DRUGGIST 


THE  NEWSWEEKLY 


PHARMACY 


A  new  beginning  for  Benylin. 


13  September  1997 

United  front  in  call 
for  prescribing  role 

Kent  survey  highlights 
returned  drug  wastage 

Logic  of  vitamin  B6 
withdrawal  queried 

Pfizer  elbows  its  way 
up  the  UK's  OTC  league 


r     SUCAR-fREl  A  <  01 01  ifi  t  Rf  F  ■ 

,:       ^    (olmsond  Soothes  Coughs 


Guaifenesin 


Pholcodine 


Dextromethorphan 
&  Triprolidine 


Diphenhydramine 
&  Menthol 


on  the  mm 
control  of 
analgesics?  HI 


>/  Clinically  Proven  Actives  V  Child  Resistant  Caps 

>/  Colour  and  Sugar  Free  V  Pleasant  Fruit  Flavours 

Pharmacy-Only  distribution 


(JE1  Million  Advertising  Support  -  starts  October) 

BENYLIN  CHILDREN'S  NEW  COUGH  RANGE  -  BE  SURE  TO  BACK  IT. 


Further  information  is  available  from  the  product  licence  holder: 
Warner-Lambert  Consumer  Healthcare,  Eastleigh,  S053  3ZQ. 
Legal  category:  P  except  Chesty  Coughs  (GSL). 


WARIER 


Unichem  puts  Clarke  in 
chair  as  profits  up  llpc 

Sankyo  Pharma  joins 
pharmacy  training  drive 


Online  at  http://www.dotpharniacy.coin/ 


TRUST  KIVEA. 
ON  HAND  WITH  MORE  SUCCESS 


4G£ 


keeps 

SOFT  AND  S^r 


From  Beiersdorf,  the  leaders  In  General  Skin  Care* 

•  NIVEA  Hand  launch  is  backed  by  £1.5  million  marketing  support. 
•  National  Press  Advertising  and  2.5  million  sachet  give-away  starts  in  November. 

•  Continuous  PR  support. 

Beiersdorf-Building  Brands.  Building  Business. 


Betedtof  UK  til  Mtm  Uysm.  MKM  StS        skm*-s«»w*  Utl  data  MAT  1 Distr&rttd  by  Smith  &  Hephew  Corcwnw  Products  ltd,  Bmsiagkea.  Tekpfcsot  0121  3274750 


i 


There  is  a  welcome  and  essential  note  of 
consistency  in  the  submissions  from  the  three 
major  pharmacy  bodies  this  week  in  their 
respective  documents  to  the  Crown  Review 
(p4).  The  review  was  announced  in  the  While 
Paper,  'Delivering  the  Future',  last  year,  with  the 
brief  to  take  a  radical  look  at  the  prescribing, 
administration  or  supply  of  medicines.  A 
consultation  letter,  sent  to  a  wide  range  of 
interested  parties  in  June  (C&I)  June  28,  p(>),  gave1 
some  clues  as  to  the  areas  of  specific  interest  to  the 
review  team,  which  includes  Claire  Mackie,  a 
Glasgow  community  pharmacist,  and  Keith  Farrar, 
chief  pharmacist  at  the  Wirral  Hospital  NHS  Trust. 
The  review  is  one  which  the  Labour  Government 
inherited  from  the  Tories,  and  how  much  influence 
it  is  likely  to  have  on  policy  is  unclear.  However,  its 
general  thrust,  combined  with  recent  comments 
from  health  secretary  Frank  Dobson,  suggesting 
better  use  should  be  made  of  pharmacists'  skills  in 
the  field  of  self-medicat  ion,  have  served  to  heighten 
expectations  that  the  Department  of  Health  may  be 
persuaded  to  move  down  a  path  that  the  profession 
has  been  signposting  for  years.  Sheila  Kelly  of  the 
PAGB  argued  recently  (C&D  August  30,  pl8)  that 
there  has  never  been  a  better  time  to  present  a 
consensus  view  to  Government,  but  she  also 
warned  that  the  Government  will  expect  other 
stakeholders  to  have  been  consulted.  The  medical 
lobby  will  find  little  new  in  the  points  made  in  the 
three  submissions,  but  is  the  pressure  on  GPs'  time 
and  the  NHS  prescribing  budget  strong  enough  now 
to  force  change?  In  all  likelihood,  the  Crown 
Review,  along  with  the  repeat  dispensing  pilots 
currently  being  funded  by  the  DoH,  will  be  yet 
another  building  block  to  support  the  profession's 
case  for  improving  the  administration  of  medicines 
and  removing  some  of  the  stupidities  in  the 
prescribing  system. 


CHEMISTS 
DRUGGIST 


Editor  Patrick  Grice, 
MRPharmS 

Assistant  Editor  Maria 
Murray.  MRPharmS 
Technical  Editor  Fawz  Farhan,  MRPharmS 
Business  Editor  Guy  L'Aimable,  BA 
Contributing  Editor  Ailrienne  de  Mont  MRPharmS 
Beauty  Editor  Sarah  Thackray 
Senior  News  Reporter  Charles  <  iladwin  MRPharmS 
Reporter  John  Plant  MRPharmS 

Art  Editor  Tony  Lamb 

Production  Editor  Vanessa  Townsend,  BA 

Price  List  Colin  Simpson  (Controller) 
Dar  ren  Larkin.  Maria  Locke 

Croup  Advertisement  Manager 

Julian  de  Bruxelles 
Group  Advertisement  Executives 
Jonathan  Bill,  Lynn  Dawson.  Nick  Fisher 
Production  Rati  ma  Avery 

Associate  Publisher  John  Skelton 
Group  Sales  Director  Ian  Gerrard 
Publishing  Director  Roger  Murphy 

©  Miller  Freeman  pic.  1997 


Chemist  &  Druggist  incorporating  Retail 
Chemist  &  Pharmacy  Update 

Published  Saturdays  by 

Miller  Freeman  pic.  Sovereign  Way, 

Tonbridge,  Kent  TN9  1RW 

Telephone  01 732  364-522 

Telex  95132  MILFREG 

Fax  01732  361534 

E-Mail  chemdrug@dotpharmacycom 
Internet  site 

http://www.dotpharmacv  com,/ 
Subscriptions  Home  £121  per  annum 
Overseas  &  Eire  £173  per  annum 
including  postage 
£2,40  per  copy  (postage  extra) 

Circulation  and  subscription  Royal 
Sovereign  House.  Berestord  Street, 
London  SE18  5BQ  Tel:  0181  855  7777 

Refunds  on  cancelled  subscriptions  will 
only  be  provided  at  the  publisher's 
discretion,  unless  specifically 
guaranteed  within  the  terms  ot 
subscription  offer 

The  editorial  photos  used  are  courtesy 
of  the  suppliers  whose  products  they 
feature 

f/f,  Miller  Freeman 


ABC 


BUSINESS  PRESS 


CHEMIST& 

DRUGGIST 


Hiiaimmni 


i j til  rm 


VOLUME  248  No  6103     137th  YEAR  OF  PUBLICATION     ISSN  0009-3033 

Major  pharmacy  bodies  call  for  greater  prescribing  freedoms  4 

RPSGB,  NPAand  PSNC  presenl  united  fronl  to  ( Irown  Review 

Kent  survey  finds  25pe  of  returned  medicines  are  unused  5 

Changes  in  therapy  and  patients  flfiiilmi;  ii  i  slop  ni;ikc  aiioihci  l!!)|k 


Nutrition  experts  recommend  daily  doses  of  B(j  up  to  200mg  (i 

Yilanun  I  !(i  ~>Oiim  si  M  ii  ill  I  he  i  hi    -nci  ;il  s;ih  •,  (  \l  \  seminar  hears 


Grasp  opportunities  before  others  do,  FIP  told  (i 

Professor  Sandy  Florence  lakes  science 
honours  ai  Vancouver  conference 

Paracetamol:  the  big  bad  wolf  of  analgesics?  18 

I  low  will  the  market  shape  up  in  '98? 


How  the  large  multiples  are  altering  the  balance  of  the  market  24 

Hemanl  Patel  argues  manufacturers  need  to  act  to  proteel  brands 

Pfizer  Consumer  -  a  small  company  with  big  ambitions  26 

Pharmacisl  and  managing  director  I  iavid  Merrington  elaborates 

Ken  Clarke  takes  the  chair  at  I'nichem  28 

Interim  pre-tax  profits  up  8pc  to&27m 

Boots  spends  £ 1 7om  on  German  acquisition  28  ^ 

Balneum  and  I  rng  Merck  pass  into  Boots'  hands  I 

Sankyo  Pharma  to  offer  pharmacists  business  training  schemes  29 

Service  will  be  offered  to  2,500  Countertalk  members 

Don't  miss  the  Chemex  '97  Preview  and 


Catalogue  included  with  this  issue 


REGULARS 


Pharmacist  Pen  Portrait 

7 

Letters 

25 

Topical  Reflections 

7 

Business  News 

28 

Prescription  Specialities 

8 

Coming  Events 

29 

Counterpoints 

10 

Classified  Advertisements 

30 

IRI  Market  Update 

16 

Business  Link 

31 

News  Extra 

16 

About  People 

34 

CHEMIST  &  DRUGGIST  13  SEPTEMBER  1997 


3 


United  front  over  greater  presci 


Three  major  pharmacy  organisations  have  bid  for  a  greater  role  for  pharmacists  in  prescribing  in  evidence 
submitted  to  the  Crown  Review. 

The  Royal  Pharmaceutical  Society,  the  National  Pharmaceutical  Association  and  the  Pharmaceutical 
Services  Negotiating  Committee  all  point  out  that  pharmacists  are  already  experienced  in  recommending 
OTC  treatments  for  minor  ailments  and  should  be  able  to  prescribe  such  medication  on  the  NHS  from  a 
limited  formulary. 

This,  says  the  NPA,  is  particularly  important  for  patients  who  are  exempt  from  prescription  charges  and 
who  have  no  incentive  to  go  to  a  pharmacy  for  minor  problems. 

The  organisations  also  suggest  shared  care  approaches  in  which  doctors  diagnose  and  pharmacists 
select  appropriate  medicines. 

Another  suggestion  common  to  all  is  that  pharmacists  should  have  greater  discretion  to  supply 
Prescription  Only  Medicines  in  emergencies. 

The  following  summaries  are  of  the  main  points  made  to  the  NHS  Executive's  review  of  prescribing, 
supply  and  administration  of  medicines  by  the  Society,  the  NPA  and  the  PSNC. 


The  Society  view 

•  No  other  health  professional 
has  a  training  focusing  so  clearly 
on  medicines,  yet  current  legisla- 
tion prevents  pharmacists  from 
NHS  prescribing. 

Many  illnesses  presented  to 
GPs  are  self-limiting  or  not  seri- 
ous and  could  be  treated  by  phar- 
macists on  the  NHS  from  an 
agreed  formulary. 

•  Treatments  for'  common  ail- 
ments should  be  extended  to 
include  an  agreed  list  of  Pre- 
scription Only  Medicines  that 
could  be  prescribed  in  pharma- 
cies, providing  that  pharmacists 
had  access  to  relevant,  patient 
information. 

Examples  include  antibiotics 
for  cystitis  and  for  common  eye 
infections. 

•  Medical  practitioners  are  the 
professionals  best  equipped  to 
decide  Ihc  kind  of  treatment 
required  following  diagnosis. 
But,  in  some  hospitals,  pharma- 
cists then  assess  the  patient's 
needs  and  choose  the  medica- 
tion. This  partnership  should  be 
adopted  in  the  community. 

•  Pharmacists  should,  in 
defined  circumstances,  be  able 
to  supply  POMs  to  patients  on 
request  outside  the  emergency 
sup]  >ly  regulations  -  for  example, 
inhalers  and  emergency  contra- 
ceptives. Ideally,  pharmacists 
would  have  access  to  patient 
records  through  IT  systems,  so 
supplies  could  be  recorded,  but 
manual  records  could  he  used  if 
IT  was  not  available. 

•  The  inability  of  pharmacists 
to  access  and  share,  with  the 
patient's  consent,  some  types  of 
patienl  information  is  not  in  the 
interest  of  patient  care.  IT  links 
between  pharmacies  and  surg- 
eries should  be  developed  for 
effective  communication  of  rele- 
vant information. 

®  Pharmacists  should  be  able  to 
prescribe  repeat  medication  in 
two  ways:  repeat  dispensing  at 
regular  intervals  over  a  period  of 
time,  and  continuation  prescrib- 
ing, where  the  pharmacist  pre- 


scribes further  supplies  after  an 
initial  diagnosis  and  prescribing 
by  another  practitioner. 

Pharmacists  have  the  neces- 
sary skills  to  review,  monitor  and 
adjust  the  dosage  and  form  of  the 
medicine  as  an  important  part  of 
chr  onic  disease  management. 

•  The  current  system  of  written 
prescriptions  is  archaic-  and 
involves  time-consuming  proce- 
dures for  the  prescriber,  pharma- 
cist and  pricing  authorities. 
Modem  links  should  be  intro- 
duced to  provide  more  efficient 
healthcare  for  the  patient, 
streamline  dispensing  and  pro- 
vide up  to  date,  reliable  data  to 
both  Government  agencies  and 
professionals. 

•  The  current  regulations  for 
handling  prescriptions  are  out- 
dated, professionally  unaccept- 
able and  should  he  revised.  A 
pharmacist  has  to  return  an  NHS 
prescription  form  to  the  pre- 
scriber for  endorsement  if  a 
change  is  made  -  even  if  that 
same  prescriber  has  already 
been  contacted. 

The  pharmacist's  endorsement 
that  the  prescriber  has  agreed 
the  change  should  be  accepted 
by  the  pricing  authorities. 

•  There  is  financial  disincentive 
lor  community  pharmacists 
advising  to  suggest  a  reduction  in 
the  number  of  items  prescribed, 
when  they  ar  e  advising  on  repeat 
medication. 

•  The  current  prescription 
charge  system  is  in  urgent  need 
of  review.  It  often  presents  phar- 
macists with  the  dilemma  of 
advising  patients  which  medi- 
cines to  take  when  they  cannot 
afford  to  pay  for  all  items. 

•  Although  the  Society  sup- 
ports a  multi-disciplinary 
approach  to  the  provision  of 
healthcare,  overall  medical  care 
should  be  led  by  the  medical 
practitioner,  with  all  members  of 
the  healthcare  team  kept 
informed  of  decisions  made  in 
relation  to  individual  patients. 

There  must  be  a  single  accessi- 
ble consolidated  patient  record, 
which  can  be  accessed  by  all  key 


professionals  in  hospital  and 
community. 

•  The  Society  would  like  to  see 
voluntary  patient  registration 
with  a  pharmacy  of  choice 
and/or  smart  cards  held  by 
patients,  with  the  appropriate 
access  rights  for  pharmacists. 

•  In  two  appendices,  the  Soci- 
ety suggests  criteria  to  be  fol- 
lowed in  developing  electronic 
links  between  pharmacies  and 
GP  practices,  and  information 
transfer  between  hospital  and 
community  pharmacists  when 
patients  are  admitted  to  or  dis- 
charged from  hospital. 

The  NPA 

The  NPA  proposes  a  model  of 
therapeutic  management  in 
which  GPs,  pharmacists  and 
nurses  use  their  different  areas 
of  expertise  and  work  in  partner- 
ship to  treat  chronic  illnesses 
such  as  hypertension,  diabetes, 
ast  hma  and  depression. 

The  doctor  would  take  respon- 
sibilily  for  diagnosis,  then,  with 
input  from  the  pharmacists, 
would  decide  on  the  most  suit- 
able therapy. 

The  choice  of  medicine  would 
be  left  to  the  pharmacist  who 
would  supply  it  and  counsel  on 
its  use. 

Doctors  and  pharmacists 
would  agree  on  protocols  and 
formularies. 

The  pharmacist,  nurse,  doctor, 
patient  and  carer  would  share 
tlie  monitoring  function,  with 
each  professional  conc  entrating 
on  different  aspects,  according 
to  expertise. 

Nurses  would  be  involved  -  for' 
example,  in  teac  hing  injection 
techniques  to  people  with  dia- 
betes and  advising  them  on  diet 
and  foot  care. 

At  the  review  stage,  the  doctor, 
with  input  from  the  pharmacist, 
would  review  the  diagnosis  and 
response  to  treatment,  while  the 
pharmacist  would  monitor  com- 
pliance and  identify  adverse 
reactions. 

This  new  partnership  model 
would  r  equire  a  change  to  Sec- 


tion 58  of  the  Medicines  Act  to 
allow  pharmacists  to  prescribe. 

Patients  would  need  to  regis- 
ter with  a  pharmacy  of  choice. 
GPs  would  have  to  change  the 
way  they  write  prescriptions, 
indicating  a  therapeutic  class, 
rather  than  specific  product. 

A  new  prescription  form 
would  be  more  a  referral  form 
for  therapeutic  management, 
and  there  would  also  need  to  be  a 
pharmacist  prescription  form. 

The  new  option  would  make 
better  use  of  pharmacists'  pre- 
scribing decisions,  which  would 
be  fed  back  to  the  responsible 
doctor. 

Patients  would  have  less  wait- 
ing time  for  appointments  and 
would  have  more  contact  with  a 
health  professional  to  discuss 
their  treatment  . 

There  would  still  be  many 
cases,  particularly  acute  ill- 
nesses, where  the  treatment 
would  be  prescribed  by  a  doctor 
or  where  the  doctor  would  use 
prescribing  to  diagnose  illness, 
the  NPA  adds. 

The  NPA  says  it  would  wel- 
come the  chance  to  work  with 
the  Department  of  Health  in 
developing  any  new  practice 
models. 

The  NPA  also  suggests  thai 
pharmacists  should  be  allowed 
to  prescribe  emergency  supplies 
under  the  NHS.  It  draws  at  ten 
tion  to  the  anomaly  in  some  rural 
areas  where  doctors  prescribe 
and  dispense  and  where  there  is 
no  pharmaceutical  input  into 
treatment. 

"Tins  i \  |  I  sen  ice  di  >es  in  >i 

allow  the  patient  to  benefit  from 
the  expertise  of  both  pharmacist 
and  GP,"  says  the  NPA. 
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The  PSNC 

PSN( !  makes  similar  points  about 
the  need  f<  H  the  phai  macisl  to  be 
recognised  as  the  key  profes 
sionaJ  in  managing  ding  therapy, 
w iih  more  involvement  in  select- 
ing medicat  ion,  evaluating  its  effi 
cacy  and  monitoring  changes  to 
the  patient's  condition. 

Repeat  dispensing  schemes 
operated  l>y  community  pharma- 
cists should  he  1 1 il  i odi iced  with 
a]  >pr<  >priate  |  n  oi  <  icols. 

I'SN( '  agrees  i  hat  infi  u  mat  i<  »n 
sharing  among  members  ol  the 
healthcare  team  could  be 
improved.  The  clarity  of  infoi  ma 
tion  on  prescription  tonus  also 
needs  improving,  and  computer- 
issued  tonus  should  contain  only 
unambiguous  information  winch 
has  been  screened  by  validation 
routines. 

Pharmacists  should  have  pro- 
fessional discretion  to  deviate 
from  the  instructions  where  there 
is  an  anomaly,  eg  where  a  pre- 
scribe!' orders  capsules  when 
only  tablets  are  available. 

PSNC  agrees  that  paper  pre- 
scriptions should  be  discontin- 
ued in  favour  of  electronic 
records,  which  could  form  the 
basis  ol  joint  patient  medication 
records  for  CPs  and  pharmacists. 

It  believes  that  the  supply  of  all 
medicines,  particularly  those 
available  only  on  prescriptions, 
should  be  supplied  only  under 
supervision  of  a  pharmacist. 

Direct  administration  of  medi- 
cines should  be  under  medical 
supervision. 

Look  out  for  this  month's 
Update  question  paper 

Enclosed  in  this  week's  issue  is 
the  questionnaire  for  Pharmacy 
Update  modules  carried  during 
August: 

•  Foot  care  (1062) 

•  Melatonin  (1063) 

•  Diabetic  complications  (1064). 
Pharmacy  Update  is  a 

distance  learning  programme 
and  is  accredited  by  the  College 
of  Pharmacy  Practice.  Previous 
modules  can  be  obtained  by 
using  the  faxback  service  on 
0891  44791  (premium  rates 
apply).  Internet  users  can  catch 
up  by  accessing  the 
dotpharmacy  site  (http://www. 
dotpharmacy.com) vjh\ch  has  a 
library  of  previous  modules  and 
questionnaires. 

Atelephone  marking  service 
is  available  for  a  fee  of  £12.50 
plus  VAT.  A  certificate  is  issued 
to  verify  the  number  of  hours  of 
continuing  education  achieved. 
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Kent  survey  highlights  over-prescribing 


Completely  unused  packs  of 
medicine  account  foi  almost  a 
quartei  ( 2 1.5  per  cent  )  i  it 
returned  medicines  to  pharma- 
cies, a  survey  has  found. 

In  addition,  patients  deciding 

that  medication  w  as  no  longer 
needed  accounted  for  17  pel  cent 
of  returns  and  the  doctor  chang- 
ing a  patient's  therapy  added 
another  12  per  cent.  Reaction  to 
a  drug  was  given  as  a  reason  in 
2.6  per  cent  i  if  cases. 

The  figures  come  from  the 
Analysis  of  Returned  Medicines, 
or  ARMS,  project  carried  out  by 
Hast  and  West  Kent  Local  Phar- 
maceutical Committees.  Using 
results  collected  over  three 
months  from  1!)  pharmacies 
across  the  county,  the  report  esti- 
mates that  wasted  drug  usage 
accounts  for  5900,000  each  year 
in  the   Kent   Health  Authority. 


•  h ei  the  three  months,  each 
pharmacj  took  in  an  avei agi ■  ol 
S857  i  il  unused  medicines. 

Kent  LPC  seeretarj  Stuart 
McMillan  believes  that  the  sur- 
vey has  identified  onlj  about  hall 
of  the  amount  ol  drug  wastage. 
He  is  concerned  at  the  level  of 

items  that  are  repealed  on  pre 

scription,  although  the  patient  is 
no  longei  on  the  medication,  and 
the  waste  long-term  prescrip- 
tions cause 

Mi  McMillan  would  like  to  see  a 
repeal  prescript  ion  partnership 
pilot  allowing  pharmacists  to  con- 
trol the  dispensing  ol  repeat  pre- 
scriptions at  manageable  levels, 
based  on  a  protocol  agreed  by  the 
practitioner.  Both  KHA  and  the 
Local  Medical  Committee  have 
indicated  support,  he  says. 

The  most  significant  groups  of 
returned  medicines  w  ere  cardio- 


vascular and  central  nervous  sys- 
tem drugs,  accounting  for  'S>  per 
cent  and  25  pel  cent  respectively 
i  a  abi  iut  12  |  iei  cent  of  the  ci  isl  i  il 
returned  drugs.  The  next  most 
significant  section  was  gastro- 
intestinals,  accounting  for  10  per 
cent  of  items  returned  oi  17  per 
cent  of  the  c<  >si . 

Returned  generic  medicines 
were  proportional  to  the  level  at 
which  they  were  dispensed, 
accounting  for  about  12  per  cent 
of  ret  urns. 

Ant i-iiilect iv es  accounted  foi 
just  under  7  per  cent  of  items 
returned  t  10  per  cent  of  the  c<  is) ) 
w  hich  the  survey  says  does  not 
bear  out  anecdotal  evidence  that 
there  is  considerable  non-com- 
pliance with  antibiotics  How 
ever,  the  authors  suggest  thai 
these  could  be  being  retained  by 
the  patient  for  use  in  emergency. 


POM,  P  and  GSL  Regulations  published 


The  Statutory  Instrument  bringing 
loperamide,  benzoyl  peroxide  and 
miconazole  onto  the  General  Sales 
List  has  been  published  and  c<  imes 
into  force  on  September  hi. 

Othei  Sis  restricting  terfena- 
dine  to  Prescription  (inly  status 
and  limiting  pack  sizes  of  anal- 
gesics have  also  been  published 

The  Medicines  (  Products  ( Ither 
than  Veterinary  Drugs)  (GSL) 
Amendment  <  >rder  1997  (SI  2043) 
confirms  the  proposals  issued  in 
the  Medicines  Control  Agency 
consultation  letter  MLX  237. 

Entries  inserted  into  Table  A  of 
Schedule  1  (internal  and  external 
use)  are: 

•  Cypripedium 

•  Dequalinium  chloride  for 
minor  infections  of  the  mouth  and 
throat  with  maximum  dose  (MD) 
0.25mg  and  maximum  daily  dose 
(MMD)  2mg 


•  Loperamide  hydrochloride, 
maximum  strength  (MS)  2mg  for 
symptomatic  treatment  of  acute 
diarrhoea  in  adults  and  children 
aged  12  years  and  over,  with  MD 
Imgand  MDD  12mg 

•  Menthyl  valerate  with  MS 
liming  and  MDD  200mg 

•  Quinine  Base  Ml  >  35mg 

•  Sodium  picosulphate  MS  0.1 
per  cent,  for  adults  and  children 
aged  ten  years  and  over  with  Ml) 
15mgand  MI>  Water  15mg. 

Entries  to  Table  B  of  Schedule  1 
i  external  use  only)  are: 

•  Benzoyl  peroxide  MS  2.5  per 
cent  for  the  treatment  of  spots  or 
pimples  on  the  face 

•  Miconazole  nitrate  MS  2.0  per 
cent  as  creams  or  powders, 
including  spray  powders,  for  the 
treatment  athlete's  foot  only. 

The  maximum  dose  of  Cam- 
phor is  raised  from  Id  to  2iimg. 


The  Amendment  Order  also 
takes  the  combination  of  methion- 
ine and  paracetamol  off  the  GSL. 
Liquid  paracetamol  preparations 
are  included  in  Table  A  for  prepa- 
rations of  strength  2.5  per  cent  for 
adults  and  persons  aged  12  years 
and  ov  er  and  2. 1  per  cent  for  per- 
sons under  12  years.  MD  is  set  at 
480mgand  MDD  at  l,920mg. 

The  Prescription  Only  Medi- 
cines (Human  Use)  Amendment 
order  1997  (SI  2044)  confines  ter- 
fenadine  to  Prescription  *  inly  sta- 
tus from  September  16.  This  order 

and  SI  2045,  the  Medicines  (Sale 
or  Supply)  (Miscellaneous  Provi- 
sions) Amendment  (No  2)  Regula- 
tions 1907.  deal  with  the  changes 
to  analgesics  which  come  into 
effect  on  September  16. 

The  three  Sis  are  available  from 
the  Stationery  Office,  each  priced 
SI.  10. 
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Nutritionalists  offer  support  for  50mg  B6 


Nutrition  experts  recommended 
this  week  that  the  daily  dose  of 
vitamin  B6  supplements  avail- 
able on  general  sale  should  be 
50mg,  with  a  recommended  daily 
dose  up  to  100-20()mg  and  appro- 
priate warnings  on  labels. 

Professor  Andre  McLean,  pro- 
fessor of  toxicology,  University 
College,  London,  said  well  con- 
ducted siudics  had  shown  thai 
daily  doses  of  2(K)mg  or  less  did 
not  cause  peripheral  neuropathy. 

But  some  patients  showed 
clear  signs  of  nerve  damage  at 
500mg  daily,  and  acute  doses  of 
l-3g  were  definitely  harmful.  He 
suggested  that  50mg  tablets 
should  be  allowed  on  general 
sale,  with  a  recommended  dose 
of  two  daily. 

During  a  symposium  organ- 
ised by  the  Council  for  Responsi- 


ble Nutrition  on  Monday,  Pr  ofes- 
sor McLean  said  the  conven- 
tional wisdom  that  a  balanced 
diet  was  enough  to  maintain 
health  was  rapidly  falling  apart  . 

There  was  a  need  to  re-assess 
recommended  daily  vitamin 
intakes  to  take  account  of  new 
genetic  information  on  the  diver- 
sity of  human  requirements. 
Recent  studies  suggested  that  for 
some  people  the  normal  dietary 
intakes  of  folate  and  vitamins  B6 
and  B12  were  insufficient  to 
keep  plasma  levels  of  homocys- 
teine low  enough  to  prevent  car- 
diovascular disease.  He  sug- 
gested that  a  vitamin  B6  intake  of 
between  5mg  and  lOmg  was 
more  appropriate  than  the  cur- 
rently recommended  l-2mg. 

He  and  other  speakers  argued 
that  safety  factors  which  applied 


to  food  additives  and  contami- 
nants such  as  pesticides  should 
not  be  applied  to  nutrients,  as  the 
Committee  on  Toxicity  of  Foods 
(COT)  had  done  when  recom- 
mending a  safe  dose  of  lOmg  B6 
for  general  sale. 

Dr  Alan  Stewart,  medical 
adviser  to  the  Women's  Nutri- 
tional Advisory  Service,  had  seen 
no  adverse  neurotoxic  effects  in 
over  15  years  of  treating  pre- 
menstrual syndrome  with  doses 
between  50mg  and  500mg  daily. 
But  evidence  for  the  benefits  of 
the  vitamin  in  PMS  was  conflict- 
ing, particularly  at  less  than 
50mg  daily,  and  he  preferred  to 
use  it  in  combination  with  B 
complex  and  magnesium,  as  well 
as  recommending  other  dietary 
and  lifestyle  measures.  He 
thought  that  doses  of  50-200mg, 


with  appropriate  warnings,  were 
suitable  for  general  sale. 

Former  president  of  the  Royal 
Pharmaceutical  Society  Profes- 
sor Arnold  Beckett  criticised  the 
Society  for  recommending  that 
pharmacists  withdraw  products 
containing  more  than  lOmg  from 
general  sale.  "Was  that  decision 
based  on  science?"  he  asked. 

He  was  more  impressed  with 
the  clinical  data  presented  by 
experts  working  with  vitamin  B6 
than  with  the  "questionable 
extrapolation  of  data  from  ani- 
mals" carried  out  by  COT  in  its 
proposed  dose  restriction. 

A  COT  spokesman  said  regula- 
tions controlling  B6  were  being 
drafted  and  would  go  out  for  con- 
sultation,  so  there  would  still  be 
chance  for  people  to  comment 
on  the  proposals. 


review 


prompts  alternative 
launch  from  Novartis 

Novartis  Consumer  Health  lias 
responded  to  concerns  in  the  US 
over  the  safety  of  phenolph- 
thalein  by  launching  Ex-Lax 
Senna  to  replace  the  current  Ex- 
Lax  formula  (see  plO). 

NCH's  move  follows  the  US 
Food  &  Drug  Administration's 
announcement  on  August  29  of  a 
month-long  consultation  on  a 
proposed  ban  of  phenolph- 
thalein.  It  will  issue  a  final  regula- 
tion, following  a  review  of  the 
comments  it  receives. 

"With  the  adverse  publicity,  we 
have  decided  to  stop  manufactur- 
ing phenolphthalein  and  to  with- 
draw it  from  the  wholesale 
chain,"  says  Novartis'  director  of 
regulatory  and  medical  affairs, 
David  Kettle. 

"We  don't  think  that  there  is  a 
problem  with  phenolphthalein, 
which,  when  used  correctly,  is 
safe  and  effective,"  he  said. 
"However,  once  there  is  a  prob- 
lem with  an  ingredient,  it  usually 
lingers." 

US  studies  have  shown  that 
rats  and  mice  develop  a  variety  of 
tumours  following  the  ingestion 
of  phenolphthalein  at  doses  from 
50  to  100  times  the  recommended 
dose  for  humans. 

The  Medicines  Control  Agency 
says  that  it  is  reviewing  the  situa- 
tion  in  the  light  of  the  FDA's 
stance. 

Regulatory  affairs  director,  Sue 
Easton,  at  Crookes  Healthcare, 
(who  manufacturer  Nylax),  says: 
1*  is  probable  that  the  MCA  will 
have  a  consultation,  but  our  com- 
pany doesn't  yet  know  what  form 
it  will  lake." 


FIP  president  urges  greater  responsibility 


International  Pharmaceutical  Fed- 
eration president  Dieter  Steinbach 
has  urged  pharmacists  "to  take 
responsibility  for  the  future". 

This  was  the  theme  of  the  57th 
annual  FIP  conference  held  in 
Vancouver,  Canada,  last  week.  A 
record  attendance  of  nearly  3,000 
heard  Dr  Steinbach  say  that  the 
statement  reflected  a  need  to 
analyse  problems,  propose  solu- 
tions, and  to  encourage  govern- 
ments to  take  action. 

Pharmacists  should  grasp  the 
opportunities  presented  by  today's 
r  apidly  changing  healthcar  e  scene 
before  others  did,  he  said. 

Partnership  and  mutual  agree- 
ment was  important  in  reaching 
goals.  He  cited  the  co-operation 
between  FIP  and  the  World 
Health  Organisation  in  signing  a 
joint  declaration  on  the  role  of 
the  pharmacist  in  the  fight 
against  HIV  and  in  the  adoption 
of  guidelines  on  good  pharmacy 
practice. 

A  third  co-operative  effort,  this 
time  with  the  World  Medical 
Association,  relates  to  the  adver- 
tising of  medicines.  It  is  pro- 
posed medicines  should  not  be 
promoted  on  price  alone  nor  by 


any  marketing  technique  aimed 
at  securing  impulse  purchases. 

A  growing  emphasis  on  phar- 
macists taking  responsibility  for' 
patient  outcomes  in  dmg  therapy 
means  potential  exists  for  con- 
flict between  pharmacists  and 
physicians.  However,  Professor 
Dick  Tromp  said  Dutch  health 
professionals  now  hold  joint 
pharmaco-therapeutic  consult- 
ing meetings. 

Professor  Linda  Strand  (US) 


advocated  a  move  towards  more 
individualised  care  plans,  based 
on  a  more  holistic  approach. 

Dr  Terry  Maguire  (Belfast)  told 
delegates  that  it  is  necessary  to 
use  clinical  guidelines  to  develop 
protocols  that  define  the  commu- 
nity pharmacist's  contribution  to 
patient  care  as  part  of  the  pri- 
mary healthcare  team.  Criteria 
for  effective  counselling  and 
advice  were  presented  by  Profes- 
sor John  Cromarty  (Aberdeen). 


Professor  Sandy  Florence  (left),  dean  of  the  School  of  Pharmacy, 
University  of  London,  being  presented  with  HP's  most  prestigious 
scientific  award,  the  Host-Madsen  Medal  by  the  president,  Dieter 
Steinbach  (centre),  and  Lesly  Benet,  chairman  of  the  FIP's  Board  of 
pharmaceutical  sciences 


Minister  recommends  Boots'  leaflet  in  the  fight  against  drug  abuse 


Minister  for  public  health  Tessa 
Jowell  urged  parents  to  pick  up  a 
copy  of  Boots'  free  guide  on 
illicit  drugs  and  solvents  at  the 
start  of  National  Drugs  Awar  e- 
ness Week,  September  8. 

BTC  printed  250,000  copies  of 
its  'Drugs  and  solvents  -  know 
the  facts'  leaflet.  It  contains 
information  on  drugs  and  their 
risks,  and  is  suitable  for  both  par  - 
ents and  children. 


At  a  press  conference,  BTC 
also  announced  the  results  of  a 
nationwide  survey  it  commis- 
sioned into  parents'  knowledge 
of  illegal  drugs  and  their  dangers. 

About  three-quarters  of  par- 
ents believe  they  should  be  the 
ones  responsible  for  informing 
children  of  the  dangers  of  drugs. 

More  than  a  third  (39  per  cent) 
think  children  know  more  than 
they  do,  and  38  per  cent  feel  help- 


less to  protect  their  children 
from  illegal  drug  use. 

Almost  nine  in  ten  parents  are 
worried  about  their  children 
using  ecstasy  compared  with  54 
per  cent  worrying  about  can- 
nabis abuse. 

•  Copies  of  the  Health  Educa- 
tion Authority's  'Parents'  guide  to 
drugs  and  solvents'  are  available 
on  01304  614731.  The  National 
Drugs  Helpline  is  on  0800  776600. 
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PHARMACIST  PEN  PORTRAI 


Sheelin  McKeagney 


9  Qualified  Me  graduated  from 
Liverpool  Polytechnic  in  L990, 
and  did  Ins  pre-registration  year 
al  the  family-owned  pharmacy, 
McKeagney  Chemists  in  Lurgan, 
Northern  Ireland  in  L991. 

•  Career  During  his  pre-regis- 
tration year,  Sheelin  did  a  post- 
graduate business  management 
course  at  the  I  'niversily  of  I  Islei 
Aftei  finishing,  he  spent  three 
years  working  at  the  Newrj 
hranch  of  McKeagney  Chemists, 
during  which  time  his  father 
handed  the  reins  of  the  business 
over  to  him. 

For  the  past  three  years, 
Sheelin  has  been  based  al  the 
company's  head  office  in  Lurgan, 
where  he  runs  the  buying  and 
accounting  departments.  His 
family's  group  of  five  pharmacies 
in  Co  Armagh  already  offer  blood 
pressure  and  cholesterol  testing. 

Sheelin  is  hoping  to  finish  a 
Queen's  University  ol  Belfast 
two-year  postgraduate  diploma  in 
community  pharmacy  this  Sep- 
tember. 

•  Projects  Setting  up  a  pre- 
scribing advice  service  for  local 
GPs,  an  asthma  control  interven- 
tion study,  and  a  smoking  cessa- 
tion study  m  conjunction  with 
The  Queens  University  of  Belfast. 

•  Committees  He  sits  on  the 
Pharmaceutical  ( 'ontractors 
Committee,  Ulster  Chemists 
Association  committee,  the  Area 
Pharmaceutical  Advisory  Com- 
mittee for  the  Southern  Health 
Board,  and  the  Pharmaceutical 
Society  of  Northern  Ireland's  pub- 
lic relations  committee. 

•  Interests  Sheelin  is  an  avid 
traveller  and  skier,  and  an  infor- 
mation technology  enthusiast.  He 
is  helping  install  an  EPoS  and 
central  ordering  system 

•  Outlook  on  life  "Never  ask 
anyone  to  do  something  that  you 
wouldn't  be  happv  doing  your- 
self." 

•  Pharmacy  philosophy  The 

days  of  being  paid  for  a  supply 
function  are  gone.  We  must,  how- 
ever, settle  the  issue  of  remunera- 
tion before  allow  ing  any  change 
to  our  core  r<  >le. 

"Our  superb  qualification  has 
to  be  used  to  demonstrate 
improv  ed  patient  care  and  value 
for  money,  and  pharmacists  must 
sell  i heir  services  for  realistic 
returns. 


All  in  a  day's 
work  ,„ 

I  had  a  bad  day  on  Thursday. 
First  there  was  the  early 
morning  plea  for  help  from  a 
local  surgery  unable  to  deal 
with  an  elderly  lady's  request 
for  new  surgical  stockings. 

Eventually  I  gave  up  the 
unequal  struggle  of  trying  to 
solve  the  problem  over  the 
phone  and  went  across  to  the 
surgery.  I  discovered  she  had 
had  an  accident  in  France  two 
weeks  previously,  had  needed 
an  emergency  hip 
replacement  and  was  now 
seeking  a  new  pair  of  anti- 
embolism  stockings. 

A  quarter  of  an  hour  later, 
and  after  a  rapid  educational 
exercise  for  the  doctor 
concerned,  I  returned  to  chaos 
and  scripts  lining  the  bench! 

All  went  well  until  a 
prescription  for  a  little  used 
coal  tar  lotion,  a  harassed 
mother,  and  a  child  with 
psoriasis,  encouraged  me  to 
offer  to  deliver  it  that  evening. 
"Oh,"  she  said,  "that  is  a  good 
idea.  Can  you  do  that  for  all 
my  prescriptions?"  My  blood 
pressure  rose  another  two 
points. 

Then  finally  the  poor  lady 
with  a  headache  and  no 
money  who,  after  being  given 
her  two  paracetamol  and  a 
glass  of  water,  asked  to  use 
our  toilet  and  then  left  without 
even  so  much  as  a  'thank  you'! 

Common  place  events, 
taking  place  in  all  community 


Meal. 

Reflections 


pharmacies  every  day  of  the 
week.  But  whether  a  doctor 
seeking  advice,  a  patient 
needing  a  delivery  service  or 
using  the  pharmacy  to  treat  a 
minor  ailment,  all  these 
events  occurred  within  the 
space  of  one  busy  morning 
and  all  were  assumed  to  be 
pharmaceutical  services  freely 
available  on  the  NHS. 

A  perfectly  reasonable 
assumption,  and  one  with 
which  I  have  little  criticism, 
except  I  am  not  paid  by  the 
NHS  to  do  any  one  of  them! 

Only  licensed 
medicines  on 
prescription, 
please 

It  seems  that  Dr  Robert 
Woodward,  managing  director 
of  Larkhall  Green  Farm,  is 
playing  games  with  the 
Department  of  Health  by  re- 
naming his  company's 
unlicensed  Gamolenic  Acid 
Caps  and  thereby  avoiding  the 
blacklist  (C&D  September  6  p5). 

I  do  not  always  support  Dr 
Woodward's  views,  nor  the 
amazing  profit  margins  he 
provides  to  regular  users  of 
his  Gamolenic  Acid  Caps,  but 
he  has  exposed  a  gaping  hole 
in  the  regulations  that  allows 
both  the  prescribing  and 
dispensing  of  unlicensed 
medicines. 

Larkhall's  manipulations  are 
superficially  quite  amusing, 
but  the  greater  concern  was  a 
recent  recall  notice  from  the 
Medicines  Control  Agency 
concerning  all  batches  of  an 
unlicensed  product,  Skin-Cap 
Spray,  manufactured  by 
Cheminova  (UK)  Ltd.  The 
reason  for  the  withdrawal  was 


that  some  batches  had  been 
found  to  contain  the  potent 
but  undisclosed  steroid 
clobetasol  propionate. 
Potentially  very  dangerous, 
but  why  were  some  GPs 
prescribing  unlicensed 
products?  Patient  pressure,  or 
perhaps  clever  marketing? 

I  am  sure  the  repercussions 
from  this  recall  will  keep  the 
lawyers  happy  for  many  a 
month,  but  both  this  problem 
and  that  of  the  less  serious 
Gamolenic  Acid  Caps  could  be 
avoided  by  a  requirement  in  a 
GP's  Terms  of  Service  that  he 
or  she  cannot  prescribe 
unlicensed  medicines. 

Searle  product  manager, 
Wayne  Paige,  has  made  this 
very  point  in  his  defence  of 
Efamast  and  Epogam  and  for 
the  continuing  safety  of  the 
patient.  I  heartily  agree  with 
him. 


A  Betoptic 
ambiguity 

Alcon's  Betoptic  eye  drops 
have  been  reformulated  into  a 
new  suspension  which 
produces  equal  efficacy  at  half 
the  dosage  and  with  fewer 
side  effects  (C&D,  Script 
Specials,  September  6). 
Excellent  news  for  improving 
patient  care  but  not  so  good 
for  me  as  a  community 
pharmacist.  With  both 
formulations  still  on  the 
market,  the  chaos  of  having  to 
verify  every  ambiguous 
prescription  does  not  bear 
thinking  about! 

If  the  new  suspension  is 
such  an  advance,  then  the  old 
solution  should  be 
immediately  withdrawn  and 
not  merely  allowed  to  die 
through  lack  of  demand.  But 
perhaps  it  is  Alcon's  agenda, 
that  I  not  only  deal  with  the 
problems  of  the  change  but 
also  pick  up  the  tab  for  any 
out  of  date  stock. 
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SCRIPTsDecials 


Caverject  in  5mcg  dose 

Caverject  (alprostadil)  is  now 
available  in  a  5mcg  pre-filled 
syringe.  The  new  strength,  which 
complements  existing  HOmcg  and 
20mcg  presentations,  will  help 
with  dose  titration  in  regular  use 
and  with  diagnosis  of  erectile 
dysfunction.  The  basic  NHS  price 
for  the  Caverject  5mcg  pack 
(sterile  powder  and  pre-filled 
diluent  syringe,  needles,  swabs 
and  patient  leaflet)  is  £6.74. 
Pharmacia  &  Upjohn.  Tel:  01908 
661101. 

Securon  SR  for  reinfarction 

Securon  SR  (verapamil)  is  the 
first  calcium  antagonist  to  be 
licensed  for  the  secondary 
prevention  of  reinfarction  after  an 
acute  myocardial  infarction.  This 
is  specific  to  those  patients 
without  heart  failure,  those  not 
receiving  diuretics  (except  low 
dose  diuretics  being  used  for 
conditions  other  than  heart 
failure)  and  those  who  cannot 
tolerate  beta-blockers.  The  dose 
is  360mg/day  in  divided  doses. 
Knoll  Ltd.  Tel:  0115  912  5000. 

SB  flu  vaccine  available 

Smithkline  Beecham's  Fluarix 
influenza  vaccine  is  now 
available  for  the  1997/98  season 
in  single  packs  and  packs  of  ten. 

Smithkline  Beecham  Pharma- 
ceuticals. Tel:  01707  325111. 


Oestrogel  pump 


From  the  end  of  September 
Oestrogel  (oestradiol  gel)  will  be 
available  in  a  pump  pack.  To  use 
correctly  for  the  first  usage  the 
patient  needs  to  press  the 
plunger  down  several  times  and 
discard  the  first  dose  dispensed. 
The  stopper  should  be  attached 
when  the  pump  is  not  in  use. 
Hoechst  Marion  Roussel.  Tel: 
01895  834343. 

Preservex  goes  to  UCB 

The  sales  and  marketing  of 
Preservex  (aceclofenac)  has 
transferred  from  Bristol-Myers 

Squibb  to  UCB  Pharma. 

UCB  Pharma.  Tel:  01 923  211811. 

Abbott  erythromycin  change 

Abbott's  erythromycin  tablets 
colour  is  to  change  from  white  to 
orange  and  will  carry  an  E' 
inscription.  No  returns  for  credit 
or  replacement  of  the  orange 
tablets  will  be  accepted. 
Abbott  laborata  :     ■■■  ■■■■ 
580303. 


Erecnos'  natural  answer  to  impotence 


Erecnos  ( moxisylyte )  is  a  new 
treatment  for  erec  tile  dysfunction 
which  promises  a  more  natural 
erection  with  less  of  the  adverse 
events  of  other  therapies. 

Moxisylyte,  a  selective  alpha- 1 
blocker,  relaxes  the  smooth  mus- 
cle fibres  of  the  corpus  cavern- 
osum  in  the  penis  to  produce  a 
natural  physiological  penile  erec- 
tion. A  reaction  is  usually  seen 
within  ten  minutes  of  injection. 

Other  therapies,  such  as  vac- 
uum pumps,  prostaglandins  and 
papaverine,  produce  more  rigid, 
artificially-induced  erections 
which  are  more  prone  to  pri- 
apism (prolonged  erection)  and 
pain  at  injection  (from  the  drug, 
not  needle  stick ). 

Priapism  was  reported  in  only 
two  patients  on  moxisylyte,  both 
of   whom    had    a    history  of 


papaverine-induced  priapism. 

Self-administration  at  home 
gave  better  results  than  at  the 
clinic:  64-73  per  cent  of  patients 
reported  an  erectile  response 
adequate  for  intercourse,  com- 
pared with  50  per  cent  of  pat  ient  s 
in  the  clinic.  In  another  study,  57 
per  cent  of  patients  resumed  sat- 
isfactory intercourse  after  dis- 
continuing moxisylyte. 

The  starting  dose  of  moxisy- 
lyte is  lOmg  intracavernously: 
this  may  be  increased  to  20mg 
subsequently.  The  maximum 
number  of  injections  is  one  a  day 
or  three  a  week  with  intervals  of 
48  hours  between  each  injection. 

Moxisylyte  is  contra-indicated 
in  patients  prone  to  priapism, 
those  with  penile  implants  and 
those  with  a  systolic  blood  pres- 
sure below  lOOmmHg.  Patients 


on  anti-coagulants  may  experi- 
ence greater  bleeding  at  the 
injection  site. 

Co-administration  with  other 
alpha  blockers  may  produce 
severe  orthostatic  hypotension 
and  should  be  avoided.  Precau- 
tions need  to  be  taken  when 
moxisylyte  is  combined  with 
antihypertensives.  The  drug 
should  not  be  used  with  other- 
therapy  for  erectile  dysfunction. 

The  main  undesirable  effects 
include  pain  on  injection, 
drowsiness,  nausea,  headache, 
vasomotor  flushes,  dry  mouth 
and,  occasionally,  priapism. 

Erecnos  comes  in  pre-filled, 
double-compartment  syringes  of 
lOmg  and  20mg  (double  pack 
£15.40  and  £19.90  respectively). 
Fournier  Pharmaceuticals  Ltd. 
Tel:  01753  740400. 


Zorac  retinoid  gel  for  psoriasis 

Zorac  (tazarotene)  gel  is  the  first      nonide  twice  daily  in  reducing 


topical  retinoid  to  be  launched 
for  the  treatment  of  mild  to  mod- 
erate psoriasis.  It  works  by  reduc- 
ing t  he  high  turnover  of  skin  cells 
seen  in  psoriasis,  normalising  the 
differentiation  of  skin  cells,  and 
reducing  inflammat  ion. 

The  gel  is  non-staining  and 
odourless,  and  has  demonstrated 
a  70  per  cent  success  rate  in 
patients,  with  results  seen  in  as 
little  as  a  week.  In  comparison 
trials,  tazarotene  applied  once 
daily  was  as  effective  as  fluoci- 


the  plaque  elevations  of  affected 
lesions.  Benefit  continued  for 
several  months  in  40  per  cent  of 
patients  after  treatment  ceased. 

The  drug's  selectivity  and  topi- 
cal formulation  means  fewer  of  t  he 
side-effects  associated  with  oral 
retinoids.  Transient  dose-related 
local  irritation  is  the  most  com- 
mon adver  se  effect.  The  gel  comes 
in  0.1  per  cent  (30g,  S15.50;  60g, 
£29)  and  0.05  per  cent  strengths 
(30g,  £14.75;  60g,  £27.50). 
Allergan  Ltd.  Tel:  01494  444722. 


Isocard  -  first  transdermal  nitrate  spray 


Eastern  Pharmaceuticals  will  be 
launching  the  first  transdermal 
nitrate  spray  at  the  end  of  October. 

Isocard  TD  Spray  contains 
isosorbide  dinitrate  30mg  in  each 
metered  dose.  It  can  be  sprayed 
onto  any  part  of  the  body  and 
rubbed  in  with  the  fingers  tips  to 
form  an  invisible  patch.  It  may  be 
washed  off  after  20  minutes  with- 
out loss  of  efficacy. 

Oilier  features  include  a  long 


duration  of  action  (10-12  hours), 
absence  of  tolerance  and  no  first- 
pass  effect. 

The  usual  close  is  one  or  two 
actuations  in  the  morning  after 
washing,  r  epealed  if  necessary  in 
the  evening.  Isocard  TD  Spray 
25g  aerosol  delivers  65  metered 
doses  (basic  NHS  price  £17.50). 
It  carries  a  Pharmacy  licence. 
Eastern  Pharmaceuticals  Ltd.  Tel: 
0181  569  8174. 


Crinone  vaginal  gel 

Crinone  is  a  new  progesterone 
vaginal  gel  for  the  treatment  of 
disorders  of  progesterone  defi- 
ciency and  infertility. 

Crinone  4  per  cent  comes  in  a 
box  of  six  applicators  (basic  NHS 
price  SI  1.60),  while  Crinone  8  per 
cent  comes  in  15s  (£40.32). 

Crinone  4  per  cent  is  indicated 
for  treating  progesterone-defi- 
ciency disorders  such  as  pre- 
menstrual syndrome,  menstrual 
irregularities,  menopausal  disor- 
ders and  dysfunctional  uterine 
bleeding  before  the  menopause. 

The  dose  for  treating  proges- 
terone deficiency  is  one  applica- 
tion every  other  clay,  orr  day  15-25 
of  the  cycle.  For  menopausal  dis- 
orders the  dose  is  one  application 
every  other  clay  for  the  last  12 
days  of  each  oestrogenic  phase. 

Crinone  8  per  cent  is  indicated 
for  infertility  due  to  inadequate 
luteal  phase.  The  dose  is  one 
application  every  other  day  after 
documented  ovulation,  or  day  18- 
21  of  the  cycle.  It  can  is  also  be 
used  during  in  vitro  fertilisation. 
Wyeth  Laboratories.  Tel:  01628 
604377. 


Viridal  Duo  to  treat  erectile  dysfunction 


Schwarz  Pharma  has  introduced 
Viridal  Duo,  a  dual  chamber 
intracavemosal  delivery  system 
for  erectile  dysfunction. 

Viridal  Duo  (alprostadil) 
makes  self-injection  easier  by 
eliminating  the  drawn-out  pr  epa- 
ration associated  with  the  origi- 
nal Viridal.  However,  both  will 
remain  available  for  the  foresee- 
able future. 


The  new  variant  consists  of  a 
Duoject  reusable  applicator,  a 
needle  and  a  dual-chamber  car- 
tridge containing  lyophilised 
alprostadil  and  saline  diluent. 
Just  before  injection,  the  compo- 
nents are  assembled  and  the  con- 
tents of  the  cartridge  reconsti- 
tuted. Alcohol  swabs,  29  gauge 
needles  and  a  patient  leaflet  are 
also  included. 


Starter  packs  of  Viridal  10  Duo 
(lOmcg)  and  Viridal  20  Duo 
(20mcg)  are  available  from  hos- 
pitals only  with  a  basic  NHS 
price  of'  £22.67  and  £27.63 
respectively.  Continuation  packs 
without  the  applicators  are 
priced  £16.94  and  £21.90  for  the 
lOmcg  and  20mcg  variants 
respectively.  Spare  applicators 
are  available  from: 
Schwarz  Pharma  Ltd.  Tel:  01494 
772071. 
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WITH  MILLIONS 
OF  POTENTIAL  CUSTOMERS  YOU'RE  ON 
YOUR  OWN  IF  YOU  DON'T  GO  SOLO. 


SOLO  is  the  new  debit  card 
from  Switch. 

It's  based  on  the  same  tried 
and  tested  technology. 
And  from  July,  it  will  bring  in 
a  whole  new  generation  of 
debit  card  holders, 
all  ready  to  spend  money. 

If  you're  a  Switch  merchant, 
your  bank  will  contact 
you  with  more  information 
on  how  SOLO  could 
benefit  your  business. 

With  8  million  SOLO  card 
holders  expected 
within  3  years  it's  not 
an  opportunity  you  can 
afford  to  miss. 

So  why  be  on 
your  own  when  you  could 
be  going  SOLO? 


IT'S 


COlNTERooints 


Benylin  bears  all  for  children 


This  week  sees  the 
launch  of  a  Pharmacy- 
only  Benylin  Children's 
Cough  range  from 
Warner  Lambert 
Consumer  Healthcar  e, 
with  an  emphasis  on 
bears. 

Packaging  uses  teddy 
bears  to  highlight  the 
individual  benefits  of 
each  of  the  four  products 
in  the  range.  Wakeful 
teddy  bears  on  the 
Chesty  and  Diy  packages 
indicate  these  are  non- 
drowsy.  The  Night  Cough 
and  Coughs  &  Colds 
valiants  carry  pictures  of 
sleepy  teddies. 

WLCH  says  that  the 
range  is  the  first 
Pharmacy-only  cough 
brand  to  be  sugar-  and 
colour-free  in  all  variants. 

Active  ingredients  are: 
•  Chesty  -guaiphenesin 
50ms  in  5ml 


•  Dry  -  pholcodine 
2mg  in  5ml 

•  Night  Cough  - 
diphenhyd  ramine 
hydrochloride  7mg  and 
laevo-menthol  0.55mg  in 
5ml 

•  Coughs  &  Colds - 
dextromethorphan 
hydrobromide  5mg  and 
triprolidine 

hydrochloride  0.625mg 
in  5ml. 
All  are  suitable  for 


children  aged  one  to  12. 

The  fruit-flavoured 
valiants,  which  replace 
the  old  Benylin  children's 
products,  will  all  retail  at 
S2.89  for  125ml. 

Children's  cough 
medicines  account  for  15 
per  cent  of  the  total 
cough  market,  worth  £7.8 
million  a  year  (Nielsen). 
Warner  Lambert 
Consumer  Healthcare. 
Tel:  01495  750049. 


Roche  gets  busy  with  Berocca  vitamin  supplements 


Roche  Consumer  Health 
will  be  advertising  its 
Berocca  vitamin  B  and  C 
supplement  in  November 
and  December  for  the 
first  time  in  many  years. 

Part  of  a  £250,000 
marketing  campaign,  the 
advertising  will  target 
professional  people.  It 
will  include  16,000  cards 
on  tube  trains. 


The  advertising  reflects 
the  key  message  that  the 
brand  is  for  those  with 
physically  demanding 
lifestyles. 

The  product  contains 
vitamin  B  and  C  with 
added  calcium  and 
magnesium  in  an 
effervescent  formulation. 
These  nutrients  are  vital 
for  healthy  nerve  function 


and  immune  and  muscle 
response  -  all  of  which 
can  suffer  due  to  stress. 

The  company  has  also 
repackaged  the  product 
in  green  packs  with 
bright  orange  graphics 
for  maximum  shelf  stand 
out.  It  comes  in  boxes  of 
20  tablets  (rsp  £5.99). 
Roche  Products  Ltd. 
01707  366000. 


Anadin  heritage  backs  ibuprofen 


Whitehall  has  used  the 
Anadin  brand  to  launch  a 
new  ibuprofen  variant  . 

Anadin  Ibuprofen 
200mg  is  available  in  a 
GSL  12-caplet  pack 
(SI. 15)  and  a24-caplet 
pack  (£1.89)  for 
Pharmacy  sale. 

The  new  addition 
will  be  featured 
alongside  the  existing 
range  in  a  S4.8  million 
press  advertising 
campaign. 

Whitehall  believes 
the  tried  and  trusted 
formula  of  Anadin 


will  appeal  to  the 
cautious  analgesic  user 
who  has  not  tried 
ibuprofen  before. 
Whitehall  Laboratories 
Ltd.  Tel:  01628  669011. 


Natural  appeal  for  Ex-Lax  Senna 


Novartis  Consumer 
Health  is  launching  a 
new  Ex-Lax  Senna 
(sennosides)  chocolate 
to  relieve  constipation. 

The  product  will 
replace  the  existing  Ex- 
Lax  chocolate 
formulation.  It  will  be 
phased  in  from 
September  22. 

Ex-Lax  Senna 
chocolate  remains 
a  GSL  medicine 
and  will  continue 
to  be  indicated  for 
short-term  use  of 
mild  conditions.  It 
contains  senna 
glycosides  60  per 
cent  USP 
( equivalent  to 
15mg  sennosides) 
25mg  in  a 
chocolate  base. 


Dosage  is  one  tablet 
for  adults  and  children 
over  12  years  and  half  a 
tablet  for  children  aged 
6-12.  Ideally  it  should  be 
taken  at  bedtime. 

Retail  prices  are  £0.89 
for  six,  £1.99  for  18  and 
£3.39  for  36. 

Novartis  Consumer  Health. 
Tel:  01403  210211. 


Melius  Kids  help  the  medicine  go  down 


Seton  Healthcare  has 
repackaged  its  Junior  & 
Baby  Melius  range  of 
medicines. 

New  packs  introduce 
the  Meltus  Kids  -  a 
children's  identity  for  the 
Junior  &  Baby  Melius 
valiants  of  Junior  Melt  us 
Kxpi'dnranl,  Junini 
Meltus  Sugar  &  Colour 
Free  Expectorant,  Junior 


Meltus  Dry  Cough  and 
Baby  Meltus  Cough 
Linctus. 

The  softer-looking 
packaging  has  been 
colour-coded, 
corresponding  with  the 
Adult  Meltus  colours  of 
green  for  expectorant 
and  red  for  dry  cough  for 
easier  identification  on 
the  pharmacy  shelf. 
•  In  October,  a 
promotion  for  Junior 
&  Baby  Meltus  will 
be  mailed  out  to 
45,000  pharmacy 
assistants.  It  includes 
a  competition  which 
involves  naming  the 
Meltus  Kids. 
Seton  Healthcare 
Group  pic. 
Tel:  0161  654  3000. 


Chefaro  targets  irritable  bowel  with  Equilon 


Chefaro  UK  is  adopting  a 
symptom-led  positioning 
for  its  new  OTC,  Equilon. 

Equilon  tablets, 
containing  mebeverine 
hydrochloride  135mg, 
are  indicated  for  the 
relief  of  low  abdominal 
pain,  bloating,  excess 
wind,  diarrhoea  and/or 
constipation.  The 
product  targets  those 
who  do  not  recognise 
these  symptoms  as 
irritable  bowel. 

According  to  the 
company's  product 
manager,  Janet  Burgess, 
2.5  million  people  in  the 
UK  have  been  diagnosed 
with  irritable  bowel,  yet 
a  further  10  million  are 
thought  to  have  it  but 
refuse  to  be  "classified  as 


suffering  from  irritable 
bowel  syndrome". 

Speaking  at  the  launch 
of  the  products,  Dr 
Amanda  Kirby  explained 
how  the  term  'syndrome' 
frightened  people 
because  it  suggested  a 
major  condition  or 
terminal  illness. 

The  suggested  dose 
is  one  capsule  up  to 
three  times  daily, 
taken  about  20 
minutes  before  a 
meal.  A  pack  of  15 
tablets  retails  at 
£4.85. 

Equilon  is  being 
launched  with  a  £2 
million  television 
advertising  campaign 
running  from  early 
Oct  ober  to 


December,  with  another 
burst  early  next  year. 

The  company  has  also 
produced  a  consumer 
leaflet,  'Don't  Suffer  in 
Silence',  which  offers 
helpful  advice  and 
furt  her  information. 
Chefaro  UK  Ltd. 
Tel:  01 223  420956 
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FIT  ON  RETURN  ON  MONMOUTH 
ARMACY  OTC  PRODUCTS 


We  believe  that  half  the  value  of  a  pharmacy  medicine  is  in  the 
advice  supplied  alongside  the  medicine  itself.  That  is  why  we  are 
giving  you,  the  Retail  Pharmacist,  50%  Profit  on  Return  (POR), 
irrespective  of  the  volume  ordered,  on  all  Monmouth  pharmacy 
OTC  products,  i.e.  EXPULIN™,  MINTEC™  and  ENTEROSAN™. 
This  equates  to  a  100%  mark  up  in  profit. 


EXPULIN  (all  packs)  POR  @  50%  =  £1.00  profit  per  pack 
ENTEROSAN  24's  POR  @  50%  =  £1 .15  profit  per  pack 

POR  @  50%  =  £1.85  profit  per  pack 
POR  @  50%  =  £1.24  profit  per  pack 
POR  @  50%  =  £2.41  profit  per  pack 


ENTEROSAN  40's 
MINTEC  12's 
MINTEC  25's 


Minted  ^  1 


You  will  be  able  to  order  Monmouth  OTC  Products  from  your 
wholesaler  with  the  50%  (POR)  margin  built  in  to  the  difference 
between  trade  and  retail  prices. 

Order  today  and  make  sure  you  don't 
miss  out. 

For  further  information,  please  contact 

AMTmonmouth 

PHARMACEUTICALS 

Monmouth  Pharmaceuticals  Ltd, 

3  &  4  Huxley  Road,  The  Research  Park,  Guildford,  Surrey  GU2  5RE 
Telephone:  01483  565299. 


"Trade  Mark 


™*wiMg;lai]i^ 


Snapp  brush's 
sanitary  seal 

The  Snapp  disposable 
head  toothbrush  is  now 
being  introduced  into 
independent  pharmacies. 

It  has  been  available  in 
Boots  and  Sainsbury 
since  May. 

Designed  to  prevent 
micro-organisms 
collecting  and  building 
up,  its  bristles  are  sealed 
into  a  disposable  base 
that  fits  into  the  handle. 

The  product's  bristle  to 
head  seal  avoids  potential 
micro-organism  build-up, 
which  can  cause  gum 
disease  and  decay. 

The  crested  interdental 
bristles  are  designed  to 
access  spaces  between 
teeth  and  surface 
contours  to  maximise 
cleaning. 

Rsp  £5.99. 
Snapp  (Europe)  Ltd. 
Tel:  0171  873  0122. 


A  rounded  opportunity  for 
Wisdom  Orbital 


Wisdom  Orbital  has 
become  the  first  manual 
toothbrush  to  adopt  a 
rounded  head. 

The  small  rounded 
head,  used  by  some 
electric  toothbrushes, 
encourages  the  circular 
brushing  recommended 
by  dentists  in  the 
prevention  of  gum 
disease. 

Another  design 
feature  is  the  contoured 
handle  which  gives  a 
better  grip  and  more 
controlled  brushing. 

Wisdom  Orbital 
(£2.99)  comes  in  six 
colours,  and  sensitive 
and  medium  textures. 

A£l  million  marketing 


Stand  by  for  Cyberspace  launch 


Cyberspace  is  a  new 
unisex  scent  from 
German  fragrance  house 
Maurer  &  Wirtz. 

The  light,  fresh 
perfume  has  top  notes  of 
cactus  and  bergamot, 
floral  middle  notes  and  a 
base  of  oak  moss, 
sandalwood  and  white 
moschus. 

It  has  a  high-tech 
image,  with  its  cool  blue 
pack,  and  blue  and  silver 
metallic  tones.  The  eau 


de  toilette  spray  (  50ml) 
retails  at  £7.50. 

A  striking  blue 
floorstand  topped  with 
an  aluminium-look  case 
is  available. 

The  fragrance  has  its 
own  Internet  site  (ht.t.p:// 
www.  cyberscent.  de. ) 
with  links  to  the  latest 
fashion,  music  and  club 
sites,  as  well  as 
competition  pages. 
FDD  International  Ltd. 
Tel:  01 784  464547. 


Revlon's  latest  launch  is  Outrageous 


Revlon  is  launching  a 
new  premium  range  of 
shampoos  and 
condit  ioners  in  October. 

Called  Outrageous,  it 
comprises  five  products: 
Daily  Beautifying 
Shampoo  &  Conditioner 
for  Normal  Hair, 
Moisture  Rich  Shampoo 
&  Conditioner  for  Dry, 
Permed  or  Colour 
Treated  Hair,  Volumising 
Shampoo  &  Volumising 
Conditioner  for  Fine 


Hair,  and  a  Clarifying 
Shampoo  &  Detangling 
Rinse. 

The  range  has  a  fruity, 
feminine  fragrance.  All 
the  products  retail  at 
£2.99  (250ml). 

The  launch  is  being 
supported  by  a  £2  million 
pr  omotional  package, 
which  includes  press  and 
TV  advertising. 
Revlon  International 
Corporation. 
Tel:  0171  629  7400. 


campaign 
taking  the  theme  of 
'Wisdom  -  completely 
dental  about  brushes' 
will  kick  off  in  October 
and  will  include  national 
press  advertising,  a 
poster  campaign  in 


London,  consumer 
literature,  POS  and 
sampling. 

Wisdom  aims  to 
achieve  a  4  per  cent 
share  of  the  market  with 
its  new  brush. 
Wisdom  Toothbrushes. 
Tel:  01440  714800. 


Eucryl  spray 
takes  your 
breath  away 

LRC  Products  is 
launching  a  fresh  breath 
spray  in  its  Eucryl  range. 

With  a  freshmint 
flavour,  the  product  is 
formulated  to  overcome 
odours  and  to  give  breath 
confidence. 

It  retails  at  £1.99. 

The  product  is 
available  to  the  trade  in  a 
special  display  carton 
containing  12  units. 

The  launch  will  be 
supported  by  a  £150,000 
promotional  spend.  A  six- 
month  advertising 
campaign  in  consumer 
magazines  is  planned  for 
later  this  autumn.  A 
sampling  programme  will 
be  held  in  nightclubs 
around  the  country. 
LRC  Products  Ltd. 
Tel:  01992  451111. 


Bourjois'  golden  touch  brings  out  the  colour  in  lips 


Bourjois  is  introducing  a 
new  lipstick  range  in 
November. 

Eclat  de  Rire  features 
14  core  shades  which  all 
contain  'light-reflecting' 
golden  pigments  to  give  a 
true,  vibrant  colour. 


Formulated  as  a  lip 
treatment  product,  the 
lipsticks  include  extract 
of  shea  butter,  castor  oil, 
the  antioxidant  vitamin  E 
and  a  UV  filter. 

The  scratch-resistant 
tube  packaging  is  a 


combination  of  colour 
pigments  and  metal.  The 
casings  come  in  the 
same  colours  as  the 
lipsticks. 

Retail  price  is  £5.25. 
Bourjois  Ltd. 
Tel:  0171  436  6140. 


Curl  power  for  'no-frizz'  perm  with  Hydrowave  2000 


Hydrowave  2000  is  a  new 
home  perm  from  Fine 
Fr  agrances  &  Cosmetics. 

The  pr  oduct  is 
designed  to  add  volume 
arrd  curl  with  no  fr  izz.  It 
is  formulated  with  her  bal 
extracts  which  condition 
and'protect  the  hair 
during  the  perming  and 
neutralising  pr  ocess. 


In  addition,  there  is  a 
rich  conditioner  for  use 
immediately  after 
perming. 

The  manufactur  er  says 
the  perm  is  safe  to  use  on 
hair  that,  has  been 
bleached  or  coloured. 

The  product  comes 
with  its  own  free  video, 
in  which  celebrity 


hairdresser  Martyn 
Fletcher  gives  a  step  by 
step  demonstration,  plus 
styling  tips  and  advice  on 
aftercare. 

Distributed  by 
Robinson  Healthcare,  the 
product  retails  at  £4.99 
(100ml). 

Robinson  Healthcare. 
Tel:  01246  220022. 


Braun  thinks  big  with  'sensational'  range  of  dryers 


Braun  has  introduced 
two  new  volumising 
hairdryers  with  a 
vibrat  ing  attachment 
which  also  massages  the 
head. 

The  Sensation 
Volumiser  s  have  been 
developed  to  add  volume 
when  dryiirg  the  hair.  An 
active  attachment 
featuring  a  vibrating 
plate  is  operated  by  a 
lightweight  motor. 

The  appliance  is  also 
designed  to  give  the  user 
a  gentle  scalp  massage. 

New  Sensation  1800 
(rsp  £34.99)  is  a  1,800 
watt  dryer  with  separate 
head/speed  settings.  New 
Sensation  1600  (rsp 


£29.99)  is  a  1,600  watt 
dryer  with  a  combination 
heat/speed  setting. 

Features  include  a 
centrally-positioned 
handle  for  ease  of 
handling  and  a  filter 
positioned  on 
the  outside  of 
the  grid  so  that 
hair  and  debris 
is  clearly 
visible  and 
easy  to  wipe 
clean. 

The  launch 
will  be 
backed  by  a 
£650,000  pre-  i 
Christmas 
television 
campaign 


scheduled  for  November 
and  December. 

Retailers  will  be 
supported  by  a  national 
in-store  campaign. 
Braun  (UK)  Ltd. 
Tel:  01932  785611. 


12 


CHEMIST  &  DRUGGIST  13  SEPTEMBER  1997 


I'm  easy 


New  EasySept  is  an  effective  and  convenient  one-step  peroxide  system 
that  is  going  to  help  your  business  grow  and  grow. 

Peroxide  solutions  represent  37%  of  the  total  lens  care  market 
in  the  UK  and  the  one-step  peroxide  systems  are  already  40%  of 
that  market,  so  you  have  to  grab  a  piece  of  the  business  ,  now 11 

EasySept  from  Bausch  &  Lomb  is  a  top-quality  peroxide  solution, 
clinically  proven  and  effective  against  all  major  ocular  pathogens. 


EasySept  is  a  true  one-step  system,  thanks  to  its  unique  lens  case  with 
a  built-in  platinum  disc.  It  neutralises  the  solution  and  leaves  the  lenses 
ready  to  wear  after  a  6  hour  soak  time. 


EasySept  offers  you  exceptional  value  for  money  when  compared 
with  other  peroxide  systems,  with  its  attractive  price  for  your  consumers 
and  unbeatable  margins  for  you. 


Take  EasySept.  it's  going  to  be  easy  business. 


Contact  your  Carter  Wallace 

Sales  Executive 

or  Telephone  01  30  385  06  61 


BAUSCH 
&  LOMB 


IWlWIHifillllt'lH 


Beat  ftinter  blues 

Vantage  has  designed  a 
promotional  pack 
containing  12  shelf 
edgers  and  an  A4  poster 
carrying  its  Caring  for  you 
and  your  family  this 
winter'  message.  It  is 
available  until  the  end  of 
the  year. 

AAH  Pharmaceuticals. 
Tel:  01928  717070. 

Hot  stuff 

Montagne  Jeunesse  has 
introduced  a  self-heating 
clay  masque,  called  Red 
Hot  Earth  Anti  Stress 
Sauna  Masque  (15ml 
sachet,  £0.99).  It  contains 
thermal  clay  which  heats 
up  on  damp  skin  to 
cleanse,  clarify  and  relax. 
Montagne  Jeunesse. 
Tel:  01792  310305. 

Free  album 

Colourcare  is  running  two 
photo-processing 
promotions  from  October  6 
to  Wovember  14.  Mini 
posters  will  be  offered  at 
£5.74  each(rsp  £11. 49)  and 
giant  posters  will  he 
available  at  £7.24  (rsp 
£14.49).  A  free  photo 
album  will  be  offered  to 
customers  ordering  the 
Photo  Index  which  comes 
with  4x6in  developing  and 
printing. 

Colourcare  International 
Ltd. 

Tel:  01722  412202. 


Wella  builds  on  its  Experience 


Wella  has 
introduced 
special 
promotional 
packs  for  its 
Experience 
shampoo  and 
conditioner 
range. 

The  on- 
pack 

promotion 
offers 
consumers 
instant-win 
prizes  of  a 
trip  to  New 
York,  plus 
copies  of 
'Friends'  videos. 

Non-winners  will 
receive  money  off 
vouchers  for  redemption 
against  Experience 
products  and  'Friends' 
videos. 

Running  during 
September  and  October, 


the  promotion  is 
supported  in-store 
by  point  of  sale 
material. 

It  is  being  advertised 
nationally  in  a  new  TV 
commercial  for  the 
brand,  which  features 
two  women  who  suffer 


the  nightmare  of 
wearing  identical  outfits. 

Wella  is  spending  a 
total  of  Sll  million  on 
mar  keting  support  for 
Experience  this  year. 
Wella  Great  Britain. 
Tel:  01256  20202. 


Johnson  &  Johnson  takes  on  baby  wipes  single-handed 


Johnson  &  Johnson  has 
introduced  a  single- 
handed  dispenser  for  its 
Johnson's  Baby  Skincare 
Cloth  Wipes. 
■  The  new  pop-up  tubs 
feature  new  packaging 
technology  which  makes 
it  easy  to  pull  out  a  wipe 
with  one  hand. 
The  perforated  lid  and 


Child's  play  for  'trusty'  Medised 


Seton  Healthcare  is 
supporting  Medised  this 
winter  with  a  new 
national  advertising 
campaign. 

Breaking  in  October, 
the  six-month  campaign 
will  appear  in  the 
parenting  press  and 


ftn.l  Mfrffscuf  to  fii'fif/r  rtftere  o>Ms  mid     ftx'lp  restful  j/< 


women  s  interest 
magazines. 

The  eye-catching 
advertisements  aim  to 
convey  the  product's 
suitability  for  treating  the 
numerous  symptoms  of  a 
cold.  The  strapline  is 
'Trust  Medised  to  gently 
relieve 
children's 
colds ...  and 
so  help  restful 
sleep.' 

A  pro- 
gramme of 
promotional 
activity  for 
the  brand  will 
include  trade 
mailings, 
incentives 
and  in-store 
promotions 
during  the  key 
winter  period. 
Seton 
Healthcare 
Group  pic. 
Tel:  0161  654 
3000. 


the  interleaving  of  the 
wipes  ensures  that  they 
come  out  just  one  at  a 
time. 

The  wipes  contain 
Johnson's  Baby  Lotion  to 
clean,  moisturise  and 
protect  the  skin.  Retail 
prices  are  S3. 49  for  a  tub 
of  80  and  S3. 19  for  a 
refill. 

Superia  picture 
iifilm 


The  launch  is  being 
supported  by  aS700,000 
national  television 
advertising  campaign, 
which  starts  on 
September  15.  The 
commercial  highlights 
the  product's  packaging 
benefits. 

Johnson  &  Johnson  Ltd. 
Tel:  01628  822222. 


New  nasal 
initiative 

3M  Health  Care  is 
introducing  a  new  POS 
initiative  for  its  Breathe 
Right  nasal  strips. 

Aiming  to  encourage 
product  trial  and  attract 
new  users,  a  colourful 
bouncy  shelf-wobbler 
invites  customers  to  'try 
me'  and  'stop  snoring'. 

The  product  is  available 
in  two  sizes  -  small  and 
medium/large  (rsp  S5.99, 
ten;  S13.99,  30). 
Scholl  Consumer  Products 
Ltd. 

Tel:  01582  482929. 

Eczema  support 

Crookes  Healthcare  has 
launched  an  E45 
consumer  booklet, 
entitled  How  to  cope  with 
atopic  eczema',  as  part  of 
its  support  for  National 
Eczema  Week  on 
September  27-October  4. 
Crookes  Healthcare. 
Tel:  0115  953  9922. 


Sugar-free 


Capital  Health  is 
launching  Cavalier 
Woodies  sugar-free  bar  at 
Chemex  '97.  Made  in 
Belgium,  this  sugar-free 
18g  wafer  and  chocolate 
bar  comes  in  orange  and 
hazelnut  flavours. 
Capital  Health  pic. 
Tel:  0171  574  2460. 


from  Fuji 


Fuji  film  is  introducing 
Fujicolor  Superia  films  to 
meet  a  wide  range  of 
photographic  demands. 

Superia  100  and  200  are 
for  use  in  all  shooting 
conditions  with  any 
35mm  camera. 

Featuring  Surecolor 
technology,  the  films  are 
designed  to  provide 
superior  sharpness, 
smooth  grain',  colour 
accuracy  and  exposure 
latitude. 

The  range  also  includes 
the  high-speed  Superia 
800  and  the  premium 
quality  ISO  100,  Superia 
Reala.  Superia  400  is  a 
versatile  film  suitable  for 
compact  camera  users. 

The  products  are  being 
launc  hed  simultaneously 
across  Europe  -  before 
going  on  to  the  US  and 
Japan. 

Fuji  Photo  Film  (UK)  Ltd. 
Tel:  0171  586  5900. 


Lip  service  for  Christy's  new  fruit  flavours 


Stockist  enquiries  for 
Christy's  new  fruit- 
flavoured  lip  balms  for 
dry,  sore  lips  [C&D  August 


30,  p12)  should  be  made 
to: 

Network  Management. 
Tel:  01 252  351118. 


ON  TV  NEXT  WEEK 


Crest  Complete  toothpaste:  Y 


Imodium:  All  areas 


Johnson's  Baby  Skincare  Cloth  Wipes:  All  areas  

Listerine:  C,  A,  M,  LWT,  CAR,  C4,  Sat  

New  Clearasil  Complete:  All  areas 

Nivea  Visage  tinted  moisturising  fluid:  ITV,  M  

Nizoral  dandruff  shampoo:  C,  A,  M,  LWT,  GMTV,  CAR,  C4,  Sat 

Pantene:  All  areas  except  GMTV  

Poligrip  Ultra:  All  areas  

Wella  Experience:  All  areas  

A  Anglia,  B  Border,  C  Central,  C4  Channel  4,  C5  Channel  5, 
CAR  Carlton,  CTV  Channel  Islands,  G  Granada, 
GMTV  Breakfast  Television,  GTV  Grampian,  HTV  Wales  & 
West,  LWT  London  Weekend,  M  Meridian,  Sat  Satellite, 
STV  Scotland  (central),  TT  Tyne  Tees,  U  Ulster, 
W  Westcountry,  Y  Yorkshire 
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Warts  dread  a  brush  with  Duofilm. 
This  clinical  treatment  has  got  what  it 
takes  to  finish  them  off.  Because  with 
two  active  components  -  salicylic 
acid  and  lactic  acid  -  Duofilm  doesn't 
just  kill  existing  warts  it  also  helps 
prevent  further  warts  developing. 
Double  trouble  indeed 
Technically  speaking,  Duofilm  is 
formulated  in  flexible  collodion. 
In  customer-talk,  it's  viscous,  and 
therefore  easy  to  brush  on  to 
the  wart  without  touching  healthy 
skin  Once  on.  Duofilm  dries  rapidly 
to  form  a  covering  film.  And  with  the 
enemy  surrounded,  it  can  only  be 
a  matter  of  time... 


Duofilm 


net  Information:  Presentation:  Liquid  wart  :ontaining  -  > 


acid  BP  16 7°c  w/w.  lactic  acid  BP  1 6.7?i  w/w  Uses:  For  the  treatment  of  Package  Quantities:   ::"  -: 

L;  Dosage  &  Administration:  Apply  daily  to  the  affected  areas  only  Children  under  containing  15ml.  Basic  NHS  price:  £  95   Legal  Category:  R  Product 

p  be  treated  under  supervision.  Not  for  children  under  2  years  Contraindications  &       Licence:  PLC  74  D02SP  Product  Licence  Holder:  5t  efe  Laboratories  Jl 
■nings:  Duofilm  should  not  be  used  by  patients  who  are  sensitive  to  any  of  the       Ltd. Woobum  Green.Bucks  HPIO  OAU.  Date  of  Preparation:  July  1997 

Double  Trouble  for  Warts 


Duofilm 


Marketwatch:  OTC  medicines 


C&D  asks  market 
analyst  IRI  Infoscan  to 
spotlight  the  best- 
performing  over  the 
counter  medicines 
categories 

Although  boosted  by  POM 
to  P  switches,  the  over 
the  counter'  medicines 
sector  has  been  strongly 
affected  by  the  major 
supermarket  chains'  growth  into 
healthcare.  Categories  which 
have  benefited  from  POM  to  P 
include  the  anti  fungals,  topical 
analgesics  arrd  ant  i-dian  hoeals. 

The  most  buoyant  OTC  cate- 
gory is  anti-fungals,  which  is 
being  driven  by  anti-thrush  prod- 
ucts -  particularly  Pfizer's  Diflu- 
can ( )ne. 

Despite  being  an  expensive 
purchase  (rsp  £12.50),  Diflucan 
( )ne  is  clearly  a  product  that 
women  are  happy  to  pay  for. 
However,  Bayer's  Canesten, 
which  has  been  OTC  for  much 
longer;  is  now  fighting  back  with 
television  arrd  press  advertising. 
This  is  a  category  thai  looks  set 
to  do  well  for'  some  time  and  its 


Top  pharmacy  brands 

1 

Benylin  cough  liquids 

£25.6m 

2 

Nurofen  adult  analgesics 

£24.0m 

3 

Solpadeine  adult  analgesics 

£23.0m 

4 

Calpol  paediatric  analgesics 

£21 .8m 

5 

Own-label  adult  analgesics 

£20.6m 

6 

Sudafed  colds/flu  decongestants 

£12.8m 

7 

Sterwin  adult  analgesics 

£11. 7m 

8 

Beechams  cold/flu  decongestants 

£11.0m 

9 

Canesten  athlete's  foot  treatments 

£11.0m 

10 

Canesten  thrush  treatments 

£10.6m 

11 

Anadin  adult  analgesics 

£10.5m 

12 

Lemsip  cold/flu  decongestants 

£10.0m 

13 

Strepsils  medicated  confectionery 

£9.0m 

14 

Vicks  cold/flu  decongestants 

£8.3m 

Source:  IRI  Infoscan  52  weeks  ending  July  13, 1997 

performance  in  pharmacies  is 
strong. 

POM  to  P  has  also  boosted  the 
topical  analgesic  category. 
NSAIDS,  like  Movelat,  Traxam 
and  Feldene  P,  are  the  main 
brands  behind  this  growth  - 
helped  by  medical  credentials 
which  enable  them  to  command 
premium  prices  compared  to  tra- 
ditional muscle  rubs  like  Deep 
Heal. 

The  reasons  behind  the 
healthy  growth  in  medicated 
mouthwashes  arrd  sprays  are  less 
clear,  although  there  are  signs  of 
improved  oral  care  habits  in  the 
UK.  Brands  like  Corsodyl  and 
Oraldene  are  outperforming  cos- 
metic mouthwashes  -  a  trend 
which  Colgate  will  be  hoping  to 
capitalise  orr  wrth  the  recently- 
launched  Chlorohex  1200. 

The  opposite  is  true  for  med- 
icated skirr  care,  where  a  less 
clinical  proposition  is  proving 
successful,  particularly  for  John- 
son &  Johnson's  Clean  and  Clear. 

In  the  indigestion  remedy  sec- 
tor, less  clinical  brands,  like  Rerr- 
nie  arrd  Gaviscon,  also  remain 
dominant.  With  the  exception  of 
Zantac,  112  antagonists  have 
failed  to  capture  air  appreciable 
share.  This  ap- 
pears to  be  a  cat- 
egory where  con- 
sumers may  find 
the  more  medical 
offerings  a  little 
daunt  irrg. 

Sleeping  aids  is 
a  category  to 
watch.  Products 
such  as  Stafford- 
Miller's  Nytol  Her- 
bal and  Pfizer' 
Consumer  Health- 
care's Sleepia 
have  created  a 
sector  in  between 
herbal  remedies 
and  prescription 


Category 


c  < 

<  TS 


Si 


flj  , 


products  and,  with  heavy  advertis- 
ing, the  rate  of  growth  is  increasing 
(a  rise  of  <S  per  cent  versus  the 
prior  year  in  the  latest  four-week 
period ). 

St  c  >mach  upset  remedies  are  of 
key  interest  for  pharmacists. 
Although  this  sector  is  fairly  flat 
in  the  trade  generally,  sales  have 
incr  eased  a  positive  5  per  cent 
over  the  last  year  in  pharmacies, 
with  Resolve,  Andrews  Liver- 
Salts  and  Lemon  Eno  leading  this 
growth. 

Note:  in  adult  analgesics,  the 
largest  OTC  category  of  all,  phar  - 
macy performance  has  actually 
declined,  despite  growth  of  3.4 
per'  cent  in  the  market.  This 
reflects  the  increased  distribu- 
tion of  analgesics  in  outlets  such 
as  garage  forecourts,  as  well  as 
supermarkets.  A  similar  trend  is 
seen  in  paediatric  analgesics, 
in  >tabl\  Calpol  which  appears  to 
have  become  a  staple  item  to  be 
picked  up  with  the  weekly  gro- 
cery shopping. 

Top  ten  categories 

The  chart  below  compares  the 
top  ten  fastest-growing 
categories  in  pharmacy 
(including  Boots)  with  those  in 
the  overall  market.  These  may 
not  be  the  biggest  OTC 
categories,  but  by  looking  at 
growth  rather  than  sheer  sales 
volume,  it's  possible  to  detect 
trends  and,  most  importantly,  to 
see  which  categories  do  best  in 
pharmacists.  Growth  is  shown  as 
the  percentage  increase  in  value 
sales  for  each  category  in  the  52 
weeks  ending  July  13, 1997, 
compared  to  the  same  period  in 
the  previous  52  weeks.  In  some 
categories,  it  is  not  possible  to 
make  the  market/pharmacy  split. 
For  this  reason  medicated  skin 
care,  sleeping  aids  and  anti- 
diarrhoeals  do  not  appear  in  the 
pharmacy  data 
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NEWS  EXTRA 


Pet  owners  need 
their  exercise,  too 

The  public  are  being  encouraged 
to  exercise  their  pets  more  so 
that  both  animal  arrd  human 
avoid  piling  orr  the  pounds. 

The  message  comes  in  a  new 
leaflet,  'Fit  not  fat',  being  made 
available  from  the  Pet  Health 
Council  through  pharmacies  and 
veterinary  surgeries.  It  forms  part 
of  the  PHC's  'A  healthier  pet,  a 
healthier  you'  campaign,  which 
aims  to  reduce  the  30  to  60  per 
cent  of  animals  estimated  to  be 
overweight. 

Pharmacists  wanting  copies  of 
the  leaflet  should  write  to  the  PHC 
at  49  Main  Street,  Sewstern, 
Grantham,  Lincolnshire  NG33  5RF. 

CPPE  report  shows 
rising  uptake  levels 

The  Centre  for'  Pharmacy  Post- 
graduate Education  provided 
18,920  places,  with  over  9,000 
attendances,  on  668  workshops 
in  1996-97. 

CPPE  also  supplied  27,400  dis- 
tance learning  packs,  including 
2,344  computer-assisted  learning 
programs  during  the  year,  says 
the  CPPE's  annual  report,  issued 
last  week. 

This  represents  277,000  hours 
of  continuing  education,  equiva- 
lent to  providing  15.5  hours  for 
each  of  the  18,000  eligible  phar- 
macists in  England. 

Copies  are  available  from  the 
CPPE  at  the  School  of  Pharmacy 
and  Pharmaceutical  Sciences, 
( 'oupland  III  Building,  1  niversit,\ 
of  Manchester,  Oxford  Road, 
Manchester  M13  9PL.  Tel:  0161 
275  2426. 

New  baby  food  label 
rules  for  1999 

Regulations  coming  into  effect  on 
March  31,  1999,  lay  down  rules 
for  the  labelling,  manufacture 
and  composition  of  baby  foods. 

The  regulations  prohibit  the 
sale  of  any  processed  cereal- 
based  baby  food  unless  it  com- 
plies with  the  requirements.  They 
specify  the  amounts  of  cereal, 
protein,  carbohydrate,  fat,  miner- 
als arrd  vitamins  that  foods 
should  contain,  giving  limits  for 
added  sugars. 

Labelling  should  include  infor- 
mation on  gluten,  if  the  food  is 
intended  for  babies  under  six 
months;  energy;  protein;  fat  and 
carbohydrate  content;  and  other 
usage  details.  'The  Processed 
Cereal  based  Foods  and  Baby 
Foods  for  Infants  and  Young  Chil- 
dren Regulations  1997',  SI  2043, 
Stationery  Office,  £3.20. 
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Advertisement  Feature 


Back  to  School  -  Assistant  Alert! 


Children  back  dt  school 
usually  means  an 
increase  in  the  number  ol 
children  suffering  from 
threadworms,  together 
with  an  increase  in  the  number  ot 
anxious  and  embarrassed  parents 
visiting  the  pharmacy  for  help 
and  advice. 

Threadworms  are  one  ol  the 
most  common  and  least  harmful 
of  all  intestinal  parasites  in 
Britain.  In  fact,  it  is  estimated  that 
40  per  cent  of  children  aged 
between  four  and  ten  years  may 
have  threadworms  at  any  one 
time. 

Infestations  with  threadworms 
thrive  at  school,  where  the  eggs 
are  easily  spread  by  children 
holding  hands,  sharing  pens  or 
simply  touching  a  door  knob. 
Once  a  child  is  infected,  the  eggs 
are  easily 


passed  around  the  home  and  the 
chances  are  the  whole  family  will 
soon  suffer. 

Doctors  advise  thai  il  is 
essential  to  treat  the  whole 
family.  Even  though  some  family 
members  may  not  show  any 
symptoms,  they  could  be  a  later 
source  ol  infection  il  the  lilecycle 
el  the  threadworm  is  nol  broken. 

The  simple  way  to  break  the 
lifecycle  of  the  threadworm  is 
with  a  fast-acting,  single-dose 
treatment  for  the  whole  family. 

Ovex  symptoms  checklist 

•  Anal  itching  -  usually  at 
night  when  the  eggs  are  being 
laid. 

•  Tiny  white  threads  around  the 
anus  and  on  the  motions. 

•  Disturbed  sleep. 

•  Appetite  disturbances. 

•  Irritable  crying. 

•  Cystitis. 


THREADWORMS  ? 


TOT 

OVEX 

S  -family 

W  tteotrvtent 


continuing  to  educate  nurses  and 
consumers  in  the  treatment  of 
threadworms 


Tips  for 
coping  with 
worried  parents 

•  Reassure  them  that 
threadworms  are  very  common. 

•  Tell  them  it  doesn't  mean  that 
their  children  are  dirty. 

•  Recommend  the  Ovex  family 
packto  treat  the  whole  family 
and  break  the  cycle  with  one 
dose. 

•  Recommend  the  follow-up 
prevention  tips. 


Ovex™ 

is  available  in  a  family 
pack  of  four  pleasant-tasting, 
orange-flavoured  chewable 
tablets  (£5.99),  which  contain 
the  active  ingredient 
mebendazole.  Also  available  in  a 
single  pack  (£1.99),  Ovex  is 
surtable  for  children  over  the  age 
of  two. 

Johnson  &  Johnson  MSD 
Consumer  Pharmaceuticals  is 


with  its 
successful  Ovex  'Early  Bird' 
campaign. 

To  coincide  with  the  start  of  the 
new  school  year  Ovex  is  offering 
pharmacies  a  selection  of  'Early 
Bird'  educational  material, 
including  consumer  leaflets, 
showcards  and  posters. 


For  your  'Early  Bird'  display 
material  call  01494  450888  or 
write  to:  Johnson  &  Johnson 
MSD  Consumer 

Pharmaceuticals, 
Enterprise  House, 
Station  Road, 
Loudwater,  High 
Wycombe, 

Buckinghamshire  HP10 
9UF,  requesting  all  or 
any  of  the  following: 

1  Consumer  leaflets 

2  Leaflet  holder 

3  'The  Life  Cycle  of 
Threadworms'  card 

4  Shelf  edgers 

5  A4  showcards 

6  A3  window  display  cards 
For  further  advice  on  how 

to  treat  threadworms 
telephone  the  Ovex  Helpline 
on  0171  223  6797  (open  from 
August  1,  1997,  to  September 
30,  ~1997). 
denotes  trademark. 

Prevention  tips 

•  Encourage  the  washing  of 
hands  after  going  to  the  toilet  and 
before  every  meal. 

•  Provide  a  towel  for  the  exclusive 
use  of  each  family  member. 

•  Discourage  nail  biting  and 
finger  sucking. 

•  Keep  finger  nails  short. 

•  Change  and  wash  sheets  and 
nightwear  frequently. 

•  Wear  pyjamas  or  underwear  in 
bed. 

•  Bath  daily,  washing  thoroughly 
around  anal  area. 


Product  Information 

Product  Licence  No:  0242/0171.  Product  Licence  held  by:  Janssen-Ciiag  Ltd,  Saunderton.  High  Wycombe,  Buckinghamshire  HP  14  4HJ.  Active  Ingredient:  Meben- 
dazole lOOmg.  Indications:  Treatment  of  Enterobius  verrmculans  (threadw  orms |.  Dosage:  Adults  and  children  over  two:  one  tablet  as  a  single  dose.  In  the  case  of 
reinfection,  a  second  tablet  may  be  taken  after  two  weeks.  Contra-indications:  Pregnancy,  hypersensitivity.  Side-effects:  Rarely  minor  gastrointestinal  disturbances 
and  hypersensitivity  reactions  Precautions:  It  is  not  advisable  to  breastfeed  while  taking  Ovex.  Cimetidine  may  inhibit  the  metabolism  of  mebendazole.  Warning: 
Do  not  exceed  the  stated  dose.  Price:  Single  pack,  £1.99.  Family  pack,  £5.99.  Legal  Category:  P  Date  of  preparation:  July,  1997. 
Ovex  is  a  trademark. 


Paracetamol:  the  big 

The  Department  of  Health's  restrictions  on  paracetamol  have  come  as  no  surprise  to  pharmacists  and 
manufacturers.  But  has  the  concern  over  overdose  been  exaggerated?  Fawz  Farhan  looks  at  the  safety 
record  of  one  of  the  most  widely-used  analgesics 


Paracetamol  makes  good 
headlines.  Everyone  knows 
what  it  is,  most  people  have 
it  in  their  bathroom  cabi- 
nets, and  you  can  pick  it  up 
as  easily  from  the  local  garage  as 
you  can  from  your  pharmacy.  But 
take  too  much  and  it  can  kill  you, 
slowly  and  painfully. 

What  is  concerning  is  that  it 
takes  as  little  as  20  tablets  to 
reach  that  point  -  the  equivalent 
of  a  small  ( JSL  pack  off  a  grocer's 
shelf  with  no  questions  asked. 
Another  worry  is  that  overdose  is 
not  always  intended  and  is  often 
a  result  of  disregard  for  dosage 
instructions,  or  taking  a  combi- 
nation of  paracetamol-contain- 
ing cold  and  flu  remedies. 

Nevertheless,  paracetamol  re- 
mains the  most  widely-used  anal- 
gesic in  the  UK,  with  around  130 
million  packs  sold  each  year. 
Despite  the  concern  over  over- 
dose, it  is  an  extremely  safe  anal- 
gesic when  taken  at  the  recom- 
mended dose  and  is  the  analgesic 
of  choice  for  children,  the  elderly 
and  pregnant  women.  Although 
it  does  not  have  the  anti-inflam- 
matory properties  of  aspirin  and 
ibuprofen,  it  is  an  effective  anti- 
pyretic and  analgesic  against 
mild  to  moderate  pain. 

Even  on  the  side-effects  and 
contra-indications  front,  para- 
cetamol fares  better  than  its 
counterparts.  Asthmatics,  pat- 
ients on  warfarin  and  those 
prone  to  gastric  ir  ritation  usually 
cannot  take  aspirin  or  non- 
steroidal anti-inflammatories, 
and  paracetamol  is  often  given  as 
a  safer  alternative.  Moreover,  it  is 
the  only  OTC  analgesic  which 
can  be  used  in  children  as  young 
as  three  months  (or'  younger 
under  doctor's  advice). 

History 

Paracetamol  was  discovered  at 
the  end  of  last  century  when  a 
cheaper  synthetic  alternative  to 
cinchona  bark  was  needed.  Two 
alternatives  were  developed  at 
first,  acetanilide  and  phenacetin, 
but  it  was  not  until  1948  that  the 
active  metabolite  of  these  drugs 
was  found  to  be  acetaminophen, 
or  paracetamol  as  we  know  it 
today. 

Paracetamol  became  commer- 
cially available  in  the  UK  in  1956 
as  a  Prescription  Only  product, 
but  its  popularity  led  to  its  intro- 


duction over  the  counter  two 
years  later. 

Indications 

Paracetamol  has  similar  efficacy 
to  aspirin  and  is  indicated  for 
mild  to  moderate  pain  and  pyr- 
exia. It  is  the  analgesic  of  choice 
in  people  with  peptic  ulcers  and 
gastric  irritation  where  aspirin 
and  other  NSAIDs  are  contra- 
indicated.  However,  unlike 
aspirin,  it  has  no  anti-inflamma- 
tory action  and  is  not  suitable  for 
chronic  r  heumatic  pain. 

Patients  on  strong  opioids  can 
take  paracetamol  to  relieve  addi- 
tional nrild  pains. 

It  is  also  appropriate  for  post- 
immunisation  pyrexia.  The  Joint 
Committee  on  Vaccination  and 
Immunisation  recommends  it  if 
fever  develops  after  the  triple 
vaccine  (diphtheria,  tetanus  and 
pertussis).  If  fever  persists  after 


that,  they  should  be  referred  to 
their  GP.  Paracetamol  can  also 
be  given  post-MMR  (measles, 
mumps,  rubella)  vaccination. 

Mode  of  action 

Surprisingly,  its  mode  of  action  is 
still  not  fully  understood, 
although  it  is  thought  to  have 
peripheral  and  central  effects.  It 
is  known  the  drug  inhibits  cyclo- 
oxygenase  and  hence  prosta- 
glandin synthesis  in  the  central 
nervous  system,  which  would 
explain  why  it  has  anti-pyretic 
properties  but  no  anti-inflamma- 
tory effects.  Paracetamol  may 
also  block  bradykinin-sensitive 
ehemoreceptors  that  cause  pain, 
and  inhibit  5-hydroxytryptamine 
secretion  from  platelets. 

Metabolism 

Paracetamol  is  rapidly  absorbed, 
with  peak  plasma  levels  reached 


between  30  minutes  and  two 
hours  after  ingestion.  Elimina- 
tion is  also  quick,  the  half-life 
being  two  hours. 

Metabolism  is  essentially 
hepatic,  which  is  why  overdose 
results  in  liver  damage.  Nor- 
mally, paracetamol  undergoes 
glucuronidation  and  sirlphation 
in  the  liver,  but  at  high  doses  it 
conjugates  with  glutathione. 
However,  if  glutathione  is  then 
depleted,  a  lethal  hepato-toxic 
metabolite,  benzoquinoneimine, 
accumulates  and  attacks  the 
liver  tissue. 

Side-effects 

Paracetamol  has  few  side-effects 
and  none  of  the  gastrointestinal 
problems  associated  with  aspirin 
or  the  NSAIDs. 

Rashes,  blood  disorders  and 
acute  pancreatitis  are  rare,  but 
have  been  reported  in  long-term 
use.  Rebound  headache  can 
occur  with  prolonged  use.  Phar- 
macists should  pay  particular 
attention  to  migraine  sufferers 
who  may  be  inappropriately  con- 
trolled with  paracetamol  and 
may  require  specific  therapy. 

Because  of  paracetamol's 
hepatotoxic  effects,  the  drug  is 
contra-indicated  in  hepatic  and 
renal  impairment  and  in  alcohol 
dependence. 

The  main  adverse  effect  is 
hepatotoxicity  in  overdose. 

Interactions 

Cholestyramine  reduces  absorp- 
tion of  paracetamol,  while  meto- 
clopramide  increases  it.  Al- 
though paracetamol  is  usually 
given  instead  of  aspirin  in  people 
on  warfarin,  prolonged  regular 
use  may  potentiate  the  effects  of 
the  anticoagulant. 

Overdose 

A  single  dose  of  10-15g  of  par  ac- 
etamol (equivalent  to  20-30 
tablets)  is  enough  to  cause  liver 
damage.  The  hepatically-irupair- 
ed,  alcoholics  and  the  undernour- 
ished may  be  harmed  by  even  less. 
So  can  people  on  enzyme-induc- 
ing drugs,  such  as  carbamazepine, 
phenobarbitone,  phenytoin,  rif- 
ampacin  arrd  alcohol. 

The  effects  of  overdose  with 
paracetamol  are  not  immediate, 
initially  presenting  only  as  nau- 
sea and  vomiting.  However,  two 
to  four  days  later,  the  patient 
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d  wolf  of  analgesics? 


Table  1:  paracetamol  deaths,  England/Wales  1993-95 


1993 

1994 

1995 

Death  by  poisoning  -  accident 

Paracetamol  only 

44(9) 

40(10) 

41  (6) 

Paracetamol  with  other  drugs* 

42(18) 

54(16) 

70(21) 

Total 

86(27) 

94(26) 

111  (27) 

Paracetamol  formulations 

Paracetamol  comes  in  solid, 
liquid  or  suppository  form  to  suit 
individual  needs.  It  is  often 
combined  with  other  ingredients 
to  enhance  the  analgesic 
effects,  but  this  is  open  to 
debate  as  the  amounts  in  over 
the  counter  preparations  are  too 
low  to  have  any  significant 
effect.  Prescription  doses  of 
combined  opioid  analgesics  are 
indicated  for  moderate  pain. 
These  added  compounds 
include: 

•  Codeine  phosphate:  co- 

codamol,  opioid  analgesic, 
usually  8mg  per  500mg 
paracetamol  in  OTC 
preparations.  This  is  too  low  to 
improve  analgesia,  but  is 
enough  to  cause  side-effects, 
such  as  constipation  and  gastric 
irritation.  Higher  doses  of  30mg 
per  500mg  paracetamol  are 
found  in  prescription 
preparations.  Side-effects  are 
typical  of  opioid  analgesics  and 
include  severe  constipation, 
dependence,  but  respiratory 
depression. 

•  Caffeine:  weak  stimulant  with 
some  diuretic  properties.  Its 
place  is  debatable  as  in  excess 
or  on  withdrawal  in  long-term 
use  it  may  trigger  headache. 

•  Dihydrocodeine:  co- 
dydramol,  lOmg  dihydrocodeine 
tartrate  (7.46mg  in  OTC 
preparations).  Another  opioid, 
similar  analgesic  extent  to 
codeine. 

•  Dextropropoxyphene:  co- 

proxamol,  thought  to  slightly 
enhance  analgesia.  Overdose 
with  alcohol  leads  to  the  double 
effect  of  respiratory  depression 
and  acute  heart  failure  by  the 
opioid  and  hepatotoxicity  by 
paracetamol. 

•  Benorylate:  aspirin- 
paracetamol  ester,  which 
combines  analgesia  with  anti- 
inflammatory properties.  Side- 
effects  and  contra-indications  of 
both  components  apply. 

•  Cold  and  flu  remedies: 
Paracetamol  is  often  combined 
with  decongestants, 
antihistamines  or  expectorants 
to  relieve  the  symptoms  of 
colds,  flu  and  sinusitis. 
Accidental  overdose  often 
arises  when  people  take  a 
combination  of  such  products 
with  their  usual  paracetamol 
painkillers,  overlooking  often 
clearly-marked  warnings  and 
instructions. 


becomes  confused  and  starts  los- 
ing consciousness  as  the  livei 

deteriorates    .1 ;  1 1 1 1 H  I  let  ■ ,  enceph 

alopathy,  hypoglycaemia,  cere- 
bral <  icdcnia      I  <lc;il  h  li  illi  >w 

Time  is  of  the  essence  when  n 
conies  to  stemming  the  damage. 
Immediate  medical  ad\  ice 
should  lie  sought,  and  this  usu- 
ally entails  an  emergency  hospi- 
tal  admission  11  caught  early, 
liver  deterioration  can  be  slaved 
off  wiih  one  of  two  currently 
available  antidotes:  acetylcys- 
teine and  methionine. 

Methionine,  a  naturally-occur- 
ring  amino  acid,  needs  to  be 
administered  orally  within  10-12 
hours  of  ingestion  and  the  patient 
admitted  to  hospital  as  soon  as 
possible  for  close  monitoring  of 
paracetamol  plasma  levels 

Acetylcysteine  can  be  given 
within  24  hours  of  ingestion  li  is 
restricted  to  hospital  use  and  is 
given  by  intravenous  infusion. 

Alternately,  gastric  emptying 
may  be  sufficient  if  performed 
within  two  hours  of  ingestion. 

Extent  of  the  problem 

On  average,  130  deaths  a  year  are 
a  result,  of  paracetamol  poison- 
ing. This  accounts  for  6  per  cent 
of  all  medicine  overdoses. 

Even  so,  the  British  public  are 
cautious  about  taking  medicines. 
( )ne  independent  survey  showed 
that  97  per  cent  of  people  said 
they  read  instructions  carefully 
before  taking  any  medicine,  95 
per  cent  took  care  over  ( )T< ' 
medicines  and  86  per  cent  dis- 
agreed that  taking  OTC  medi- 
cines in  large  quantities  was  safe. 

And  methionine? 

Combining  all  paracetamol 
preparations  with  its  antidote 
methionine  may  seem  a  logical 
solution  to  the  problem  of  over- 
dose, but  it  is  not  practical. 

Methionine  may  contribute  to 
liver  damage  in  hepatically- 
impaired  people.  In  addition, 
methionine  is  thought  to  precipi- 
tate acute  episodes  in  people 
with  schizophrenia,  increase  the 
risk  of  coronary  heart,  disease  in 
those  with  methionine  intoler- 
ance, and  stimulate  tumour 
growth  in  pre-existing  cancer. 

The  effectiveness  of  methion- 
ine in  paracetamol  ov  erdose  also 
relies  on  animal,  not  human,  data. 
Possible  side-effects  are  nausea, 
vomiting,  drowsiness,  vitamin 
deficiency  and  enlargement  of  the 
spleen,  liver  and  kidney. 

Another  problem  is  that  those 
intent  on  self-harm  will  avoid 


Deaths  by  poisoning  -  suicide 

Paracetamol  only 
Paracetamol  with  other  drugs* 
Total 


methionine-based  paracetamol 
preparations.  Combination  para- 
cetamol will  only  benefit  those  at 
risk  of  accidental  overdose  and 
noi  the  majority  <  >f  safe  users  who 
may  be  against  taking  anothei 
"drug'  with  their  analgesic 

( )nly  two  combined  methion- 
ine/paracetamol  analgesics  are 
available,  neither  of  which  are 
allowed  on  the  NHS-  the  I  (epart- 
ment  of  Health  sees  no  clinical 
need  for  them. 

Avoiding  problems 

Pharmacists  are  essential  in 
helping  reduce  the  problems 
through  advice  and  counselling, 
and  supervision  of  sales. 

Although  manufacturers  are 
required  to  clearly  label  packag- 
ing with  the  appropriate  informa- 
tion, people  are  only  human  and 
oversights  are  common.  Written 
warnings  should  be  reinforced 
with  verbal  counselling 


67(7)  68(5)  77(2) 
169(35)  144(20)  162(17) 
236(42)     212(25)  239(19) 


52(5)  72(1) 
95(22)  146(29) 
147(27)  218(30) 

also  mentioned  as  a  factor 


Table  2:  deaths  from 
salicylates*  (aspirin  and 
related  compounds)  in 
England/Wales,  1991-95 

Year  Poisoning  Adverse 
effects 

1991  51  4 

1992  46  1 

1993  46  4 

1994  36  2 

1995  31  6 

*  Includes  deaths  due  to  poisoning  and  to 
adverse  effects  of  salicylates  in  normal 
use  as  underlying  or  secondary  cause  of 
death. 

(Data  from  the  Office  for  National 
Statistics) 

Pharmacists  should  reassure 
customers  that  paracetamol  is 
still  one  of  the  safest  drugs  if 
taken  at  the  recommended  dose. 
They  should  also  be  ready  to 
answ  er  queries  on  overdose  and 
methionine-combined  products. 


Department  of  Health  restrictions  on  paracetamol 

The  Medicines  Control  Agency  proposed  a  restriction  on  the  sale  of 
paracetamol  in  November  last  year.  The  then  minister  for  health, 
Gerry  Ma  lone,  who  launched  a  consultation  on  analgesics,  floated  a 
vision  forthe  future  which  ensured  "that full  and  accurate  information 
reaches  the  consumer.  That  information  should  be  conveyed  both  on 
the  label  and  in  a  patient  leaflet,  in  a  pack  whose  size  meets  their 
needs  without  leaving  large  numbers  in  the  bathroom  cabinet". 

After  almost  a  year  of  consultation,  the  Department  of  Health  finally 
decided  to  restrict  GSL  pack  sizes  of  paracetamol  (and  aspirin)  to  16 
and  Pharmacy  sizes  to  32.  Pharmacists,  however,  would  still  be  able  to 
sell  1 00-tablet  packs  in  "justifiable  circumstances",  such  as  chronic, 
painful  conditions.  Anything  over  100  tablets  will  need  to  be 
prescribed.  The  restrictions  will  be  effective  from  September,  1998. 

There  are  also  two  new  paracetamol  label  warnings: 

•  "Immediate  medical  advice  should  be  sought  in  the  event  of  an 
overdose,  even  if  you  feel  well" 

•  "Do  not  take  with  any  other  paracetamol-containing  products." 
Patient  leaflets  will  also  carry  the  following: 

•  "Immediate  medical  advice  should  be  sought  in  the  event  of  an 
overdose,  even  if  you  feel  well,  because  of  the  risk  of  delayed,  serious 
liver  damage." 


Deaths  by  poisoning  -  undetermined 

Paracetamol  only  62(6) 
Paracetamol  with  other  drugs*  68  (19) 

Total  130(25) 
*  Includes  deaths  from  paracetamol-containing  compounds. 
Figures  in  brackets  indicate  the  number  of  deaths  with  alcohol 
(Data  from  the  Office  for  National  Statistics) 
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Everyone  wants  to  have  their  say  in  the  Department  of  Health's  decision  to  restrict  paracetamol  and  aspirin. 
But  is  it  too  little,  too  late,  or  simply  a  token  gesture? 


ber  crunching 


From  September,  1998,  the 
maximum  pack  sizes  of 
paracetamol  and  aspirin 
sold  through  supermar- 
kets and  general  stores 
will  be  reduced  from  25  tablets  to 
16  tablets  or  capsules.  Packs  of  32 
and  100  will  be  supplied  through 
phar  macy  and  anything  over  that 
will  need  a  prescription. 

Both  the  industry  and  the  phar- 
macy profession  are  concerned 
about  this  reshuffle.  From  the 
professional  view,  it  seems  only  a 
half-hearted  attempt  by  the  Gov- 
ernment to  address  the  issue  of 
paracetamol  overdosing.  The 
National  Pharmaceutical  Associ- 
ation and  the  Royal  Pharmaceu- 
tical Society  would  have  pre- 
ferred a  restriction  on  all  anal- 
gesics, regardless  of  size,  to 
pharmacies,  where  sales  would 
be  supported  by  professional 
supervision  and  advice. 

The  industry  is  not  happy 
either  about  the  cost,  time  and 
effort  that  will  go  into  repacking, 
particularly  aspirin  which  is  not 
affected  by  the  issue  of  overdose. 
Another  problem  is  that  packs  of 
32  do  not  offer  consumers  value 
for  money  and  so  places  a  finan- 
cial burden  on  them. 

However,  the  restriction  is 
good  news  for  manufacturers  of 
ibuprofen  and  herbal  analgesics. 

I]  ec8  til  stiff  reacfiOT 

The  European  Aspirin  Founda- 
tion sees  no  new  evidence  to  jus- 
tify a  review  of  current  mar  ket  ing 
and  distribution  of  aspirin,  which 
celebrates  its  100th  anniversary 
this  year.  In  a  statement,  it  said  it 
was  surprised  an  analgesic  pack 
size  review  designed  to  address 
paracetamol  overdosage  should 
include  aspirin. 

The  Paracetamol  Information 
Service,  which  represents  para- 
cetamol manufacturers,  wel- 
comes measures  to  help  prevent 
misuse,  but  sees  no  evidence 
that  this  can  be  achieved  by  pack 
size  restrictions.  Its  director,  Dr 
Geoffrey  Brandon,  says:  "We  are 
seeing  the  millions  of  people 
who  use  something  properly 
being  penalised  because  of  the 
few  who  abuse  it." 

Dr  Brandon  also  points  out 
that  the  restriction  did  not  fit  in 
with  the  Doll's  push  in  favour  of 
self-medication. 

Whitehall  Laboratories,  how- 


ever, questions  the  restriction  of 
aspirin,  particularly  as  the  issue 
of  paracetamol  overdose  was  the 
original  reason  for  the  review. 
Now  the  decision  has  been  made, 
managing  director  David 
Beauchamp  says:  "It  is  important 
pharmacists  and  manufacturers 
work  closely  together  to  min- 
imise consumer  inconvenience 
and  unnecessary  concern." 

Smithkline  Beecham  believes 
the  restriction  on  paracetamol 
and  aspirin  gives  consumers  the 
false  impression  they  are  not  safe 
in  normal  use.  A  statement  issued 
by  SB  stresses  the  safety  of 
paracetamol,  adding:  "SB's  prime 
concern  is  for  appropriate  and 
safe  use  of  medicines  ...  [We]  are 
keen  to  wor  k  with  the  Govern- 
ment and  others  to  improve  pub- 
lic education  and  understanding 
on  the  safety  of  medicines." 


Roche  Consumer  Health  says 
it  supports  the  provision  of  fur- 
ther' warnings  on  paracetamol 
packs.  All  but  two  products  in  its 
analgesic  portfolio  already  com- 
ply with  the  pack  size  proposal. 

Penn  Pharmaceuticals,  which 
makes  Paradote,  the  paraceta- 
mol/methionine  combination, 
believes  pharmacists  could  fur- 
ther reinforce  the  safe  use  of 
paracetamol  by  offering  con- 
cerned customers  the  antidote 
combination.  Managing  director 
Roger  Jones  says:  "Paracetamol 
does  have  a  good  safety  record 
when  used  correctly  and  at  rec- 
ommended doses.  But  what  we 
are  talking  about  here  is  the  risk 
involved  where  paracetamol  is 
not  used  appropriately." 

Nevertheless,  most  aspirin  and 
paracetamol  manufactur  ers  have 
resigned    themselves    to  the 


inevitable  and  will  be  working 
with  the  MCA  over  the  next  12 
months  to  ensure  the  new 
changes  are  implemented  for 
September  next  year-. 

Ibuprofen  escapes 

Ibuprofen  manufacturers  are 
reluctant  to  comment  on  how  the 
changes  will  affect  ibuprofen 
sales  or  even  the  analgesic  mar- 
ket as  a  whole.  Ibuprofen  was 
lucky  to  escape  restriction, 
though  it  was  put  forward  with 
aspirin  and  paracetamol  for  con- 
sultation by  the  MCA  in  Novem- 
ber last  year. 

Crookes,  maker  of  Nurofen, 
points  to  ibuprofen's  good  safety 
record,  which  allowed  it  to  be 
gr  anted  a  GSL  licence. 

Move  to  herbals 

Tire  restriction  on  pack  sizes  for 
aspirin  and  paracetamol  means 
the  public's  attention  is  once 
again  turned  towards  finding 
'safer'  alternatives. 

Timothy  Whittaker,  chief 
chemist  at  Potter's  and  the  cur- 
rent president  of  the  Register  of 
Herbalists,  agrees  with  the  DoH 
decision  to  restrict  paracetamol, 
but  not  aspirin.  "In  the  case  of 
paracetamol,  the  restriction  on 
pack  sizes  seems  sensible.  The 
proposal  to  restrict  aspirin  is  ill- 
conceived  and  has  not  been 
thought  out," 

He  does  agree  such  restrictions 
are  good  news  for  herbal  prod- 
ucts, including  Potter's  licensed 
analgesic,  Anased,  which  may 
be  seen  as  a  suitable  substitute 
by  consumers.  Although  non- 
licensed  herbal  remedies  may  be 
associated  with  adverse  reac- 
tions, licensed  products  ar  e  fully 
vetted  by  the  MCA  for  quality  and 
safety. 

So  will  herbal  manufacturers 
try  to  push  their  products  in  the 
light  of  this?  "It  is  sensible  to  do 
so,  but  I  will  be  very  surprised  if 
they  do  because  they  will  want  to 
concentrate  on  their  main  lines, 
rather  than  trying  to  grow  a  small 
one,"  says  Mr  Whittaker. 

Another  problem  is  that  the 
choice  of  herbal  analgesics  avail- 
able is  not  obvious  to  the  con- 
sumer. Such  products  are  often 
inappropriately  merchandised 
with  rheumatic  and  arthritic 
remedies,  rather  than  in  a  sepa- 
rate analgesics  section. 
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When  your 
customers  have  a 

*<s*J#! 
MIGRAINE 

or  *<©**#! 

BACK  PAIN 

or  *<©**#! 

PERIOD  PAIN 

or*<9*f#! 

DENTAL  PAIN 

you  need  to  use 
strong  language 


More  customers  are  finding  that  for  strong  pain  - 


from  migraine  to  dental  pain  -  Paramol  can  make 


the  difference. 


Combining  the  trusted  pain  relief  of  paracetamol 


with  the  added  power  of  dihydrocodeine 


Paramol  provides  your  customers  with  highl\ 


effective  pain  relief  -  and  a  highly  profitable 


recommendation  for  you. 


So  make  sure  you  ask  your  Seton  Healthcare 


representative  about  our  strong  deals. 


PARAMOL 

-  TABLETS 

PARACETAMOL  =  DIHYDROCODEINE 


YOU  CAN'T  HIT  PAIN 
MUCH  HARDER 


ffM  Seton 

mm*  Healthcare  Group  pic 

rodud  Information.  Presentation:  Each  white  tablet  engraved  PARAMOL  contains  500mg  Paracetamol  BP  and  746mg  Dihydrocodeine  Tartrate  BP  Indications:  lor  the  treatment  of  mild  to  moderale  pain  including  headache, 
"igraine.  feverish  conditions,  period  pains,  toothache  and  other  denial  pain,  backache  and  othei  musculai  pains,  and  also  as  an  anti-pv relic  Dosage  and  Administration:  PARAMOL  Tablets  should,  if  possible  be  taken  during  01 
fter  meals.  Adults  and  Children  over  12  lears.  1  or  2  tablets  every  four  to  six  hours.  Do  nol  exceed  8  tablets  In  am  2-1  houi  period  Children  under  12  \ears:  Not  recommended  The  [Iderh  Caution  should  be  obseaed  in  increasing 
:  dose  in  the  elderly  Contraindications:  H\persensitiut\  to  paracetamol  or  an\  of  the  other  constituents  Respiratory  depression,  obstructed  airvvavs  disease  Other  special  warnings  and  precautions:  PARAMOL  tablets  should 
gi\en  with  caution  to  patients  with  allergic  disorders  and  should  not  be  given  dunnq  an  attack  of  hepatic  disease.  An  overdose  can  cause  hepatic  necrosis.  Care  is  ad\ised  in  the  administration  of  paracetamol  to  patients  v\ilh 
iere  renal  oi  hepatic  impairment  The  hazard  of  overdose  is  greater  in  those  u  ith  non-cirrhotic  alcoholic  li\  er  disease.  Do  not  evceed  the  recommended  dose.  Patients  should  be  ad\  ised  not  to  take  other  paracetamol  containing 
5ducls  concurrently  L  se  in  pregnjno  and  lactation  Sludles  in  human  pregnane*  ha\e  shown  no  ill  effects  due  to  paracetamol  used  in  the  recommended  dosage,  but  patients  should  iake  their  doctors  advice  before  use 
iteractions:  Wetoclopramide.  Domperldone,  Cholestyramine,  Uarfann  and  other  coumanns.  Alcohol  A\ailable  published  dala  does  not  conlraindicate  breast-feeding.  Other  undesirable  effects:  Adverse  effects  of  paracetamol 
te  tare,  but  hypersensitivity  including  rashes  may  occur  Constipation,  if  it  occurs,  is  readily  treated  with  a  mild  laxative.  Nausea  vertigo  headache  and  giddiness  mav  occur  in  a  feu  patients  lfs\mptoms  persist,  consult  your  d<  ictoi 
eep  out  of  reach  of  children  Overdosage:  Contains  paracetamol  In  case  of  suspected  overdose,  patients  should  be  admitted  to  hospital  urgently  and  medical  attention  sought  immediately  Legal  Category:  P  Package 
Juantities  and  RSP  (excluding  VAT):  12  s  £1  86  24  s  £3  23,  36  s  £4,25  PL  Number:  11314  0050  PL  Holder:  Seton  Products  Ltd,  Oldham  Date  of  Preparation:  \tarch  1997  Further  information  is 
'older  PARAMOL  is  a  Registered  Trade  Mark 


The  growing  pains 


The  continual  shuffling  of 
whether  it's  coming  or  goi 

As  ibuprofen  continues  its 
march  into  groceries, 
aspirin  and  paracetamol 
are  being  partially  with- 
drawn to  the  safer  haven 
of  the  pharmacy. 

However,  time  will  tell  if  such 
dynamics  will  be  enough  to  cor- 
rect  the  decline  in  pharmacy's 
analgesic  market  share.  Since 
the  introduction  of  GSL  ibupro- 
fen in  1995,  pharmacy  has  been 
steadily  losing  out  to  grocery. 

In  support  of  pharmacy,  anal- 
gesic manufacturers  are  concen- 
trating on  innovation.  In  a  recent 
survey,  a  third  of  pharmacists 
saw  innovation  and  product 
development  as  the  most  impor- 
tant way  pharmaceutical  compa- 
nies can  support  their  sector. 

Analgesics  which  'work  fast' 
and  are  'long-lasting'  are  cited  as 
import  ant  factors  by  til  and  48  per 
cent  of  consumers  respectively. 

Innovation  the  game 

Galpharm  recently  launched  Gal- 
profen  Long  Lasting  Capsules 
200mg,  a  patented  controlled 
release  ibuprofen  formulation. 
Although  this  carries  a  GSL 
licence,  the  company  is  planning 
to  introduce  larger  sizes  and 
higher-dose  ibuprofen  into  the 
pharmacy  sector. 

Galpharm  brand  manager 
Leonie  Schofield  says:  "Galpro- 
fen  is  set  to  encapsulate  the 
needs  of  individuals  currently 
being  ignored  and  further 
develop  awareness  to  fuel  brand 
sales  and  long-term  growth  into 
the  21st  century." 

Smithkline  Beecham  is  also 
pushing  the  analgesic  market  in 
pharmacy  through  innovation, 
but  is  combining  this  with  trade 


analgesics  between  pharmacy  and  grocery  means  the  market  doesn't  know 


support  and  advertising  as 
reflected  by  its  £9.8  million  mar- 
keting spend  for  this  year. 

SB's  analgesic  portfolio  cer- 
tainly has  bias  to  pharmacy: 
Solpadeine,  Solpaflex,  Panadol 
Night  and  Panadol  Ultra  all  fall 
within  its  domain,  while  Panadol 
and  Hedex  are  GSL. 

"Analgesics  is  a  buoyant  mar- 
ket and  the  biggest  OTC  cate- 
gory. Therefore,  from  the  point 
of  view  of  pharmacy  and  con- 
sumers, analgesics  are  very 
important.  The  market  is  driven 
by  added-value  benefit,  with  a 
need  to  show  a  point  of  differ- 
ence in  terms  of  products,  educa- 
tion and  pharmacy  support," 
says  Kerry  O'Callaghan,  senior 
product  manager  at  SB. 

Solpaflex  has  benefited  from  a 
S2.6m  support  package,  which 
includes  TV  advertising,  POS  and 
educational  support.  The  brand 
is  also  sponsoring  'Backwatch- 
ers',  an  educational  campaign 
run  by  the  National  Backpain 
Association.  A  consumer  leaflet 
has  also  been  produced  and  will 
be  available  for  display  in  phar- 
macy from  the  end  of  September. 

The  introduction  of  Panadol 
Night  in  January  this  year  marks 
SB's  other  attempt  at  innovation 
by  combining  paracetamol  with 
diphenhydramine.  An  estimated 
14.3  million  people  suffer  from 
night-time  pain. 


ANAjtyv 

pakacetam'J 


SB's  latest  Panadol  Night 

Solpadeine  benefited  from  a 
repack  earlier  this  year'.  A  second 
burst  of  TV  advertising  is 
planned  in  October,  with  a  poster 
campaign  in  the  London  area. 
Advertorials  in  women's  maga- 
zines are  scheduled  for  October, 
November  and  December. 

Support  solutions 

Whitehall  is  also  keen  to  help 
pharmacists,  says  pharmacy 
trade  marketing  manager  Don 
Sibley. 

It  hopes  to  achieve  this 
through  effective  merchandising 


Anadin:  supported  by  £4.8m  spend 

of  GSL  analgesics.  "We're  start- 
ing to  talk  to  independents  about 
establishing  a  self-selection  sec- 
tor for  analgesics,  one  that  can 
increase  sales  of  branded  anal- 
gesics without  affecting  Phar- 
macy line  sales,"  says  Mr  Sibley. 

Over  the  past  few  months, 
Whitehall  has  been  speaking  to 
over  30,000  consumers  to  deter- 
mine their  analgesics  purchasing 
habits.  It  says  one  important 
finding  is  that  people  prefer  self- 
selection.  Another  is  that  con- 
sumers need  a  product  that  suits 
their  particular  ailment/need,  so 
it  must  spell  out  its  function 
more  clearly. 

Consumers  also  prefer  anal- 
gesics to  be  displayed  by  ailment 
rather  than  ingredient. 

The  results  of  the  survey  will 


Market  information  on  oral  analgesics  (//?/  Infoscan) 


Galprofen  Long  Lasting  Capsules, 
recently  launched  by  Galpharm 


Total  GB  HBA  including  impulse  outlets 

Total  chemists  (inc  BTC) 

52  wk 

Year  on 

52  wk 

Year  on 

ending  August 

year 

ending  August 

year 

10,  1997 

%  change 

10,  1997 

%  change 

Category  -  adult  oral  analgesics 

£236,643k 

4% 

£148,1 28k 

-2% 

Leading  vendors 

Own-label 

£48,704k 

22% 

£27,877k 

10% 

Smithkline  Beecham 

£46,573k 

3% 

£33,051  k 

4% 

Whitehall  Laboratories 

£39,958k 

-2% 

£1 1,688k 

2% 

Crookes  Healthcare 

£36, 130k 

14% 

£24,505k 

-9% 

Sterwin  Medicines 

£1 1,701k 

-17% 

£1 1,630k 

-18% 

Top  10  branded  lines 

Anadin 

£37,339k 

-8% 

£1 0,525k 

-7% 

Nurofen 

£36, 130k 

14% 

£24,505k 

-9% 

Solpadeine 

£24,969k 

3% 

£23,1 14k 

1% 

Panadol 

£1 2,338k 

-2% 

£6,1 58k 

1% 

Sterwin 

£1 1,701  k 

-17% 

£1 1,630k 

-18% 

Hedex 

£6,685k 

-2% 

£1 ,757k 

1% 

Migraleve 

£6,388k 

-3% 

£6,010k 

-5% 

Disprin 

£5,1 15k 

-10% 

£2,41 1k 

-7% 

Syndol 

£5,095k 

-2% 

£4,61 6k 

-4% 

Aspro 

£2,859k 

-10% 

£1,217k 

-8% 

Pharmacist  approval 

Total  GSL 

£101 ,91 7k 

12% 

£23,022k 

13% 

Total  P 

£1 34,726k 

-2% 

£125,1 07k 

-4% 

ll 
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be  incorporated  into  Whiteh; 
existing  merchandising  in  Janu 
ary  next  year. 

More  imminently,  the  company 
will  be  launching  an  Anadin 
ibuprofen  varianl  in  packs  of  11! 
and  2>\,  and  Advil  Cold  &  Sinus 
is  month.  Anadin  is  being  sup- 
ported by  a  .S4.8ni  press  cam- 
paign for  19!  17/1  >N.  The  advertis- 
ing spend  for  Advil  for  1997/98  is 
.ST>.  1m,    concentrating    on  TV. 


PmxwMsriMrir 

ASPRO 


Maximum  Strength  Aspro  Clear 


Solus  adverts  foi  Advil  Extra 
St  length  400mg  are  also  planned 

Whitehall  is  also  committing 
itself  to  20  pharmacy  assistant 
training  evenings  this  year  locus 
ingon  oral  and  topical  analgesics. 

ITi/.er  ( 'onsuinci  I  lealt  hcare's 
snppi  irl  c(  insists  of  a  Sim  advei 
tising  campaign  for  Migraleve. 
Launched  in  May,  the  adverts  are 
being  carried  on  TV  and  in 
women's  magazines.  In  addition, 
the  company  has  produced  a  free 
consumer  booklet  and  a  CD- 
ROM  on  teenage  migraine  to 
coincide  with  Migraine  Aware- 
ness Week  earlier  this  month. 

(   ki 's   supported    its  anal 

gesic  brand  this  summer  with  a 
mobile  Nurofen  Pain  Relief  Cen- 
tre, an  extension  of  its  established 
Nurofen  Advisory  Service,  which 
has  been  running  since  1985. 

Nurofen  GSL  packs  launched 
last  year  achieved  a  record  value 
share  of  11.8  per  cent  this  year. 
Extensions  to  the  Nurofen  range 
are  planned  in  the  next  few 
weeks,  while  the  brand  as  a 
whole   will    be   supported  by 


Seton  says  there  is  more  demand  for  stronger  pain  control,  like  Cuprofen 


another  burst  of  TV  advertising 
in  ( )ctober  and  November. 

Effective  pain  relief 

Seton,  maker  i  if  ( !uprofen, 
believes  I  here  is  increasing 
demand  for  stronger,  more  effec- 
tive pain  control.  Over  2  million 
more  people  are  claiming 
migraine  problems  compared  to 
L980,  and  there  has  been  a  growth 
in  back  pain  and  sports  injuries. 

Roc-he's  Maximum  Strength 
Aspro  Clear,  launched  in  Febru- 
ary, offers  the  strongest  tablet 
dose  of  aspirin  (500mg)  in  a  GSL 
product.  A  series  of  three  con- 
sumer leaflets  on  pain  relict  has 
been  produc  ed 

Unichem's  launch  of  ibuprofen 
in  caplet  format  is  aimed  to  help 
consumers  who  find  swallowing 
tablets  difficult 


Migraleve's  migraine  information 


top  seller 


Cuprofen  is  growing  last.  In  the1  last  3  years,  Cuprofen  has  added 
over  £2million  sales  through  pharmacy  -  the  greatest  increase  in 
£  sales  of  any  single  active  ibuprofen  brand.* 

#  Cuprofen  Maximum  Strength  -  the  UK's 
Nol  pharmacy  OTC  4()()mg  ibuprofen  brand. 

#  Cuprofen  200mg  -  the  UK's  No2  pharmacy 
ibuprofen  brand. 

•  C  uprofen  offers  your  customers  premium 
brand  quality  and  performance  -  at  a  price 
they  like,  at  a  profit  von  want 

*  Independent  Pharmacy  Audit 


MAXIMUM 
STRENGTH 


POWERFUL  PAIN  RELIEF 
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Always  read  the  label. 

FOR  IBUPROFEN,  CHOOSE  CUPROFEN 


Cuprofen  Abbreviated  Product  Information.  Presentation:  Pink,  him  coated  tablets  containing  Ibuprofen  BP  200mg.  Indications:  For  the  relief  of  rheumatic,  muscular,  dental  and  penod  pains  and  pain  in  backache,  lumbago 
neuralgia,  migraine  and  headache  and  for  [he  symptomatic  relief  of  colds,  flu  and  fevenshness  Precautions:  Do  not  exceed  the  srared  dose.  Not  suitable  for  children  under  12  years  of  age  Consult  your  doctor  if  you  are  asthmatic, 
sensitive  to  aspirin  or  receiving  regular  medical  treatment.  Do  not  take  if  vou  have  a  stomach  ulcer  or  other  stomach  disorders.  Keep  our  ol  the  reach  of  children.  If  symptoms  persist,  consult  your  doctor  Legal  Category:  P  Product 
Licence  Holder.  Cupal  Ltd,  Oldham  Cuprofen  is  a  Trade  Mark  of  Seton  Further  information  is  available  on  request  from  the  Licence  Holder. 

Cuprofen  Maximum  Strength  Abbreviated  Product  Information.  Presentation:  Ptnk.  him  coated  tablets  containing  Ibuprofen  BP  400mg.  Indications:  For  the  reliel  of  rtieumatic  and  muscular  pain.  backach< 
neuralgia,  headache,  dental  pain,  migraine,  penod  pain  and  symptoms  of  cold,  flu  and  fevenshness.  Precautions:  Caution  should  be  exercised  in  administenng  ibuprofen  to  patients  with  asthma  and  especially  patients  who  have 
developed  bronchospasm  with  other  non-steroidal  agents.  Special  care  should  be  taken  when  using  ibuprofen  in  elderiy  panents.  in  whom  increased  tissue  levels  may  result  with  an  attendant  increase  in  the  risk  ol  adverse  reactions.  In 
patients  with  renal,  cardiac  or  hepatic  impairment  caution  is  required  since  other  use  of  NSAID's  may  result  in  detenoration  of  renal  function.  The  dose  should  be  kept  as  low  as  possible  and  renal  function  should  be  monitored  Legal 
Category  P  Product  Licence  Holder  Cupal  Ltd,  Oldham  Cuprofen  is  a  Trade  Mark  of  Seton  Further  information  is  available  on  request  from  the  Licence  Holder 
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randed  as  a  winner 


Hemant  Patel  reviews 
the  changing  nature  of 
branding  and  own-label, 
examines  the  resources 
multiples  are  using  to 
back  their  quality 
positioning,  and  reviews 
the  way  nDiiformaitSoii 
technology  presents 
further  opportunities  for 
own-label  profitability 


It  is  becoming  clear  that  the 
branding  of  pharmaceuticals 
is  increasingly  influenced  by 
the  entrance  of  major  multi- 
ples in  this  market.  Strongly 
branded  products  help  to  empha- 
sise quality  and  service,  but  co- 
branding  or  own-labels  produce 
a  shift  in  balance  of  power  from 
manufacturers  to  retailers. 

Where  retailers  are  also  invest- 
ing in  becoming  more  profes- 
sional in  managing  their  outlets, 
so  t  hey  have  realised  the  value  of 
developing  a  corporate  identity 
to  reinforce  their  positioning. 

As  a  brand  personality,  for 
example,  Boots  can  be  described 
as:  'I  am  classy.  I  am  confident. 
I'm  smart  enough  to  outwit  the 
pharmacy  profession,  the  NHS 
and  manufacturers.  I  ape  no  one 
and  1  broadcast  the  simple  mes- 
sage - 1  care.' 

Changing  times 

In  1079,  when  the  Tories  took 
power,  80  per  cent  of  pharma- 
cists were  independently-owned. 
Now  it  is  only  63  per  cent:  a  one 
percentage  point  loss  for  every 
year  of  Tory  rule! 

Through  good  consumer 
research,  multiples  are  aping 
independents'  responsiveness  to 
changing  consumer  needs  and 
have  programmes  which  rapidly 
take  advantage  of  market  oppor- 
tunities. 

The  fact  that  they  are  in  direct 
contact  with  the  consumer  and 
have  technology  to  collect  vast 
amounts  of  information  and 
analyse  new  trends  quickly  gives 
them  greater  power  than  either 
the  manufacturer  or  the  NHS. 

There  is  ample  evidence  of 
multiples  becoming  more  com- 
mitted to  using  information  tech- 
nology to  increase  profitability. 
With  more  brands  designed  as 
bar-coded  patient  packs,  multi- 
ples will  soon  be  able  to  take 


From  its  beginnings,  Boots  realised  the  value  of  its  brand  personality 


advantage  of  laser  scanning  at 
[joint  of  dispensing.  It  will  allow 
them  to  adjust  the  product  mix 
rapidly  to  reflect  changes  in  pre- 
scriber  or  buyer  behaviour  and 
to  control  stock  more  effectively. 

Electronic  data  interchange  is 
becoming  more  common.  This 
will  help  reduce  wastage  and 
increase  responsiveness,  and 
open  t  he  option  of  direct  market  - 
ing in  the  future. 

The  consumers  of  co-branded 
products,  or  jointly  advertised 
products,  believe  an  exclusive 
franchise  exists  when,  in  fact, 
none  does.  Such  exercises  direct 
consumer  traffic  in  such  a  way 
I  hat  volume  sales  only  build  in  a 
small  number  of  outlets  rather 
than  in  all  outlets. 

While  'deceiving'  the  con- 
sumer and  adversely  affecting 
the  independent,  joint  advertis- 
ing, especially  at  the  launch  time, 
makes  a  rod  for  the  manufac- 
turer's own  back.  We  are  now 
seeing  that  around  50  per  cent  of 
sales  of  such  products  as  Zantac, 
Pepcid  PM,  Zovirax  and  Tagamet 
are  actually  concentrated  into  a 
single  chain  of  pharmacies. 

It  is  rumoured  that  80  per  cent 
of  Benylin  is  sold  through  20  per 
cent  of  the  outlets.  Deregulation 
of  products  from  Prescription 


Only  to  Pharmacy  could  lead  to 
inequities  in  healthcare,  and  also 
upset  the  delicate  balance  of 
power  between  manufacturers 
and  retailers. 

One  reason  for  the  increasing 
numbers  of  multiples  is  that,  as 
certain  groups  become  larger, 
many  manufacturers  find  it  diffi- 
cult to  resist  passing  on  more 
favourable  volume  discounts. 
The  discounts  that  have  not  been 
clawed  back  have  been  used  to 
present  their  outlets  as  better 
value  than  those  of  independent 
pharmacies. 

Profitability 

More  consumers  are  at  t  racted  by 
this  proposition,  reinforced 
through  catc  hy  advertising,  con- 
tributing to  the  profitability  of 
the  multiples.  Increased  profits 
and  selective  investment  poli- 
cies, better  use  of  IT  and  much 
more  specific  information  on  the 
market  and  operating  condi- 
tions, improved  ability  to  lobby 
politicians  and  others,  cheaper 
borrowing,  greater  public  rela- 
tions and  advertising  capability 
all  helps  to  improve  the  bargain- 
ing position  with  the  industry. 
As  multiples  further  increase 
their  share,  less  profitable  inde- 
pendent      pharmacies  are 


squeezed  out.  Manufacturers  and 
the  NHS  are  aware  of  this  shift  in 
power  but,  surprisingly,  no  one  is 
taking  action  to  dissipate  this 
insidious  development.  Multiples 
are  now  highly-involved  co-ordi- 
nators  of  marketing  activity  and 
have  become  consumers'  manu- 
facturing agents,  rather  than  man- 
ufacturers' selling  agents. 
Weaker  brand  manufacturers 
are    unable  to 
find  a  convinc- 
ing argument  to 
counter  retail- 
ers' demands 
or   extra  dis- 
counts. They 
are  worried 
about  being  de- 
isted  and  see 
no  other  alter- 
native   but  to 
agree  to  dispro- 
>ortionately 
large  discounts. 
Many  are  view- 
ing  this  erro- 
neously as  part  of  their  promo- 
tional budget  and  are  failing  to 
appreciate  the  implications  of 
biasing  their  promotions  budget 
to  a  small  sector  of  the  trade. 

By  contrast,  strong  brand  man- 
ufacturers are  realising  that  the 
future  of  strong  brands  lies  in  a 
commitment  to  maintaining 
unique  added  values  and  com- 
municating these  to  all  con- 
sumers and  prescribefs.  They  are 
prepared  to  'bite  the  bullet'  and 
invest  in  building  a  strong  brand 
personality. 

In  the  over  the  counter  market, 
there  has  been  an  own-label 
metamorphosis.  They  are  now 
high-quality  'retailer  brands' 
backed  by  significant  corporate 
promotional  campaigns  reinforc  - 
ing clear  personalities. 

Multiples  now  employ  a  full 
repertoire  of  branding  tech- 
niques. They  are  just  as  sophisti- 
cated in  their  strategic  marketing 
as  'blue  chip'  brand  manufactur- 
ers, but  they  possess  much  more 
information  on  the  individuals, 
areas  and  brands. 

Manufacturers  will  only  suc- 
ceed with  their  brands  if  they 
recognise  the  basis  of  their  pre- 
scriber/consumer  franchise  and 
contrive  to  invest  in  this,  rather 
than  diverting  their  marketing 
budgets  to  buy  shelf  space.  Infor- 
mation technology  and  the  con- 
centration of  sales  volume  into 
fewer  outlets  could  ultimately 
affect  the  manufacturers'  own 
position  as  adversely  as  that  of 
the  independent. 
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not  sour  grapes 


In  response  to  the  article 
Industry  Viewpoint  (C&D 
August  16,  p7),  I  must  take 
issue  with  the  points  raised 
by  the  author.  I  certainly 
detect  more  than  a  hint  of 
'sour  grapes',  and  presume 
that  this  has  prompted  the 
misleading  representation  of 
the  Edinburgh  Group's 
activities. 

We  are  compared  to  both 
Numark  and  Nucare,  which  is 
flattering,  but  that  does  not 
compare  like  with  like.  They 
represent  many  hundreds  of 
members,  while  we  are  a 
group  of  30.  Both  Numark 
and  Nucare,  because  of  their 
size,  negotiate  terms  with 
many  more  suppliers  than  we 
can,  or  would  wish  to. 

Since  our  formation  we 
have  concentrated  on 
products  where  there  is  a 
choice  of  supplier,  and  we 
have  approached  these 
suppliers  and  asked  for 
quotations.  Obviously  we 
choose  the  best  quote,  but 
this  is  not  based  purely  on 
price  alone.  Other  factors, 
such  as  service  and  quality, 
are  taken  into  consideration. 

This  might  disappoint 
companies  that  are  not 
successful  in  obtaining  our 
business,  but  for  a  group  of 
our  size  it  is  the  only  way  that 
we  can  obtain  prices 
approaching  those  available 
to  our  multiple  competitors. 

Industry  Viewpoint  goes  on 
to  say  that  we  do  not  work 
with  the  companies  that 
supply  us.  While  we  may  not 
work  with  the  writer's 
company,  we  have  excellent 
relationships  with  those  who 
do  supply  us.  Our  buying 
group  recognised  the 
implications  of  the  recent 
Primary  Care  White  Papers 
and  'Pharmacy  in  a  New  Age', 
and  in  response  we  formed 
the  company  Edinpharm  Ltd. 

Our  company  not  only  is  a 


purchasing  vehicle  for  its 
shareholders:  we  are  also 
involved  with  training, 
consultancy  and  providing 
prescribing  advice  to  doctors. 

As  part  of  this  we  work  with 
some  suppliers  to  look  at 
issues  totally  unconnected 
with  purchasing  and  study 
ways  in  which  the  industry 
and  community  pharmacists 
can  improve  their  respective 
professions  and  also  improve 
the  service  to  our  patients. 

If  the  'senior  industry 
manager'  would  care  to 
identify  himself  to  us,  we 
would  be  delighted  to  discuss 
the  issues  involved  and  show 
evidence  of  the  innovative 
approach  that  we  are  taking 
and  the  way  in  which  we 
work  with  our  suppliers. 

It  is  interesting  to  note  that 
on  the  same  page,  Xrayser 
complains  that,  as  an 
independent,  he  lacks 
purchasing  power.  My  advice 
would  be  for  him  to  get 
together  with  his  independent 
colleagues  and  do  what  we 
have  done. 

Not  only  will  he  achieve 
better  terms  from  his 
suppliers  but  he  will  also 
benefit  from  working  with  his 
colleagues  and  sharing  their 
expertise.  If  things  go  really 
well,  even  senior  industry 
managers  will  sit  up  and  take 
notice! 
J  Allan 
Edinburgh 


'Mere  are  you  now?' 

A  reunion  of  past  students  of 
the  School  of  Pharmacy, 
Portsmouth  College  of 
Advanced  Technology,  who 
were  studying  from  1964-67, 
is  to  be  held  on  the  weekend 
of  November  15-16. 

The  reunion  will  take  place 
at  The  Moat  House  Hotel, 
Oxford.  For  further  details, 
please  contact:  Mrs  Valerie 
Mercer  (nee  Daniels)  on 
01362  693816  or  Mr  Roger 
Pargeter  on  01233  502895. 


We  are  especially  looking 
for  G  Diana  Jones,  Roger 
Woodhouse,  Peter  Morris, 
and  Elizabeth  Goodey  (nee 
Hunt).  Please  get  in  touch! 
V  H  Mercer 
55  Stone  Road 
Toftwood ,  Dereham 
Norfolk  NR19  1LH 


'Looking  for  the  magic' 

Following  my  Business  in 
Focus  article  (C&D  August  9), 
a  number  of  your  readers 
have  asked  for  details  on  Mr 
A's  achievement  of  25.5  per 
cent  gross  profit,  for  the 
year  ending  October  31, 
1996,  against  a  backdrop  of 
falling  profits  on  NHS 
dispensing. 

This  point  was  taken  up 
with  Mr  A  when  I  visited  his 
pharmacy  and  he  had  no 
conclusive  explanation. 
At  the  time  he  observed  that 
he  did  dispense  a  large 
number  of  generic  scripts, 


but  could  think  of  nothing 
else. 

Mr  A's  accountant  has  been 
asked  to  throw  some  light  on 
the  matter  and  offers  the 
following  possible  reasons  for 
the  'healthy'  gross  profit. 
Income  from  oxygen  delivery 
£1,000  pm       £12,000  pa 
Addicts'  prescriptions 
additional 

£800  pm         £9,600  pa 
Generic  prescription  profit 
additional 

£400  pm         £4,800  pa 
Total       £26,400  pa 

This  equates  to  about  3.6 
per  cent,  which  would  bring 
Mr  A's  gross  profit  down  to 
just  under  22  per  cent. 

Mr  A  stresses  that  these  are 
approximate  figures  only. 
There  are  no  hidden  factors; 
the  trading  and  profit  and  loss 
figures  are  sound.  Intelligent 
buying  contributes  to  the 
profit  level  more  than  a 
'magic  ingredient'. 
John  Kerry 
Helsby,  Cheshire 


Pharmacist  Khuram  Sheikh  of  Heaton  Pharmacy  Bradford,  has  won  a 
trip  for  two  to  London  to  see  the  West  End  show  Phantom  of  the 
Opera'.  Colourcare's  prize  draw  launched  the  company's  new  digital 
imaging  and  national  wholesale  services.  Pictured  (l-r)  are  Mr  Sheikh, 
Colourcare's  sales  development  manager  Mark  Evans  and  Morley 
Laboratory's  general  manager  Gerry  Cunningham 
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Add  ml  -mple  module  .  opies  ji  £4.00  per  module 
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Oi  Druggist  subsi  rifoers  or  registered  Communit) 
Pharmai  >  reader,  fn.m  Miller  Freeman  (Full  -el 
£40.00  plus  VAT  or  £5.961. 


PharnAssist 


Pharmacy  Training  Programme 


It 


All  you  and  your  business  needs  -  The  Certificate 
in  Community  Pharmacy  Management... 

...produced  in  association  with  The  School  oj  Pharmacy.  The  Queens 
University  oj  Belfasl.from  Chemist  &  Druggist  and  Communit)  Pharmacy, 
supported  b)  Smilhkline  Beecham  Consumer  Healthcare  (Pharm  \ssisl) 


How  to  register 


The  ten  modules  for  ihe  first  half  of  the 
course  will  come  tree  to  [  K  pharmacies 
through  either  Chemist  &  Druggi-l  or 
Communit)  Pharmacy  (see  in>ert  with 
tlii  — ■  module  in  tin-  issue  for  full  details). 
Pharmacists  aiming  to  complete  CiCPM 
must  register  with  Miller  Freeman  and 
pay  a  fee  of  £100  to  cover  the  tirst  half 
of  the  course.  (Regi-trants  must  sub- 
scribe to  C&D  or  be  on  Community 
Pharmacy's  mailing  list.i  The  ten  mod- 
ules provide  50  hours  of  learning,  or 


half  the  100  hours  needed  for  the 
CiCPM.  The  fee  covers  project  admin- 
istration, registration  and  telephone 
marking,  and  three  progress  report*. 

Pharmacists  w  ho  wish  to  proceed  to 
second  50-hour  project  stage  must  have 
registered  with  Miller  Freeman  for  the 
module  component. The  second  stage 
attracts  a  fee  of  £200  to  cover  course 
preparation,  marking,  access  to  a 
course  tutor  and  certification  by  Ot  B. 
Pharmacists  registering  for  both  parts 
simultaneouslv  can  save  £25. 
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Pfizer  on  the  prowl 


Pfizer  Consumer 
Healthcare  is  a 
relatively  small 
company  with  big 
ambitions.  Guy 
L'Aimable  reports 

Delve  into  the  infrastruc- 
ture behind  Pfizer  Con- 
sumer Healthcare,  Pfizer's 
over  the  counter  arm  in 
the  UK,  and  you  enter  a 
world  of  contrasts. 

PCH's  parent  has  a  gargantuan 
presence  in  the  US:  analysts  love 
it  and  have  consistently  given  its 
shares  their  highest  ratings.  Last 
year,  Pfizer's  group  turnover 
topped  $11,000  million  for  the 
first  time.  Sales  rose  13  per  cent 
to  $1 1,306m,  while  its  net  income 
grew  23  per  cent  to  $1.9  billion. 

Market  researcher  Datamoni- 
tor  predicts  the  group  will  be  one 
of  the  world's  best-selling  phar- 
maceutical companies  by  2005. 
Global  sales  -  within  the  world's 
top  25  drugs  -  should  top 
$4, 267m,  second  only  to  Glaxo 
Wellcome. 

PCH,  in  contrast,  is  not  among 
the  top  ten  UK  OTC  companies, 
although  it  is  not  far  below.  That 
does  not  worry  David  Merring- 
ton,  its  managing  director  (pic- 
tured right).  "Our  ambitions 
aren't  linked  to  a  numerical  rat- 
ing. We  want  to  be  a  significant 
medicine  business  that  offers 
and  markets  products  pharma- 
cists want,"  he  says. 

Pfizer's  global  OTC  sales, 
while  respectable  at  $454m,  are 
still  dwarfed  by  pharmaceutical 
sales  of  $8.188bn.  Mr  Merrington 
stresses  the  company  regards  its 
consumer  interests  highly  and 
that  it  wants  to  globalise  its  OTC 
efforts  to  create  synergies.  As  a 
result,  its  subsidiaries  are  closely 
linked  to  the  US  base. 

This  interaction,  for  example, 
led  to  Sleepia's  launch.  The  sleep 
aid,  available  in  soft  gel  capsules, 
has  a  40  per  cent  share  of  the 
SlOOm  US  market,  where  it  is 
marketed  as  Unisom  (soft  gel 
capsules  account  for  30  per  cent 
of  the  sales).  Mr  Merrington  says 
Sleepia  has  had  a  "very  encourag- 
ing start".  It  has  excellent  distrib- 
ution, he  adds,  and  it  should  be 
worth  S2-S4m  next  year.  "There's 
an  area  [sleep  aid]  where  we 
could  help  people.  Sleepia  will 
t  ake  time  to  develop  and  we  need 
the  pharmacist's  partnership  to 
achieve  this,"  he  says. 

Sleepia's  promotions  aside,  Mr 
Merrington  agrees  that  PCH  has 


traditionally  kept  a  low  profile 
because  it  prefers  to  let  its  work 
speak  for  itself.  The  company  is 
free  to  devise  strategies  within 
Pfizer's  framework  of  corporate 
values.  It's  clearly  not  interested 
in  run-of-the-mill  brands.  "We'll 
concentrate  in  an  area  where  our 
products  will  be  top  of  the  class 
in  that  sector  or  categoiy" 

The  group's  huge  resources 
help.  It  is  involved  in  more  than 
100  pharmaceutical  research 
projects  and  is  expected  to 
spend  $2bn  this  year  on  research 
and  development,  with  OTC 
spin-offs  happening  naturally. 

"We're  considering  the  con- 
sumer appropriateness  for  com- 
ponents which  haven't  had  their 
prescription  status  given  because 
they're  at  a  very  early  develop- 
ment stage.  We  want  to  introduce 
new  switches  -  we  want  to  be  up 
there  with  the  new  products." 

For  example,  in  1995,  PCH 
launched  Diflucan  One,  an  oral 
treatment  for  vaginal  thrush 
whose  Rx  worldwide  sales  top 
$910m.  Within  six  months  of  the 
brand's  launch,  it  had  captured  a 
33  per  cent  share  of  the  OTC 
vaginal  thrush  market,  according 
to  the  company.  And  in  February, 
it  introduced  Feldene  P  Gel,  a 
topical  NSA1D  whose  global 
pharmaceutical  sales  exceed 
$282m. 

Being  attuned  to  the  pharmacy 
market  is  one  of  Mr  Merrington's 
strengths.  He  is,  after  all,  a  phar- 
macist who  gained  his 
MRPharmS  in  1961.  Disen- 
chanted with  the  relatively  poor 
pay  of  community  pharmacists  at 
the  time,  and  unwilling  to  buy  his 
own  pharmacy,  he  opted  for  a 
career  in  the  drug  industry  soon 
after.  For  another  20  years  he  loc- 
umed  during  evenings  and  week- 
ends. "It  gave  me  first-hand 
knowledge  of  how  a  community 
pharmacy  works  and  what  con- 
sumers are  looking  for.  I  found 
that  really  valuable  in  industry" 

That  experience  -  a  rare  com- 
modity among  senior  PCH  exec- 
utives -  has  enabled  him  to 
advise  his  employers  about  prod- 
uct information  and  promotional 
support.. 

With  25  years  of  experience  in 
the  drag  industry  Mr  Merrington 
was  appointed  managing  direc- 
tor of  International  Laboratories 
in  1987.  The  company  went 
through  several  transformations 
before  it  became  Pfizer  Con- 
sumer Healthcare  in  1995. 

Today,  it  has  45  employees 
who  deal  with  marketing,  selling, 
products  development  and  R&D. 


Its  ten  territory  managers,  mean- 
while, liaise  with  about  6,000 
community  pharmacies. 

Pharmacies,  including  super- 
markets' in-store  outlets, 
account  for  75  per  cent  of  its 
sales. 

Like  many  aspects  of  the  drag 
industry,  OTC  marketing  has 
changed  over  the  years.  In  the 
1960s,  says  Mr  Merrington,  com- 
panies could  confidently  launch 
brands  because  a  pharmacy  list- 
ing was  virtually  guaranteed. 
Firms  only  had  to  work  out  their 
advertising  campaigns.  "Today, 
just  relying  on  that  could  lead  to 
failure.  You  now  need  an  inte- 
grated marketing  approach  -  not 
only  do  you  have  to  make  the 
public  aware  and  create  demand, 
you  have  to  convince  the  retailer 
that  what  you  are  offering  has  a 
high  chance  of  success,"  he  says. 

Mr  Merrington  forecasts  fur- 
ther changes  as  consumers  grad- 
ually adopt  a  self-medication 
mentality.  "In  ten  years,  products 
will  be  accepted  for  over  the 
counter  use  which,  if  they  were 
introduced  today,  would  not 
have  much  credibility."  These 
could  include  migraine  treat- 
ments, dermatologicals  and 
drugs  for  degenerative  condi- 
tions such  as  osteoporosis. 

OTC  companies  will  play  their 
part  in  this  transformation,  but 
they  need  the  help  of  pharma- 
cists. "The  pharmacist's  attitude 
must  be  to  establish  his  position 
as  the  primary  contact  in  the 
healthcare  chain.  He  also  needs 
to  put  more  resources  into  pro- 
viding these  products  to  the 
patients." 

That  partnership,  he  adds,  could 
mean  the  difference  between  sur- 
vival or  failure  for  some  pharma- 
cists. Many  already  rely  on  their 
OTC  businesses  because  their 
margins  have  grown,  whereas 
NHS  returns  are  dismal. 

Launch  costs  for  OTC  compa- 
nies will  also  rise  to  meet  the 
needs  of  new  therapeutic 
switches. 

PCH's  performance  has  been 
lacklustre  recently  -  last  year's 
turnover  rose  6.6  per  cent  to 
S15m,  but  this  year  promises  to 
be  more  dynamic.  On  September 
19,  the  company  will  launch  two 
products  which  should  bring 
"significant  growth".  Mr  Merring- 
ton expects  another  surge  next 
year,  when  it  will  concentrate  on 
Migraleve,  one  of  its  best-selling 
brands  with  sales  worth  SlOm; 
plus  TCP,  and  the  cough  and 
cold,  and  vaginal  thrush  cate- 
gories. Watch  this  space. 
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CHEMEX'97 

21-22  SEPTEMBER  1997 
OLYMPIA  2  LONDON 


'Don't  miss  out !  Win  £1000  worth  of  holiday  vouchers  in  our  prize  draw.  Receive 
your  free  voucher  book  worth  thousands  of  pounds.  Meet  the  leading  suppliers  and  discover 
whats  new.  Improve  your  business  with  free  education  seminars.' 

Save  £10  entrance  fee.  Return  the  Coupon  Today! 


For  complimentary  tickets  return  the  coupon  by  fax  on  01203  426483  or  post  it  to  Chemex  97,  Data  House, 
Curriers  Close,  Tile  Hill,  Coventry,  CV4  8AW 


Please  send  me 

...  ticket(s)  for  Chemex  97 

Please  send  me  information  on  exhibiting  at  Chemex  97 

Mr/Mrs/Ms 

Initials 

Address 

Surname 

Job  Title 

Organisation/Establishment 

Postcode 

Tel  Fax 

Supported  by 


tit  Miller  Freeman 

630  Chiswick  High  Road,  Chiswick,  London  W4  5BG, 
Tel:  0181  742  2828  Fax:  0181  995  2788 


Sponsored  by  CHEMIST 

DRUGGIST 


BUSINESS  NEWS 


Unichem  appoints  Ken  Clarke  as  chairman 


I  Fnichem  has  appointed  Kenneth 
Clarke,  former  chancellor  of  the 
exchequer,  as  its  new  chairman. 

Mr  Clarke,  who  narrowly  lost  a 
leadership  bid  for  the  Conserva- 
tive party  after  the  general  elec- 
tion, takes  up  his  post  immedi- 
ately. He  will  spend  about,  two 
days  a  week  at  the  company  for  a 
salary  of  £120,000. 

The  group  says  Mr  Clarke  is  an 
ideal  choice  because  he  has  a 
wealth  of  experience  in  health, 
social  security  and  treasury 
issues.  Mr  Clarke  was  a  minister 
at  the  Department  of  Health  and 
Social  Security  from  1982  to 
1985,  and  secretary  of  state  from 
1988  to  1990. 

David  Mair,  acting  chairman 
since  January,  when  Lord  Rippon 
died,  will  retire  from  the  board. 

Taking  on  such  a  high-profile 
figure  is  a  coup  for  Unichem, 
which  has  recovered  well  after- 
its  failed  bid  for  Lloyds 
Chemists.  The  gr  oup  reports  pre- 
tax profits  up  8  per'  cent  to  £26.9 
million  on  a  turnover  of  £832. 9m 
for'  the  six  months  to  June  30. 

Its  wholesale  division's  turn- 
over gr  ew  8  per  cent  to  £6!  18. 1  m  - 

Booker  closes  Nurdin 
&  Peacock  depots 

Booker  Cash  &  Carry  has  closed 
15  depots,  including  five  former 
Nurdin  &  Peacock  warehouses, 
as  part  of  a  company  reorganisa- 
tion. 

Former  N&P  depots  have  been 
closed  in  Blackburn,  Rochdale, 
Bradford,  Blaydon  and  Hull. 

Following  Booker's  acquisition 
of  N&P  last  year,  the  company 
wants  to  avoid  running  depots 
too  close  to  each  other  as  it  inte- 
grates both  organisations.  The 
integration  will  be  completed  by 
the  end  of  1998. 

Next  week,  Booker  will  close 
another  two  sites  and  says  il  will 
"review"  22  next  year  at:  Bishops 
Stortford/Epping/Chelmsford, 
Bristol/ Avonmouth,  Cheltenham/ 
Gloucester,  Chichester/Barnham, 
Gillingham/Medway,  Grantham/ 
Noiiingham,  Ipswich,  Leeds,  Nor- 
wich, Poole/Bournemoutli/Christ- 
church,  Stanmore/Watford,  Black- 
pool, Cardiff,  Chester,  Crayford/ 
Sidcup,  Gorton/Ardwick,  Great 
Yarmouth/Lowestoft,  Isle  of  Wight  , 
Northampton,  Peterborough/Wis- 
bech, Plymouth  and  York. 

The  company  has  200  depots 
and  another  50  which  were 
N&P's,  whose  names  are  gradu- 
ally being  changed  (o  Booker. 

It  says  some  .job  losses  will 
occur  through  voluntary  redun- 
dancy. Other  staff  will  be  offered 
jobs  at  nearby  depots  or  relo- 
cated elsewher  e  in  the  company. 


compared  with  the  wholesale 
market's  growth  of  7.5  per  cent  - 
but  Unichem's  operating  profit 
rose  only  £200,000  to  £  19.0m.  It 
says  the  profits  were  affected  by 
falling  income  from  lower  Glaxo 
Wellcome  agency  sales.  The  "ear- 
lier than  expected"  introduction 
of  a  generic  version  of  Zantac 
knocked  £20m  off  the  agency 
sales  -  Zantac  is  one  of  two  GW 
branded  prescriptions  that  has  a 
high  share  of  these  sales. 
Unichem's  version  also  lost 
about  £  lm  of  potential  operating 
income. 

As  GW's  agency  sales  are  not 
included  within  Unichem's 
turnover,  the  lost  trade  lowered 
the  group's  oper  ating  margins  by 
0.2  percentage  points  to  2.8  per 
cent.  Unichem  says  the  margins 
will  dip  again  by  the  end  of  the 
year,  although  it  is  confident  it. 
can  maintain  long-term  growth. 

Like  for  like  sales  of  prescrip- 
tion drugs  rose  10  per  cent,  while 
the  presc  ription  market  grew  7.5 
per  cent  -  it  grew  about  (i  per 
cent,  during  the  third  quarter. 

Unichem  says  its  wholesale 
division  has  improved  its  sales 


The  Boots  Company  has 
acquired  Hernial  Kurt  Herrman, 
a  medical  skin  care  subsidiary  of 
Merck,  for  DM500  million 
(£175m)  cash. 

Hernial  is  described  as  Ger- 
many's leading  medical  skin  care 
company.  Last  year',  it  earned  an 
operating  profit  of  DM27m  on 
global  sales  of  DM150ru.  Ger- 
many, whose  skin  care  market  is 
worth  DM4. 6  billion,  accounted 
for  75  per  cent  of  the  sales. 

About  48  per  cent  of  Hernials 
products  are  Prescription  Only 
and  8  per  cent  are  exclusively 
OTCs.  The  remainder  can  be 
bought  as  OTCs  or  prescribed. 

The  German  company  also 
exports  brands  -  chiefly  Bal- 
neum and  Unguent  urn  -  to  t  he 
UK,  where  its  sales  are  worth 
£12m.  Its  brands  are  mostly  sold 
on  prescription,  but  Unguent um 
became  an  OTC  product  last 
year.  Barry  Clare,  Boots  Health- 
care   International's  managing 


by  offering  a  better  service, 
despite  stock  supply  problems 
with  some  manufacturers.  The 
company  is  liaising  with  manu- 
facturers and  lobbying  through 
the  British  Association  of  Phar- 
maceutical Wholesalers  to  solve 
the  problem.  While  these  talks  go 
on,  Unichem  has  temporarily 
increased  its  stock  levels. 

Like  for  like  OTC  sales,  mean- 
while, grew  3.2  per  cent  in  a  flat 
market. 

Unichem's  Pharmacy  Only 
medicine  sales  grew  8  per  cent, 
while  the  market's  growth  fell  2 
percentage  points  to  about  1  per 
cent  due  to  the  poor  hayfever 
season. 

Moss  Chemists'  turnover  rose 
17.6  per  cent  to  £138.7m,  while 
its  operating  profit  grew  24.6  per 
cent  to  £8. 6m.  The  chain's  oper- 
ating margin  rose  0.3  percentage 
points  to  6.2  per  cent. 

Like  for  like  prescr  iption  sales 
grew  8.7  per  cent,  while  like  for 
like  OTC  sales  were  up  4  per 
cent.  Llnichem  says  the  chain  has 
benefited  from  new  merchandis- 
ing layouts. 

Moss  remains  interested  in 


director,  says  Hermal's  brands 
complement  Boots  skin  care 
products,  such  as  E45. 

"They'll  give  us  a  broad  range 
of  emollient  therapeutic  prod- 
ucts that  will  initially  be  pre- 
scription-based. Eventually,  we 
plan  to  make  them  OTCs,"  he 
says. 

Bill  plans  to  introduce  more 
Hernial  br  ands,  such  as  those  for' 
atopic  eczema,  chronic  acne  and 
psor  iasis,  in  the  UK  as  soon  as  it 
can  get  regulatory  approval. 

Her  nial  also  gives  BHI  a  vital 
presence  in  Germany,  where  it 
could  introduce  analgesics, 
coughs  and  colds,  and  skin  car  e 
brands.  "Our  first  priority  [for 
export]  will  be  E45  and  other 
skin  care  brands.  We  will  also 
export  Lutsia  brands,"  says  Mr' 
Clare.  Boots  acquired  Lutsia,  a 
French  skin  care  company,  last 
year  for  £1 15m. 

The  acquisition  gives  Boots 
modern  manufacturing  and  prod- 


ffC^sJt- --------  

Kenneth  Clarke  at  his  Whitehall 
desk  when  he  was  secretary  of 
state  for  health 


acquiring  pharmacies  -  it  has 
purchased  or  agreed  to  purchase 
49,  which  would  lift,  its  total  to 
500. 

Unicheni-Alliance  Sante  Por- 
tuguesa,  the  group's  joint  venture 
with  Alliance  Sante  in  Portugal, 
saw  its  like  for  like  sales  grow 
Esc28.5  billion  (£102.8m),  while 
its  operating  profits  rose  150  per 
cent  to  Esc630m. 

Unichem  spent  £500,000  (lur- 
ing the  first  half  to  prepare  its 
computers  for  2000.  It  says  they 
will  be  ready  by  spring  next  year. 


net  development  facilities  at 
Reinbek,  near  Hamburg.  About 
450  staff  will  transfer  to  Boots, 
including  400  Hernial  employees 
in  Germany  and  Merck's  derma- 
tological  sales  forces  in  the  UK, 
Austria  and  Switzerland. 

As  part  of  the  deal,  Boots  has 
also  acquired  about  150  derma- 
tology brands  around  the  wor  ld, 
which  were  sold  through  Merck 
subsidiaries.  Transferring  the 
brands  to  Boots  has  been 
deferred  for  one  year  for  those 
sold  in  Europe,  and  three  years 
for  non-European  brands.  Their 
total  sales  is  estimated  at 
DM1  lm. 

Boots  had  been  negotiating  the 
deal  with  Merck  since  June.  Mr 
Clare  says  the  discussions  were 
completed  relatively  quickly  as 
Merck  was  keen  to  concentr  ate 
on  its  core  areas,  such  as  gener- 
ics, and  it  wanted  Hernial  to  go  to 
a  parent  company  that  wanted  to 
expand  the  business. 


P&G  reported  to  be  disbanding  Tambrands'  marketing  team 


Procter  &  Gamble  plans  to  close 
down  Tambrands'  marketing 
department,  reports  Marketing 
Magazine. 

P&G  acquired  the  company, 
which  produces  Tampax  tam- 
pons, for  £  1  billion  in  April  and 
has  already  i  losed  its  I  IS  office 
and  made  redundant  Ed  Fogerty, 


its  LIS  chief  executive,  and  Tom 
Mason,  global  marketing  chief. 

Tambrands'  UK  offices  are 
being  integrated  into  P&G's 
headquarters  in  Germany.  Linda 
Miller,  Tambrands'  international 
marketing  director,  and  Carta 
Luini,  its  new  product  develop- 
ment manager,  are  believed  to  be 


relocating  to  Germany. 

A  decision  has  yet  to  be  taken 
on  Michelle  Jobling,  Tambrands' 
general  manager  for  the  UK  and 
Ireland;  and  on  Magdalena  Teare, 
who  covers  the  same  regions  as 
the  marketing  director. 

P&G  says  it  does  not  comment 
on  internal  reorganisation. 


Boots  acquires  German  skin  care  company 


28 
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BUSINESS  NEWS 


Sankyo  Pharma  to  offer  pharmacy  training  schemes 


Sankyo  Pharma  is  setting  up 
schemes  t< •  impr< >ve  c< immunity 
pharmacists'  selling  and  negotia 
l  ii  in  skills. 

"( )ui  research  shows  phai  ma 
eisls  feel  they  need  training  in 
lese  areas,"  says  David  Bryant, 
Si's  sales  and  markel  ing  director. 

Many  pharmacists,  he  adds, 
are  mil  grabbing  chances  !<>  sell 
heir  goods.  A  training  consul 
tancy  will  prepare  the  package, 
winch  will  initially  outline  on 
papei  the  procedures  pharma 
rists  should  follow.  Si's  national 


aeei  mill  staff  will  visit  I  hem  In 
explain  the  procedures.  "If  the 
take-up  is  gi  iod,  we  could 
expand  the  package  as  a  video," 
says  Mr  Bryanl 

SP's  negotiation  scheme, 
meanwhile,  will  help  pharma- 
cists deal  wiih  local  prescribing 
committees,  doctors  and  nursing 
homes.  Il  is  being  draw  n  up  bj 
Raymark,  a  training  consultancy 

SP  has  recruited  a  contracl 
merchandising  Learn  to  show 
how  pharmacists  should  use  the 
planograms  manufacturers  offei 


All  i  he  services  w  ill  be  <  iffered 
ii  i  members  <  >l  ( '< unit  ertalk,  I  he 
reward  card  thai  SP  launched 
lasi  year  f<  >i  |  iharmacisl  s  who 
buj  its  ( >T< '  products 

The  company  had  planned  lo 
reel  M 1 1  1,000  members  by  the  end 
oflastyeai  ii  now  has2,500and 
says  iis  priority  is  lo  improve  the 
services  available  to  them.  Aboul 
lu  pei  cenl  ni  us  turnover  is 
being  spenl  on  the  new  schemes 

Si's  (  »T(  '  sales  are  said  In  have 
gi  i  iw  n  G5  pei  cenl  1 1 1  .S  I  I  millii  >n. 
In  a  I  in  I  in  maintain  I  he  momen- 


tum, n  recently  doubled  its  sales 
force  in  liii.  winch  comprises  ~>(i 
I  lu  I  I  ime  si  al  l  and  I  en  pharmacy 
account  managers. 

The  company  is  setting  up  a 
new   customei   service  depart 
men! .  as  well. 

•  SP  and  Glaxo  Wellcome  will 
en-prninnl e  1 1 oglii azone,  undei 
the  brand  name  Romozin,  in  the 
I  K  The  brand  is  expected  to  be 
launchei I  in  the  autumn  and  tar 
gels  insulin  resistance,  a  major 
pi i iblem  in  non  insulin  depen 
deni  diabetes  mellil  us 


'Scottish  tax  proposal  threatens  local  business' 


Business  investment  in  Scotland 
could  be  harmed  because  of  the 
( lovei  nment's  proposal  to  give  a 
So  ii  i  ish  pai  liamenl  powei  to  set 
local  business  rales,  according  to 
the  British  Retail  <  !i  nisi  irtium. 

Scotland's  parliament  could 
allow  local  authorities  to  set  the 
rales,  says  BRC,  which  would 
damage  Scottish  businessmen's 
plans  to  bring  the  level  in  line 
with  those  in  the  rest  of  the  UK. 
Scottish  rales  are  current  ly  high- 
est m  the  land 

The  Government's  proposal 
part  of  the  W  hile  Paper  on  Scot- 
tish devolution  -  has  been  called 
"Hawed"  by  the  Confederation  ol 
Jritish  Industry  Scotland. 


Eddie  Thompson,  chairman  ol 
the  BRC's  winking  group  on 
Scottish  devolution,  has  written 
lo  Donald  Dewar,  secretary  ol 
stale  fi  ir  Sci  it  land,  Ii  >  ask  him  to 
scrap  the  proposal.  "Smaller 
retailers  in  particular  are  worried 
that  variable  interest  rates  could 
have  sci  ious  detrimental  effects 
on  areas  where  investment 
would  be  vital  for  economic  sur- 
vival," he  says. 

Some  members  of  the  w  orking 
group  tear  thai  local  authorities 
could  increase  the  rale  to  bal- 
ance then  bunks.  "This  could 
result  in  business  investing  in 
lower-rated,  more  affluent  areas, 
thereby    reducing    the  more 


deprive! I  parts  i it  then  < i| ip< >rtu- 
nity  for  further  investment  and 
employment,"  he  says. 

The  W  hile  Paper  also  suggests 
thai .  if  a  Sci  ill  ish  pai  liamenl  is 
given  the  powei  to  raise  income 
taxes,  employers  will  have  to 

operate  a  special  lax  table. 

This  new  tax  regime,  says  the 
BR(  .  would  create  extra  admin- 
istrative costs  and  involve  exten 
sive  stall  training.  Companies 
with  ernph ryees  in  Sci itland  and 
England  would  have  to  run  two 
payroll  systems  and  shoulder  the 
huge  cost  of  collection. 

The  ( Ii  i\  ernmenl  argues  n  has 
pledged  nni  to  raise  income 
taxes  anywhere  foi  five  years. 


COMING  EVENTS 


TUESDAY,  SEPTEMBER  16 

N  Scottish  Branch,  RPSGB 

Ten  pin  In  iw  ling,  Rollerbi iwl,  <  ul 
(lut I u -I  Road,  Inverness,  7.30pm 
WEDNESDAY,  SEPTEMBERS 
Swindon  Branch,  RPSGB 

Skittles,  Trolling  Horse.  Bushlon, 
7.30pm. 

Wirral  Branch,  RPSGB 

Win ; 1 1  Postgrad  Medical  ( lentre, 
Clatterbridge  Hospital,  8.15pm 
'Herbs'  by  Libby  Riddell 
THURSDAY,  SEPTEMBER  18 
Weald  of  Kent  Branch,  RPSGB 
Postgrad  Medical  Centre,  Kent  <V 
Sussex  Hospital  at  8.00pm.  'Dia- 
betes  observations  in  practice' 
Bedfordshire  Branch.  RPSGB 
Silsoe    College,    Beds,  8.00pm 
Tim  imbosis  and  anti-coagulation' 


Smithkline  Beecham  expands  UK  HQ 


Smithkline  Beecham  this  week 
announced  plans  to  expand  lis 
UK  headquarters  by  leasing  a 
540,000sqft  site  at  Stockley  Park, 
near  Heathrow  airport. 

The  company's  offices  are  cur- 
rent l\  based  m  Uienlloid  at  New 
Horizons  Court  and  SB  House. 

SB  House  has  aboul  1,200 
employees  with  a  further  Tun  at 
New  Horizons.  Aboul  1,200  will 
move  to  Stockley  Park,  which 
w  ill  become  SB  UK's  consume] 
healthcare  headquarters.  The 
site  will  be  ready  during  2000. 

New    Horizons    Court  will 
remain  SB's  corporate  HQ. 
The  company  is  also  investing 


$28.5  million  on  a  new  six -storey 
block  Of  offices  -  I80,000sq  It 
next  to  its  1  S  base  in  Philadel- 
phia. This  will  lake  500  stall 

The  manufacturer  denies  a 
press  report  thai  its  'balance  ol 
power'  is  switching  from  the  US 
to  the  1  K  "<  'in  headquarters 
have  always  been  in  the  UK,  but 
the  US  market  is  so  large  thai  you 
need  a  form  ol  base  there,  too," 
says  a  spokesman. 
•  SB  has  formed  a  joinl  venture 
company,  called  Diadexus,  with 
US-based  Incyte  Pharmaceuti- 
cals. Diadexus,  based  in  Califor- 
nia, anus  to  discovei  and  markel 
molecular  diagnostic  products. 


ADVANCE  INFORMATION 


West  Surrey  Local  Pharma- 
ceutical Committee  is  holding 
a  meeting,  'New  Labour  -  a  new 
age  for  pharmacy?'  on  Septem- 
ber 24  at  the  Oaklands  Manor 
Hotel.  Weybridge,  at  7.30pm  for 
8.00pm.  Diane  Kennard  from  the 
Department  of  Health  and  PSNC 
general  secretary  Stephen  Axon 
will  be  speaking. 

The  Bath  &  West  of  England 
Regional  Committee,  RPSGB, 

is  holding  a  regional  conference 
on  October  5,  at  the  W  alnut  Tree 
Inn,  North  Petherton,  Nr  Bridge- 
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water.  Foi  further  details  call 
01275  394543. 

Expopharm  '97  will  be  held  on 
October  16-19.  at  the  Congress 
Centre  in  Dusseldorf,  Germany. 
Further  information  from  Jennie 
Franks,  tel:  01H3S  751132. 
The  Hospital  Pharmacist  will 
hold  its  'Medicines  Management' 
conference  and  exhibition  on 
October  23,  at  the  Society's 
headquarters  at  Lambeth  High 
Street.  London  SE1.  Further 
information  from  Beverley  Harri- 
son, tel:  0171  735  9141. 


PHARMACISTS 


Classified 


Appointments  £26  P.S.C.C.  +  VAT  minimum  3x1 
General  Classified  £24  P.S.C.C.  +  VAT  minimum  3x2 
Box  Numbers  £12.00  extra.  Available  on  request. 
Copy  date  4pm  Tuesday  prior  to  Saturday  publieation. 
Cancellation  deadline  10am  Friday;  one  week  prior  to  insertion  date 
All  cancellations  must  be  in  writing.  Contact  Emma  Beaglehole. 


Chemist  and  Druggist  (Classified),  Miller  Freeman  PLC, 
Sovereign  Way,  Tonbridge,  Kent  TN9  1RW 
Tel:  01732  377222  Internet:  http://www.dotpharmacy.com/. 
ALL  MAJOR  CREDIT  CARDS  ACCEPTED 


APPOINTMENTS 


APS 

HEALTHCARE  SALES 

Our  Client,  APS/BERK,  is  a  leading  force  in  generic  pharmaceuticals  and  part  of  TEVA,  a  major  international 
corporation  that  is  committed  to  being  a  world  leader  in  this  field.  Acknowledged  by  the  marketplace,  and  most 
importantly  by  their  customers,  as  offering  the  'best  presence'  in  this  highly  competitive  area,  they  are  quite  naturally 
very  selective  when  recruiting  to  their  sales  teams.  The  following  exciting  opportunities  exist  to  join  them. 

Pharmacy  Sales  Representative 

Humberside/N.Yorkshire/Teesside 

As  an  experienced  sales  professional,  you  will  have  a 
proven  track  record  in  selling  within  some  aspect  of  the 
Retail  Pharmacy  environment. 


Dispensing  Doctor  Representative 

Yorkshiie/N.E.  England 

Selling  a  range  of  branded  products  to  Dispensing  GPs, 
you  will  ideally  have  some  understanding  of  this 
customer  group  and  either  have  experience  in  Medical 
Sales  or  be  of  management  trainee  calibre,  with  the 
aptitude  to  respond  to  positive  training. 


Both  these  positions  demand  good  interpersonal  and 
business  skills. 

The  excellent  rewards  include  a  first-class  basic  salary, 
high  value  bonus,  car  and  benefits  package. 

If  you  are  confident  you  can  excel  in  one  of  these  highly 
challenging  roles,  telephone  or  send  a  full  CV  to: 

MTR  Personnel  Services,  PO  Box  40,  Newtown,  Powys, 
SY16  4 AN.  Tel.  01686  624949. 


PERSONNEL  SERVICES 


Wembley 

Enthusiastic  Pharmacist/Locum 
Manager  required  to  assist  owners  with 
the  operation  of  two  local  pharmacies. 
*  5  or  6  days  to  suit 

*  Salary  £34k  for  right  applicant 

*  Newly  qualified  and  hospital 
Pharmacists  welcomed 

Regular  Saturday  Locum  also  required. 
Contact  Mr  Sheth  on: 

0181  903  8502  (9  a.m. -7  p.m.) 

or  0181  204  1127  (eves) 


NEWRY/ 
N.  IRELAND 

Enthusiastic  pharmacist  manager 

required  full-time 
Friendly  atmosphere  v.  ith  good 
supporting  staff.  Pharmaceutical 

Society  tees  paid. 

•  Newly  registered  welcome  • 
•  Good  salary  negotiable  • 
Tel:  (0410)  940120  (anytime) 
(01693)  830287  (Mon-Fri,  9.30-1, 2-5.30) 
or  (01365)  541628  (Weekends) 


MALDON,  ESSEX 

Manager  required  for  modern 
community  pharmacy  in 
pleasant  market  town. 

•  Good  salary 

•  Five  day  week 

•  Good  supporting  staff 

•  Newly  registered  welcome 
For  further  details  please  contact: 

Mr  C.  J.  Shewring 
Tel:  01206  761555  (daytime) 

or  01 787  280804  (after  7  p.m.) 


KENT 

Pharmacy  Manager/Long- 
term  Locum  required 

For  5  to  5.5  days  a  week.  Excellent 
supporting  staff,  accommodation  and 

good  salary  for  the  right  applicant. 

Newly  qualified  welcome  to  apply. 
For  further  information  please  contact: 
Mr  Tinwin-Smith  on 

01303  259414  (daytime)  or 
01303  248813  (evenings) 
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v      •  CHgCTIST  ■ 

Pharmacy  or  Relief 
Managers 

Edinburgh  &  Lothians 

We  are  seeking  to  recruit  either  experienced  or  recently 
qualified  pharmacists.  Opportunities  to  develop  skills  in 
patient  counselling/consultation,  services  to  care  homes 
and  community  patients,  extending  role  in  liaising  with 
GP's  and  other  health  care  professionals. 

The  company  currently  operates  a  profit-related  pay  and 
company  pension  scheme.  We  encourage  and  support 
training  opportunities  for  improving  professional  skills. 

For  details  and  applications  form,  contact  Mr  N.  W. 
Jess,  Superintendent  Pharmacist,  Lindsay  &  Gilmour, 
17/19  Smith  Place,  Leith,  Edinburgh.  Telephone  daytime 
0131  554  1551.  Evenings  after  7  p.m.  01324  554230. 


D  A  Y 
LEWIS 


DAY 

Dlf 

LEWIS 


PHARMACY  MANAGERS 

MORDEN  (S.  LONDON)  BROMLEY  (KENT) 
BRIXTON  (S  LONDON) 

Rapidly  expanding  chain  requires  manager  for  above  branches.  Newly  qualified  pharmicisl  considered, 
excellent  package  including  free  medical  insurance,  pension  scheme  and,  if  required,  a  relocation  allowance. 

RELIEF  PHARMACISTS/LOCUMS 

REQUIRED  FOR  LONDON  AND  SURROUNDING  COUNTIES 

PHARMACY  TECHNICIAN/DISPENSER 

CROYDON  &  SOUTHBOROUGH  (TUNBRIDGE  WELLS,  KENT) 

Required  for  above  stores.  Excellent  package,  hours  to  be  arranged.  We  also  have  a  position  for  relief 
Technician/Dispenser.  Flexibility  and  driving  licence  essential, 
Contact  Rajesh  Patel: 
0836  273806  (mobile)  0181  681  3355  (home) 
or  reply,  with  CM,  to:  Alison  Bird,  Day  Lewis  Pic, 
Bensham  House,  324-340  Bensham  Lane,  Thornton  Heath, 
Surrey  CR7  7EQ  Tel:  0181  689  2255  Fax:  0181  689  0076 


FULL  TIME 
DISPENSING 
ASSISTANT 

Required  by  Pharmacy 
in  London  E1 

Contact: 
Mr  Bernstein 
0171  790  2906 


BLACKBURN 

Professionally  and  independently  managed 
and  easy-to-run,  busy  pharmacy. 
•  Supported  by  a  happy  and  competent  team 
•  Manager  immediately  required 

•  Remuneration  and  working  hours  by  negotiation 

•  Long-term  locum,  newly  qualified  or  permanent 

3  days  a  week  considered 

Please  telephone  01204  394525 
(day/weekdays)  or  01  204  861 642 

evenings  or  weekends 


BELFAST,  NORTH  STREET 

Pharmacist  Manager 

Required  for  easily-run  pharmacy. 

*  Five  days  per  week  *  Every  Saturday  off 

*  Minimum  paperwork  ★  Good  supporting 

staff  +  Newly  qualified  welcome 
Please  contact  Mr  A.  Toner, 
Heron  Chemists 
Tel:  01648  28203 


LEICESTER 

Pharmacist  Manaser 

Four  and  a  half  days  per  week.  Long- 
term  Locum  considered.  Good 
supporting  staff.  Newly  qualified 
considered  and/or  Pharmacist  required 
to  job-share  four  afternoons  per  week. 

Tel:  0116  262  7054 


Chiswick  W4 

We  require  two  enthusiastic  and  experienced 
people  to  work  in  our  recently  refurbished  and 

busy  high  street  pharmacy. 
One  to  work  as  a  full-time  dispenser  the  other  to 

manage  the  medicines  counter 
Good  rates  of  pay  Pleasant  working  environment 
for  details  and  interview  nng  John  or  Jeff  on 

0181-994  0656 


DUNDEE 

Part-time  pharmacist  required  2  to  3  days 
per  week  for  busy  community  pharmacy. 
Excellent  supporting  staff. 
For  further  details  please  apply  to: 
A.  J.  RAMSEY  (DUNDEE)  LTD, 
72-74  Ballindean  Road. 
Tel:  01382  508574  (daytime) 
01382  532979  (evenings) 


HINKLEY/DERBY 

C30K  PLUS  (Depending  on  site) 

Enthusiastic,  ambitious,  self-motivated 
pharmacist,  required  tor  a  pleasant  community 
pharmacy. 
■:  Excellent  supporting  staff 
Suit  newly  qualified  pharmacist 
i;  Enquiries  also  invited  for  job  share,  long  term 
locum,  locum  to  cover  regular  days  holidays 
Tel:  01332  296800,  0850  655103 


BOURNEMOUTH 

Saturday  regular  Locums  required. 

Eight  hours  with  two  breaks  stretched 
from  9.00  a.m.  to  7.30  p.m. 
•  Friendly  working  environment 
•  Excellent  rate  of  pay 
•  Approachable  and  helpful  telephone 
manner  would  be  an  advantage 
Contact  Geoffrey  on: 

01202  888001  or  594251  (evenings) 


DISPENSING 
TECHNICIAN/ 
CHEMIST 

Full-time,  London  SE11 

Qualified  or  unqualified.  Full  training  given. 
For  further  information  - 

Tel:  0171  582  6344 


CO.  CORK  IRELAND 

Pharmacist  required 
Salary  £30,000  for  suitable  person. 

Excellent  working  conditions. 
Contact:  Fitzgibbon  Pharmacy, 

Michelstown,  County  Cork 

Tel:  (00353)  025  24253 


LOCUMS 


I  M 


PHARM-ASSIST 

Professional  Locum  Introduction  Service 

Committed  to  Dispensing  Chemists  and  Pharmacists 


Work  available  NOW  in  the  following  areas. 

LEEDS,  BRADFORD.  WAKEFIELD.  DONCASTER,  SHEFFIELD.  BARNSLEY.  MANCHESTER 
(AND  SUBURBS).  LIVERPOOL.  DERBY.  STOKE-ON-TRENT,  NOTTINGHAM.  HULL  AND  GRIMSBY 

Please  call  TADCASTER  01937  833996 

FREE  REGISTRATION  24  HOURS 


Better 
cover. 
Better 
service. 


Over  5000  registered 
locum  pharmacists 


Need  a  long  term  solution 
for  your  vacancy? 

A  range  of  options 
are  on  offer. 


Speak  to  Claire  Nock  now 


MEKA  LOCUMS 

For  The  Best  Work  In  Or  Out  Of  Town 
Call:  0171  372  3399 

Tel/Fax:  0171  328  1880 
Mobile:  0958  350602 

and  register  now 
WE  AIM  TO  GIVE  YOU  A  FIRST  RATE  SERVICE 
And  even  provide  a  free  phone, 
free  connection  and  free  calls  for 
those  who  need  it. 


NATIONAL  LOCUMS 

Top  Nationwide  Service 

*  Guaranteed  Cover  to  give  you  peace  of  mind 
*  Available  24  hours 
*  Special  package  for  small  multiples 
Locums/current  pre-reg  urgently 
required  for  nationwide  coverage. 
SHORT-LONG-TERM  PLACEMENTS  AVAILABLE 

Call  Erica  on:  0850  360371 


FPLS 


PROVINCIAL  PHARMACY  LOCUM  SERVICES 


FTE  Consultants 

Locums  Required 
Rate  up  to  £17.50  obtained. 
Accommodation  and  travel 
paid  when  necessary. 
Telephone 
0956  364692 
0976  730399 


ACCOUNTANCY 
SERVICES 
FOR  LOCUMS 

*  All  self  employed  persons  are  now  required  to 
complete  self-assessment  Tax  Returns  and  submit 
these  m  time  to  avoid  penalties. 

*  NW  London  based  Chartered  Certified  Accountant 
provides  full  service  for  reasonable  rates. 

0958-408135  or  0181-908  5006 


DIRECT  LOCUMS 

Newly  qualified  pharmacists, 
REGISTER  NOW  FREE. 
TOP  RATES  £14.50++ 

Kent,  Essex,  London,  Sationuide 
CALL:  0973  755556/0956  504291 
FAX:  0181  875  0707/01895  622665 


LOCUMS 


PRODUCTS  &  SERVICES 


S.O.S.  LOCUMS  AND  NEWLY  REGISTERED 

TOP  RATES  OF  PAY. 
NATIONAL  COVERAGE 

CALL  US  NOW:  0121  555  8807/0973  251501 

QUALITY  LOCUMS  AVAILABLE  FOR  IMMEDIATE  START  FOR  DAY  &  HOLIDAY 
COVER  IN  LONDON,  BIRMINGHAM,  MIDLANDS,  YORKSHIRE  &  LANCASHIRE. 

SO  BOOK  NOW! 


BUSINESSES  FOR  SALE 


Alliance 

Valuers 

&  Stocktakers 

In  addition  to  the  sale  of  pharmacies,  we  also  offer  expert  advice  on:- 

Relocations. 

Valuations  for: 

New  Contract  Applications. 

Probate. 

Negotiations  with  Doctors. 

Capital  Gains  Tax  (1982) 

Corporate  Negotiations 

Matrimonial  Disputes. 

with  Multiples. 

Purchasers  (Business 

Arranging  Finance. 

Buyers  Report). 

Pharmacy  Agents  for  all  of  the  UK  &  Ireland 

Tel  (01423)  508172 

Fax  (01423)  531571 

BUSINESSES  WANTED 


D  ft  Y 

DJ" 

LEWIS 


DAY 

Dlf 

LEWIS 

•We, 

Expanding  chain  of  over  30  pharmacies  seeks  to  acquire  pharmacies  in 
excess  of  £400,000  turnover  in  South  East  England  and  East  Anglia.  Groups 
or  individual  pharmacies  considered.  FREEHOLD  PURCHASED.  For  a 
quick  sale  please  write,  telephone  or  fax  details  in  strictest  confidence  to: 

Kirit  Patel,  Day  Lewis  Pic,  Bensham  House,  324  Bensham  Lane, 
Thornton  Heath,  Surrey  CR7  7EQ 
Tel:  0181  689  2255.  Mobile  0860  484999.  Fax:  0181  689  0076 


0 


IMAGER  135RA  MINI  LAB 

Bought  new  from  Photo  Me. 
39  months  old.  First  class  working  order. 
£10,000  o.n.o. 

Tel:  01708  738  BOO 


PRODUCTS  &  SERVICES 


'Sft'S  securing  potentials 


BUSINESS  INTEREST  IN  WEST  AFRICA? 
MANUFACTURING? 
WHOLESALE  OR  RETAIL  EXPORTS  AND  SERVICE 
SUPPORT  IN  MEDICAL,  PHARMACEUTICAL  AND 
CHEMICAL  SECTORS. 
CAN  WE  BE  OF  HELP? 


'    Please,  write  to:  ■• 
:  JIDE  GPALEKE  Msc(Lond)  MPS(Nig)  MRPharmS 

Administrator,  Socio-Pharm  Services  Ltd 
16  Maryatt  Avenue,  South  Harrow  Middx  HA2  OSS  or  Fax:  to  0181  723  8198 


OMRx 

A  little  mistake  that 

cost  Proprietor 
Pharmacist  in  excess 
of  £5,000  a  year 

For  further  Details  On 
'NEW  DEALS' 
from  SUPPLIERS 
Call  now  on  FREEPHONE 

0800  526074 

OR  CALL  AND  VISIT  US  AT 


CHEMEX  STAND  K12 


Mr.  R.  L.  Hindocha.  BPharm.MR  PharmS.FInstD. 
54/62  Silver  Street,  Whitwick, 
Leicestershire  LE67  3ET 


Marie  Stopes 
is  a  registered 

charity 
and  Britain's 
oldest  family 
planning  clinic 


•  Vasectomy 

•  Female  Sterilisation 

•  Termination  of  Pregnancy 

FOR  AN  INFORMATION  PACK  CONTACT:  Julie  Douglas 

0171  574  7355 


IMarie  Stopes  fJ^i 

INTERNATIONAL 


Put  your  advert  in  front 

of  thousands. 
Call  Michelle  at  C  &  D 
on  this  number: 

01732  377222 
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PRODUCTS  &  SERVICES 


1  SIGMA  PHARMACEUTICALS  pic 

1  COLONIAL  WAY,  WATFORD  WD2  4SW 

CHEMIST  WHOLESALERS  AND  DISTRIBUTORS 

NEW  ITEMS: 

Bricanyl  inhalers  x  400  doses  -15% 
Prozac  liquid  20mg/5ml  x  70ml  -14% 
Paludrine  1 0Omg  x  60  tabs  'P'  -15% 

SPECIALS: 

Adalat  Retard  20mg  x  56  tabs  -54% 
Betaxolol  eye  drops  0.5%  x  5ml  -40% 
Brufen  Retard  800mg  x  60  tabs  -20% 
Imudur  60mg  x  60  tabs  -25% 
Lisinopril  5mg  x  60  tabs  -60% 
Prozac  20mg  x  14  caps  -23% 
Zovirax  200mg  x  25  tabs  -60% 

WE  DELIVER  TO  ALL  M25  AREAS, 
LONDON  &  HOME  COUNTIES. 

ABOVE  PRODUCTS  NETT  PRICES  OFF  LIST 

TEL:  (01923)  250201/230693 
FAX:  (01923)  241726 


The  Power 
of  Multiples... 
...the  Privilege 
of  Independence 

Our  members  now  enjoy 
excellent  terms  on  ethicals 
and  OTC  -  the  advantages 
of  Nucare  membership  have 
never  been  better.  Isn't  time 
you  considered  becoming 
a  member? 


Please  contact  us  Today. 


Nucare  pic 

Raebarn  House 
86  Mortholt  Road 
Harrow 

Middlesex  HA2  0EL 
Tel:  0181-515  9800 
Fax:  0181-515  9801 


4&? 

i>       'i      J  'i  vi  ^^^^  PHAHMACEL'Ttr 


Bespoked  luilors  ol  Pharmaceuticals  offering 

A  TRADITIONAL  SPECIALS  SLRVIC1 

for  thai  specials  patient  cared  for  b)  the  special 
professional 

Where  confidence  in  i|iulny  .md  price  is  ,i  must  ami  where  die 
niminiLini  ordci  value  is  ONI; 

(  omacl  Karol  Pazik  Director  on  01296  J94142 
Mandcville  Mcdit  ines,  I  he  Spec  ialists  in  Spec  ials. 
For  sterile,  non-stcrih  and  assembled  specials,  clinical  i rials 
supplies  and  a  free  help  line 


( 

Ijfjl 


u. 


'Ill 


CHEMIST  -  WANTED  -  PHARMACY 

Surplus  Coloured  Glass  Bottles  and  Jars  Wanted. 
Black  Glass  Jars.  Drug  Jars  -  Blue  or  Green. 
Blue  Castor  Oils.  Coloured  Soda  Syphons. 
"Admiralty"  Square  Blue  Poisons.  Spare  Stoppers. 
Common  Blue  "Not  to  be  taken"  Poisons  -  All  shapes. 
Mixed  Assortments  of  Surplus  Bottles  as  above. 

Contact:  Eric  Padfield, 
18  Mulberry  Gardens,  Sherborne,  Dorset. 
Tel:  01935  816073  Fax:  01935  814181 


VETERINARY  SERVICES 


VETCHEM 


PROMOTING  ANIMAL  HEALTH  THROUGH  PHARMACY 

Worried  about  decreasing  N  ILS,  margins?  Increase  your 
retail  sales  by  opening  up  a  pet  section  in  your  pharmacy, 
concentrating  on  I'  and  I'M L' products,  l  ull  help  given 
u  ith  suggested  planograms. 
Problems  obtaining  \etermar\  medicines'.'  We  have  access 
to  virtually  all  veterinary  medicines. 

Give  us  a  call 
Brian  G.  Spencer  Ltd,  19-21  Ilkeston  Road, 
Heanor,  Derbyshire  DE75  7DT. 
Tel:  0800  387348 


SHOPFITTINGS 


^OPFrrjiNc; 

FROM  LOW  COST  PERIMETER  SHELVING  TO 
UPMARKET  PERFUMERY  SHOWCASES  TRADITIONAL 
OR  CONTINENTAL  DISPENSARIES 
CONTACT  MARTIN  BAGG  FOR  A  COMPLETE 
SHOPFITTING  SERVICE  FOR  THE  PHARMACIST 

01392  -  216606 


ABOUTpeople 

Theme  garden  for  Victorian  pharmacy 


Green-fingered  pharmacist  Jo 
Parker  of  The  Pharmacy  in  East 
Bergholt,  Colchester,  lias  con- 
verted her  shop's  ordinary  lawn 
and  borders  into  a  Victorian 
apothecary's  garden. 

The  red-brick  paving  of  the 
square  garden  has  been  designed 
in  the  shape  of  a  cross,  mimick- 
ing the  modern  pharmacy  green 
cross  sign.  Each  of  the  four  bor- 
ders is  surrounded  by  rope-twist 
paving. 

Mi  s  Parker  had  no  difficulty  in 
finding  a  landscape  gardener  - 
one  lives  next  door  but  one  to  the 
pharmacy.  She  and  her  husband 
prepared  the  ground  over  Easter. 

"When  we  started,  people 
came  up  with  all  sorts  of  sugges- 
tions as  to  what  it  might  be. 
Some  thought  it  was  going  to  be  a 
play  pit  and  other  s  a  multi-storey 
car  park,"  she  says. 

Together  they  planted  a  range 
which      includes  bergamot, 


evening  primrose,  apothecary's 
rose,  rosa  mundi,  hissop,  mead- 
owsweet and  lavender. 

She  was  pleasantly  surprised 
by  how  well  the  garden  grew  this 
first  summer,  and  predicts  that  it 
will  be  at  its  best  next  year  or  the 
year  after.  Jo  plans  on  adding  a 
mock  bee  hive  for  decoration, 


and  a  bicycle  rack  and  bench  for 
the  convenience  of  customers. 

"The  garden  was  a  mess,  and  it 
seemed  the  obvious  thing  to  do," 
says  Jo.  "Although  the  financial 
outlay  has  not  increased  the 
business'  trade,  it  has  increased 
people's  good  feeling  towards 
us." 


APPOINTMENTS 


AAH  Pharmaceuticals  has 
extended  its  sales  force  with 
the  appointment  of  Paul 
Peterson  as  business  develop- 
ment manager.  He  will  be 
based  at  the  Bristol  branch. 
Newly  formed  Takeda  UK  has 
appointed  Hywel  Evans  as  its 
first  managing  director.  He  was 
formerly  md  at  Novo  Nordisk. 


Pharmacy  assistant  Sarah  Home 
from  Snowdons  Pharmacy  in 
Sunderland  has  won  a  weekend 
for  two  to  Florence  in  Italy.  To 
win,  Sarah  correctly  answered 
five  questions  about  the  Clarityn 
allergy  range.  Schering-Plough 
representative  Jane  Black  (left) 
presents  Sarah  with  her  prize 


Pharmacy  assistant  Jean  Gale  from  Hubert  Figg  Chemist,  Berkhamp- 
stead,  came  top  in  a  national  Arkopharma  phytotherapy  competition 
recently  by  answering  a  set  of  plant  therapy  questions.  She  wins  a 
weekend  break  for  two  in  Paris  worth  £500.  Jean  is  pictured  (left)  with 
Arkopharma  press  officer  Frances  O'Sullivan  Wallace  


Calcutta  trip  put  back 
after  double  tragedy 

A  double  tragedy  has  lead  to 
pharmacist  Raji  Amlani  postpon- 
ing a  trip  to  help  some  of  the 
wor  ld's  poorest  people  alongside 
the  late  Mother  Teresa's  team  of 
nuns  in  Calcutta  in  October. 

Mrs  Amlani  recently  suffered 
the  loss  of  her  mother.  This, 
together  with  the  death  of  Mother 
Teresa  on  September  4,  has  lead 
to  her  postponing  the  trip  until 
December. 

Raji  was  privileged  to  have  met 
Mother  Teresa  when  she  was  in 
Calcutta  in  May  1996.  "Her  death 
has  affected  me  greatly.  It  is  a 
tragic  loss,"  she  says.  "It  was  a 
wonderful  experience  meeting 
her.  She  was  very  humble." 

Raji  loved  her  trip  to  Calcutta 
so  much  that  she  plans  to  return 
to  help  once  a  year.  The  hospice 
there  lacks  anti-leprosy  drugs  and 
antibiotics.  The  lack  of  proper 
dressings  means  that  lepers  cut 
up  cloth  instead.  She  intends  to 
contact  the  Royal  Pharmaceuti- 
cal Society  to  find  out  the  require- 
ments for  transporting  large 
quantities  of  anti-leprosy  medica- 
tion abroad. 

The  local  rotary  club  in  Marlow 
has  donated  £250  towards  provid- 
ing dressings.  Mrs  Amlani  has  run 
in  several  marathons  to  raise 
£600  for  the  hospice. 

"There  is  so  much  poverty  in 
Calcutta.  When  you  go,  you  have 
to  he  in  tip-top  condition  physi- 
cally and  fully  vaccinated.  The 
temperature  can  reach  40  degrees 
Centigrade  and  it  can  be  very 
humid,"  she  says. 

Anyone  wishing  to  help  Mrs 
Amlani  should  contact  her  at  the 
Marlow  Bottom  Pharmacy,  nr 
Marlow,  Buckinghamshire  (tel: 
01628  486312). 


Being  part  of  the  past  from  Peking  to  Paris 


Pharmacist  Christopher  Taylor  is 
taking  a  six-week  break  from 
work  to  drive  a  1967  Chevrolet 
Camaro  from  Peking  to  Paris  in  a 
vintage  car  rally  for  charity. 

The  16,000km  rally,  which 
started  at  the  Great  Wall  of  China 
on  September  6,  will  see  the  com- 
petitors head  west  from  Peking, 
through  Tibet  and  over  some  of 
the  world's  highest  roads,  into 
Nepal.  The  route  passes  the 
Mount  Everest  base  camp  before 
going  into  India. 


From  India,  competitors  will 
travel  through  Pakistan,  Iran, 
Turkey,  Greece,  and  on  to  Paris, 
where  the  45-day  journey  offi- 
cially ends  on  October  18. 

Mr  Taylor,  a  director  of  the  67- 
strong  Dudley  Taylor  pharmacy 
group,  is  sharing  the  driving  with 
Howard  Bell,  a  managing  direc- 
tor of  Ber  kshire-based  Intersur- 
gical  Complete  Respiratory  Sys- 
tems. 

They  have  funded  the  trip 
themselves,   and  have  so  far 


raised  510,000  for  the  charity 
'Children  in  Crisis'.  The  money 
will  go  towards  running  a  moun- 
tain haven  in  Poland  for  up  to  700 
seriously  ill  children  a  year. 

The  oldest  car  in  the  competi- 
tion is  a  1907  nine-litre  La  France 
from  a  museum  in  Germany.  The 
smallest  is  a  1958  Citroen  2CV 
with  a  425cc  engine,  and  the 
largest  is  a  1967  Rolls  Royce 
Phantom  V  from  Australia,  which 
is  used  by  the  Queen  on  state 
visits. 
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in  the  new  age 


The  new  magazine  from  the  publishers  of  Chemist  &  Druggist. 

Includes  the  Certificate  in  Community  Pharmacy  Management  -  the  Queen's 
University  business  training  programme  sponsored  by  SmithKline  Beecham 

Distributed  with  Chemist  &  Druggist  Monthly  Price  List  -  look  out  for  it! 


For  all  your  practice  and  business  needs 
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TING  GEL  FOfl  FAST  LOCAL  RELIEF  OF  BACKACHE,  RHEUUATIC 
0  MUSCULAR  PAIN,  SPRAINS  AND  STRAINS.  ALSO  FOR  PAIN  RELIEF  IN 
NON-SERIOUS  ARTHRITIC  CONDITIONS 

Apply  directly  to  the  point  of  pain 


FOR  THE  RELIEF  OF  * 
BACKACHE,  RHEUMATI 
AND  MUSCULAR  PAIN 
SPRAINS  AND  STRAIN!  ' 
REDUCES  SWELLING  - 
AND  INFLAMMATION. 

Apply  directly 
to  the  point  of  pain 
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;helf  confidence  by  displaying  Ibuleve,  the  No.1  selling  topical  analgesic. 


Ibuleve  30g  and  50g  gel  are  by  far  the  two  most  profitable*  topical  analgesics  on  your 
shelf,  whilst  Ibuleve  Spray  is  catching  up  fast. 

PAIN  RELIEF  WITHOUT  PILLS 

Britain's  No.1  selling  painkilling  gel 


IBULEVE  TuclpiTi.uk  and  Producl  Licence  held  by  Diomed  Developments  Lid.  Hilchin,  Herls.  SGI  7QR,  UK  Dislnbuled  by  DDD  Lid,  94  Rickmanswoith  Road,  Waltord,  Herts,  WD1 7JJ,  UK  Directions  (Gels):  Lightly  apply  a  thin  layei 
ol  the  gel  ovei  the  affected  area  Massage  gently  until  absorbed  Wash  hands  alter  use  Repeat  as  required  up  to  three  times  daily  Directions  (Spray):  Apply  5-10  spiays  (1  to  2  ml)  and  massage  into  skin  ovei  and  aiound  the  painlul 
site  Wash  hands  alter  use  Repeal  3  to  A  limes  daily  Indications:  Foi  Ihe  reliel  ol  backache,  rheumatic  and  muscular  pain,  sprains  and  strains  Ibuleve  is  also  tor  pain  reliel  in  non-serious  arthritic  conditions  Contra  indications: 
Not  to  be  used  in  cases  ol  sensitivity  to  any  ol  Ihe  ingredients,  particularly  it  aslhmaliu  and  have  previously  shown  hypersensitivity  to  aspirin  oi  ibupiolen  Nol  to  be  used  on  broken  skin  Not  to  be  used  during  pregnancy  or  lactation 
Precautions:  Nut  recommended  lor  children  under  14  years  II  symptoms  persist  lor  more  lhan  a  lew  weeks,  consult  a  docloi  Patients  with  an  active  peptic  ulcer,  or  a  history  ol  kidney  problems,  asthma  oi  aspirin  sensitivity  should 
seek  medical  advice  heliiie  using  Ibuleve  Interaction  with  blood  pressure  lowering  drags  is  theoretically  possible,  although  veiy  unlikely  Keep  away  tram  the  eyes,  nose  and  mouth  Keep  all  medicines  oul  ol  Ihe  reach  ol  children 
[  LOR  EXTERNAL  USE  UNI  Y  |  Side-etlects:  In  normal  use.  side-eltecls  are  very  lare,  but  may  occasionally  include  alleigic  oi  localised  skin  reactions  in  susceptible  individuals  Ibuleve  Spiay  is  FLAMMABLE  Keep  away  Irom  Names 
Legal  Category  [P|Packs:  Gel  (PLI11 73/0060) -30g.  RSPE3  89  (£3  31  exc  VAT)  and  50g,  RSP  £5  39  (£4  59  exc  VAT).  Spray  (PL01 73/0160) -35ml.  RSP  £4  75  (£404  exc  VAT)  6/97  "Source  Inloscan  Cash  Rate  ol  Sale  Data 
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